Q1 FY25

Consolidated Financial Results
(Three months ended June 30, 2025)

August 7, 2025

TBS HOLDINGS, INC.



Contents

QT FY25 Results

FY25 Full-year Forecasts

Shareholder Returns

Other Topics

References

-

Disclaimer

Forward-looking statements on future results and all other content in this document are based on the Company’s judgment at
the time of publication. This document does not assure or guarantee that the stated numerical plans and measures will be
achieved. Risks and uncertainties are inherentin this document.

Please note that future results may differ materially from statements herein, depending on changes in factors, including
economic circumstances, market trends and business conditions.

This document has been translated from the Japanese original for reference purposes only. In the event of any discrepancy
between this translated document and the Japanese original, the original shall prevail.

< Forinquiries
IR Dept. TBS Holdings, Inc. 5-3-6 Akasaka, Minato-ward, Tokyo 107-8006 Japan
Tel. 03-3746-1111 (switchboard) HP: https://www.thsholdings.co.jp/ir/
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Q1 FY25 Summary

Q1 FY25 Results

« Overall, both net sales and operating profit rose on a consolidated basis.

« In the Media and Content business, both net sales and operating profit grew due to a rise in broadcasting revenue and a significant increase in
streaming ad revenue.

« Inthe Lifestyle business, the number of students for YARUKI Switch Group increased, while PLAZASTYLE COMPANY and BCL COMPANY
performed strongly in the Styling Life Group. Despite this, both net sales and operating profit declined due to the exclusion of LightUP
Shopping Club Inc. from the scope of consolidation at the end of the first quarter of FY2024.

« Inthe Real Estate and other businesses, net sales rose, but operating profit declined because an increase in expenses exceeded lease growth.

FY25 Full-year Forecasts

« Thereis no revision to the forecasts for Q1.

Acquisition of Treasury Shares

+ On May 14, 2025, the Company announced the acquisition of treasury shares up to 5 million shares with 25 billion yen (Acquisition period:
May 15, 2025, to November 30, 2025).

- OnJune 24,2025, it acquired 2,194,300 shares through the Off-Auction of Treasury Shares Repurchase Trading System (ToSTNeT-3). (Total
amount of share acquisition costs: 10,210,077,900 yen)

- On August 8, 2025, it plans to acquire treasury shares through the Off-Auction Treasury Shares Repurchase Trading System (ToSTNeT-3).



Q1 FY25 Consolidated statement of income

Consolidated

Net sales
Operating profit

Ordinary profit
Profit attributable to

owners of parent

mQ1 =Q3 Q4

2
Net sales =0

358,269 368,130

103,766

98,844

88,951 91,983

97,237

100,633

2021

2022

2023 2024 2025

Q1FY24
(Apr.-Jun.)

98,604

6,178

12,250

14,377

Operating profit

8,765

20,346

8,604

5,828

-2,851

2021

Q1FY25

(Apr.-Jun.)

100,633
8,113

15,819

17,704

20,782

10,087
7,227

2,879

588

2022

Y/Y

+2,028
+1,934

+3,568

+3,326

15,175

8,298
6,873

I1 869
I
1,866

2023

Unit:
Y/Y(%) million yen
+2.1%
+31.3%
+29.1%
+23.1%
Q1 mQ2 mQ3
19,465
9,334
6,622 8,113
6,178 |
-2,669
2024

Q4

2025

TOTAL

8,113



Consolidated results by segment

Media and Content
Lifestyle

Real Estate and others

Adjustments

Consolidated
Factors affecting
Changes
Media and Content

Lifestyle

Real Estate and others

External Net sales

Q1 FY24 Q1FY25

70,196 74,102 +3,906
24,216 22,332 -1,884

4,191 4,198 +6
98,604 100,633 +2,028

External Net sales
TBSTV (+3,451) TBS SPARKLE (+330)

YARUKI Switch Group (+510)
StylingLife Group (-2,395)

TBS HD (+20)

Operating profit

Y/Y(%) (Egrf Tuzrﬁ) /Y
+5.6% 3,754 5,987 +2,233
7.8% 367 131 236
+0.1% 2,057 1,995 62

0 0 0
+2.1% 6,178 8,113 +1,934

Operating profit

TBS TV (+2,754)
TC Entertainment (-324)

YARUKI Switch Group (+238)

Converting from IFRS to Japanese GAAP (-371)

StylingLife Group (-116)

Y/Y (%)

+59.5%
-64.3%

-3.0%

+31.3%

Unit:
million yen

Unit:
million yen



Consolidated results : contributing factors to fluctuations in Net sales (external)

. Net sales . Increase . Decrease

Media and Content

563

3,342 I

98,604

Q1 FY24 TBSTV Other Media and Content
BS-TBS
TBS RADIO

Lifestyle

StylingLife Group
YARUKI Switch Group

(Unit: million yen)

Real Estate
and others

6 t 100,633

TBS HD and others Q1 FY25



Consolidated results : contributing factors to fluctuations in Operating profit

.Operating profit . Increase . Decrease

Media and Content

193
2,841 —f

6,178

Q1FY24 TBS TV Other Media and Content

BS-TBS
TBS RADIO

StylingLife Group
YARUKI Switch--

(Unit: million yen)

Real Estate
and others

. |

8,113

-1,215

TBS HD and others Adjustments and others Q1 FY25



TBS TV: statement of income

TBSTV

Net sales
Operating profit
Ordinary profit

Profit

Net sales

224,089
217,450

53,766 55,287

58,416 59,455

54,481

2021 2022

Q1 FY24
(Apr.-jun.)
55,255
4,460
5,671
5,987
EQT mQ2 mQ3 Q4
222,404 230,992
53,929 59,377
51,443 58,751
58,193
2023 2024 2025

(g.grf](frf’.) uiAf
58,751 +3,495
7,131 +2,670
8,306 +2,635
8,893 +2,905

Operating profit

13,180
6,689
5,243 5,599
1,975
-728
2021

424

Unit:
Y/Y (%) million
yen
+6.3%
+59.9%
+46.5%
+48.5%
14,096
7,378
5,681
4,431
693 I
-1,838
2022 2023

-2,164

Operating expenses, etc.

Cost of program production: -509
Agency commissions: +610
(7,097 for Q1 FY25)
Network expense: +1
Operating expense in Animation,
Movie and Event Production Division: +278
Extraordinary income:
(gain on sales of investment securities) 5,272
EQ1 mQ2 mQ3 1 Q4
8,996
6,109 e
! 5,440
4,460
1,954
-2,859

2024 2025

TOTAL

7,131



TBS TV: Breakdown of Net sales

Q1 FY25 Unit:
(Apr.-jun.) Y/Y million yen

Television 54,794 +4,054
-Time 20,313 +25
- Spot 22,350 +2,837
- Streaming ad 3,073 +1,097
- Others 6,157 -147

Animation, Movie and

Event Production Division 3,365 -564

Real Estate 590 +5

58,751 3,495

Television Animation,Movie and Event Production Real Estate
Division
192,616 193,202 201,128 212,034 3,013 2,980
27,817 2,352 2,349
21,820
54,794 18923 16,609
' 3,365 590

2021 2022 2023 2024  Q1-2025 2021 2022 2023 2024 Q1-2025 2021 2022 2023 2024  Q1-2025



TBS TV: Contributing factors to fluctuations in Net sales

. Net sales . Increase .Decrease Unit: million yen

24
1,097 —

7 I / s 4 o875
2,837

55,255 25

N\ 7N\

Q1FY24 TIME SPOT Streaming ad Paid Subscription others Animation,Movie Real Estate Q1FY25
Streaming and Event Production

Television

11



TV program costs (production expenses)

Unit:
FY24 Y /Y million yen

Q1 22,908 22,398 -509
Q2 24,530
Q3 25,286
Q4 24,552

Fiscal year cumulative 97,277 102,900 +5,622

"The full-year cumulative numbers in the blue frame are estimates.
EQ1 mQ2 mQ3 Q4 ~TOTAL
96,149 95,236 97,392 97,277
23,580 25,168 23,715 23,945 25,109 23171 24530 24552
22,631 | 24,769 | 23,218 7', 724,357 | 24,255 | 24,855 | 22,908 | 25,286 \ 22,398
2021 2022 2023 2024

2025

102,900

12



TBS TV: Streaming businesses highlights

Q1 FY24
(Apr.-jun.)
Streaming ad
Net sales 1,976
Paid Subscription
Streaming 2,659
Net sales
Streaming ad Net sales Q1 mQ2 =mQ3
12,048
4,186
3,498 ™
1,976 2,387 3,073
2024

Q1 FY25

2025

Prigi Y/Y Y/Y(%)
3,073 +1,097 +55.5%
2,900 +240 +9.1%

Unit: million yen

Q4 ~ TOTAL Paid Subscription
Streaming Net sales
3,073 2,659 3.167 3,036

2024

2,351

Unit:

Factors to fluctuations million yen

Net sales increased on the back of the
favorable number of views of dramas
and variety shows.

Net sales increased, helped partly by
overseas streaming of past hits.

Unit; million yen

EQ1 mQ2 mQ3 Q4  TOTAL

11,214

2,900 2,900

2025

13



TBS TV : Animation, Movie and Event Production Division Net sales and Gross profit

Net sales
Q1 FY24 Q1FY25 Q1 FY24
(Apr.-jun.) (Apr.-Jun.) (Apr.-jun.)
Animations 354 813 +458 34
Movies 926 551 -374 472
Live Entertainment 2,123 1,336 -786 49
Content Business 206 157 -49 173
Global business 319 506 +187 140
Other expenses -384

Gross profit

Q1FY25
(Apr.-jun.)

-303

130

254

-404

-356

-337

-497

-57

-43

+113

-20

-842

Unit: million yen

Factors to fluctuations

Net sales increased, aided by the release of
"Dream Animals THE MOVIE." However, gross
profit decreased chiefly due to higher
production expenses for new animations.

Both net sales and gross profit decreased,
largely reflecting a reactionary move from the
previous years' rise in secondary use revenue
from "TOKYO MER: Mobile Emergency Room -
THE MOVIE."

Both net sales and gross profit decreased
mainly due to the plateauing of stage play
revenue from "Harry Potter and the Cursed
Child" as well as a difference in the number of
events from thatin the previous year.

Both net sales and gross profit decreased
mainly due to a reactionary decline in DVD
sales.

Both net sales and gross profit increased due
to the positive effects of the transfer of
overseas distribution rights that started in July
2024, coupled with growth in the sale of
formats.

Overall, net sales and gross profitin the
segment declined.

14



TBS Group Companies Q1 FY25 highlights

Unit: million yen

Net sales Operating profit

Factors to fluctuations

Q1 FY24 Q1FY25
(Apr.-Jun.) (Apr.-Jun.)

Q1 FY24 Q1 FY25

Y/Y (Apr.-Jun.) (Apr.-Jun.)

Net sales decreased chiefly due to a decline
TBS RADIO 2,010 1,847 -162 -54 -43 +10  inevent revenue. Operating profit
increased.

Both net sales and operating profit
BS-TBS 4,234 4,284 +50 792 868 +76 increased, primarily due to growth in time
ad revenue and shopping business revenue.

Both net sales and operating profit
TBS GLOWDIA 7,052 7,027 -24 124 -49 -173  decreased, largely due to a decline in
shopping business revenue.

Net sales rose, primarily on the strength of
an increase in domestic music sales. In

NICHION 2,155 2,199 +44 225 180 45 Contrast, operating profit decreased due to
higher expenses.
TC Entertainment 1,495 1,363 137 100 -224 374 Both netsales and operating profit declined

due to decreased sales from DVDs.

15



StylingLife Group

Unit: million yen

. Q1 FY24 Q1 FY25
Consolidated (Apr.-Jun.) (Apr.-Jun.) Y/Y
Net sales 18,940 16,548 -2,391
Opeidtiiig 1,303 1,186 116
profit ! !
EQ1 mQ2 mQ3 Q4
Net sales 72237
66,415 69,073
61,077
' 18,168
16,131 16,148
14,640

18,272

16,548

2025

2022 2023 2024

2021

Unit: million yen

Net sales*]

By segment Q1 FY24 Q1 FY25 -~
(Apr.-Jun.) (Apr.-jun.)
PLAZASTYLE COMPANY 11,034 12,046 +1,012
LightUp Shopping Club -2 4,153 - -4,153
BCL COMPANY -

CP Cosmetics 3,859 4,361 +501
Head office and others -106 140 +247
Total 18,940 16,548 -2,391

*1 Net sales by business segment are based on managerial accounting.
*2 LightUp Shopping Club was excluded from the scope of consolidation at the end of Q1 FY24 due to the stock transfer.

Operating proﬂt EQ1 mQ2 mQ3 =~ Q4 = TOTAL
4,260
3,730 4139
3,067
1,402
' 1,746 1,858
1,435i 1,1741:1641'450 1,405 1,30321,255 1,186 1,186
T ]
135
O [] 11 | b []
469 58 157
2021 2022 2023 2024 2025

16



YARUKI Switch Group

: Q1FY24 Q1FY25
Consolidated (Mar.-May) (Mar.-May)
Revenue 5,269 5,778
Operating profit -100 139
Revenue i
24,488
5.950 6,297 7,414
5,778

2022 2023

2024

2025

Q4

YARUKI Switch Group adopts International Financial Reporting Standards ("IFRS"), and the figures for
the 3-month period from March 2025 to May 2025 are included on a consolidated basis after
reclassification of IFRS to Japanese GAAP.

Unit: million yen Unit: million yen

Revenue *1

(Mar.-May) (Mar.-May) /
Individual Education
+509 Cram School business 2,276 2:292 +16
Early childhood
education and other 2,993 3,486 +493
businesses
+238
Total 5,269 5,778 +509
Operatlng proflt Operating profit EQ1 mQ2 mQ3 Q4 TOTAL
excluding
transaction-
related expenses
("2)
2,550 2,677 2,686
1,821
1,381
gg2 964 979 1049 979 956
I525 556 556 448
178 83 203 93 I 139 139
2022 2023 2023 100 5024 2025

“1 Revenue by business segment are based on managerial accounting.
*2 The expenses (IFRS) incurred by the YARUKI Switch Group in connection with its entry into the TBS Group have been reclassified to Japanese GAAP
on a consolidated basis, and a portion of these expenses have been recorded as an extraordinary loss.

17
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FY25 Full-year forecasts (Consolidated)

Consolidated FY24
Net sales 406,700
Operating profit 19,465
Ordinary profit 31,604

Profit attributable to
owners of parent

43,914

Net sales

By segment

FY25

Fy24 ECT

Media and content 296,242 309,900

Lifestyle 93,576 98,000

Real Estate and 16,881 17,100
others

Adjustments - -

Consolidated 406,700 425,000

+13,657

+4,423

+218

+18,299

FY25
FCT

425,000

21,500

34,500

27,500

Y/Y

+18,299

+2,034

+2,895

-16,414

Operating profit

8,490
3,505

7,468

19,465

11,100
4,200

6,200

21,500

Unit:
million
yen

unit:
million
yen

Net sales
394,300 406,700 422:000
358,269 368,130 !
2021 2022 2023 2024 2025
Operating profit
21,500
20,346 20,782 19,465
15,175
2021 2022 2023 2024 2025

19



FY25 Full-year forecasts (TBS TV)

TBSTV

Net sales

Operating
Profit

Ordinary
profit

Profit

Time

Spot

Streaming ad
Net sales

TV program costs

FY25

230,992
8,996
11,750

25,727

81,264 86,900
82,355 80,800
12,048 14,400

97,277 102,900

241,400

10,500

12,800

11,300

Y/Y

+5,635

-1,555

+2,351

+5,622

Y/Y

+10,407

+1,503

+1,049

-14,427

Y/Y(%)

+6.9%

-1.9%

+19.5%

+5.8%

Net sales
Unit:
million 241,400
ven 217450 224,089 222,404 230992
2021 2022 2023 2024 2025
Operating profit
13,180 14,096
10,500
8,996
6,109
2021 2022 2023 2024 2025

20
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Dividend policy and dividends forecasts

Basic policy :

Aim for a payout ratio of 40% on a consolidated basis, ensuring stable and continuous dividends, while flexibly acquiring
treasury shares with an awareness of the total payout ratio.

Dividend per share (yen)

End of TH

FY20 15
FY21 15
FY22 20
FY23 22
FY24 27
FY25 35
FCT

Year-end

15

22

22

22

41

35

Annual

30

37

42

44

68

70

- Dividend payout
Dividend ratio excluding
Payout ratio the effect of
(%) special factors *
(%)

18.3 59.5
19.7 30.9
20.1 30.3
18.9 34.4
24.9 38.9
40.4 -

* Gains on sales of investment securities that were sold
as a source for investment in growth areas to expand
medium- to long-term revenue are positioned as "special
factors" in the determination of the amount of dividends.

JPY
JPY
JPY JPY
JPY 42 44
JPY 37
30
2020 2021 2022 2023 2024 2025

FCT _

Mid-term
Management Plan
2023

Aim for a payout ratio
of 30%

Ll

Medium-term
Business Plan
2026

Aim for a payout ratio

of 40%
22



Acquisition of Treasury Shares

Resolution summary for share repurchase (Announced May 14, 2025)

Shares to be acquired
Total number of shares acquired

Total price of shares purchased

Method of acquisition

Acquisition period

Common shares

5,000,000 shares (maximum)
(3.05% of total number of issued shares (excluding treasury shares)

¥25,000,000,000 (maximum)

(T)Market purchases on the Tokyo Stock Exchange through an

Trading System(ToSTNeT-3)

From May 15, 2025 to November 30, 2025

‘Please note that due to investment opportunities, market conditions, etc., partial or total acquisition may not be carried out.

*1 Shares funded by the Company and owned by the Employee Stock Ownership Plan (ESOP) trust

5.9 billion yen 6.4 billion yen 10.9 billion yen
acquisition from acquisition from acquisition from

March 3,2022 to February 24,2023 to November 13,2023 to November 11, 2024

October 20, 2022 April 17,2023" February 29, 2024

‘e
.
A\
.
g
.
‘e
.

FY21 FY22

.
.
‘e

.
.
‘e
‘e
v

FY23

appointed securities dealer with transaction discretion
(2) Purchases through Off-Auction Treasury Shares Repurchase

Acquisition Status
(Published on Jun. 24, 2025)

Shares to be Common shares

2025 acquired
8.8 b_|||_|<_3n yen May 15 - Nov. 30 (planned) Total
acquisition on 5.0 million shares (maximum) numberof 5 194 300 shares
25.0 billion yen (maximum) shares o
. acquired
Total price
of shares 10,210,077,900 yen
purchased

FY24

FY25

[Cancellation of treasury shares]
Total number of shares to be
retired on Feb 28, 2022:
3,118,772 shares

[Cancellation of treasury shares]
Total number of shares to be
retired on Nov 30, 2023:
3,000,000 shares

[Cancellation of treasury shares]
Total number of shares to be
retired on Nov 29, 2024:
3,000,000 shares

Purchases through Off-
Method of Auction Treasury Shares
acquisition Repurchase Trading

System(ToSTNeT-3)

Acadisiion — jun. 24, 2025

On August 8,2025, acquisition of treasury shares through
Purchases through Off-Auction Treasury Shares
Repurchase Trading System (ToSTNeT-3) is planned.

23
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Global business

. . STUDIO
I Drama collaboration with CI.. ENM pragon starts I

w More dramas and films will begin streaming and be released on THE SEVEN

Netflix series

"Alice in Borderland Season 3"  Netflix series "Quiztopia" Movie "BAKA's Identity"
Global streaming In production Movie released in

from September 25, 2025 October 24, 2025

© Haro Aso,Shogakukan / ROBOT The Iegendary cult comicis Starrlﬂg Takuml Kltamura,

Season 2 ranked top 10 in over  being fully adapted into a series Yuta Hayashiand Go Ayano
zn DOGS 90 countries and regions. starring Takayuki Yamada. THE SEVEN is responsible for

It was ranked number one in 17 This is THE SEVEN s_ﬂrst orlgmal production committee
Broadcastat 10 p.m. on Tuesdays (July season) of these countries and regions. work for a streaming service. management and distribution.

Collaboration with global enterprises in the production of variety shows format

« TBSTV produced "Love is for the Dogs" with STUDIO
DRAGON jointly under a strategic partnership with CJ

ENM. &
« Drama series based on the "DOGgt EHA" webtoon
produced by Studio TooN, which TBS established in
South Korea with NAVER.
+ Delivered via U-NEXT in Japan and via HBO Max —_s
through U-NEXT abroad. — mm— —
“MUGEN LOOP” HUNDRED SAMURAI

« Broadcasted on channelW and delivered on TVING in
South Korea. "MUGEN LOOP" is the first variety show co-produced with C) ENM. "HUNDRED SAMURAI"
originated from the first joint development project with Fulwell Entertainment. 25



EduTainment

We have launched the EduTainment business, combining education and entertainment in a way that only TBS can.
Serving as "a starting point for changing society,” we propose actions for the future implemented through our content and seek to establish
a virtuous cycle that involves corporate and social value.

EETEBHEY Y —ADBER—R, FREECHLLE Al for School

RETHOI VR ABREEHANT, AIEEY —LERR _ _
Generative Al-based learning support tool.

We train an Al on existing teaching materials and educational resources and develop a
A~/ =¥TFh systematic and comprehensive knowledge base with the goal of providing learning
experiences optimized for each individual in accordance with the user’s proficiency level and

A Alfor history.
w=w School Al for School has been adopted by the Ministry of Education, Culture, Sports, Science and
TOPPAN TBS Lg,hs Technology as a 2025 generative Al empirical research project specialized in education with
ﬁﬁ’?\zﬁ DIGY the goal of addressing issues in education such as the improvement of education.

While seeking to enter the school market and ensure reliability, we anticipate that Al for
School will expand into the license and other businesses.

My World Heritage exploration

7y T B8 5 TBS
IE EE Leveraging the knowledge accumulated through the production of the

BYHSD100FEECELEVED

E;"'E TV program "World Heritage," we have developed an exploratory
educational program for schools.

To "Preserve World Heritage Sites for the next 100 Years," students are
provided with opportunities to create a presentation video and present
it at their school after filming their school trips, interviewing people,
and editing the video they have taken.

A unigue method incorporating TBS's expertise in the production of TV :
programs is used to enhance the quality of the educational experience. 2

The program began to be commercialized in July 2025 in cooperation _ N

with Kinki Nippon Tourist Co., Ltd. with a view toward a full-scale S G icensed teachen <"
rolloutin FY2026. 26




WACUL, a digital marketing company, becomes part of the group
and operations are fully launched.

By combining TBS's strengths in media and content with WACUL's knowledge in the area of the Al-based DX of marketing, we are accelerating the growth
of the TBS Group by operating a broad range of services beyond broadcasting. We will also build a system to offer more advanced solutions to customers
engaged in marketing activities, from increasing brand recognition via TV commercials to achieving final results. In this way, we pursue the enhancement
of the corporate value of both companies.

WACUL TBS x WACUL

« Datais used jointly to promote marketing solutions utilizing TBS ID and

viewership data.
Incubation Business

WACUL operates a consulting business that « We are committed to supporting group projects and pushing forward
WACUL includes supporting the formulation of DX with the reform of business as one of the core TBS Group companies
DXCONSULTING strategies, customer research, Ul/UX design whose profit is generated through marketing solutions.
and other strategic planning activities.
s il
The company provides an Saas tool that Joint use of data Core solution provider
Product Business
_enable the customer to S| PIOEAS and manage TBS ID and viewership data are WACUL's expertise and human
improvement plans and review the results of shared with WACUL, which became resources are utilized to provide
AI l. k these plans based on activity history data. a TBS Group company, and are used solutions such as the commercials
Alana 95 Assisting customers, this tool supports the in the Group's businesses. run by the TBS Group.
improvement of their PDCA cycle.
TBS ID
Talent Matching Business
=] - &3 ese
WacuL The company operates a marketing-specific a ﬁi%%‘-’:% = 27 EIE W
Markeflaer q pI’OJEC'{ referral service for freelance Business expansion Creation of new e GGE
marketers. through the combination businesses with TBS Group's marketing

of mass media and

digital technologies the use of data capabilities

27



Streaming Ad Revenue (TVer)

TVQr Revenue from TVer
(Yearly changes) N

. . +48.7%

. Exceeded 496 million monthly views
+51.1% l
« The number of monthly users exceeded +29.2% /
41.2 million MUB +60.8% /
. Achieved a total of 85 million app downloads .
2020 2021 2022 2023 2024 2025

- More than 800 programs being streamed
(statistics from all stations)

Dramas and variety shows continue to perform well

In the first quarter, TBS was the second-ranked TV station in terms of the total number of
views (approx. 239 million). It was ranked second in the number of unique browsers (UB,
TVer 7 7V BH A 00— FE#R approx 21 million); and it was the number one station in terms of total viewing time

e ; (approx. 113 million hours).

II Snnmman.h

20154 2016% 20174 20184 20194 20204 20214 20224 20234 20244 20254

"Regular programs

=Y~
The April 18 and June 6 episodes of "Who Does Housework Anymore?"
Source: TVer Press Release "Please Let Snow Man Do That!" racked up recorded average views of 2,92 million.

2.92 million views and 2.54 million
views, respectively. 28



Streaming Business (U-NEXT)

Met change
of QoQ (K)

= U-NEXT

® U-NEXT The number of subscribers exceeded 4.7 million

{Million subscribers)

2.48

2.59

2.66

Former Paravi 453 466 4.73
420 4.27 4.34 4.45 043 041 YoY
386 3.94 ose 051 0.4g  0.45 : YoY

0.61 -

0.83 0.69 +390K
275 284 292 (+9 %)

4.32
QoQ
+70K
(+1%)

10 20 3Q 40 10 2Q 3Q 4Q 10 20Q 3Q 4Q 1Q 20Q 3Q
Fy2022 FY2023 FY2024 FY2025
U-NEXT | +95 | +107 +69 +94 +83 +87 +107 | +221 | +333 | +138 | +109 @ +137 | +106 @ +155 +87
Paravi - - - - - - +829 | A137  AB0 AB3  A43 AZ23 | AZS A2l A20

*Includes monthly point service and other subscribers associated with business alliance partners.

Source: U-NEXT HOLDINGS Co., Ltd. Summary of Third Quarter of Fiscal Year Ending August 2025

® U-NEXT \ HB®

+ Japanese dramas including TBS titles will begin streaming worldwide in the second half of 2025, starting
with the United States, Brazil and Southeast Asia via HBO Max, a video streaming service operated by
our U-NEXT alliance partner Warner Bros. Discovery.

« It will start with carefully selected titles such as "Love is for the Dogs" and "IGNITE."
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IP Strategy(1)
I Game business TBS GAMES

-

N

Q ‘EENIX / Tokyo Broaac\asﬁl.-ng System Television, Inc.

TBS GAMES, a TBS Television's game brand,
and Square Enix are jointly planning and
producing "KILLER INN," a brand-new
original IP game.

In a new-style murder mystery action game,
the wolves try to eliminate the lambs as the
lambs attempt to identify and beat the
wolves. We seek to expand our new |P
domestically and internationally.

Nintendo Switch are trademarks of Nintendo.

We are engaged in the planning and sale
of "LAPPY GAMES," which will go on sale
shortly. They are modeled after Lappy,
the official mascot of Japan's most
cheerful morning TV show, "LOVE IT!"

Players in the game that is available for
the Nintendo Switch™ and on Steam®
compete for the largest number of hearts
collected. For LAPPY GAMES, we are
targeting a broad range of users, from
children to grown-ups.

©2025 Valve Corporation. Steam and logo of Steam are trademarks and/or registered trademark of Valve Corporation in the US and/or other countries.

I People IP business

THE LART PILCE

RXREOA—F 13V Bl
K=AZXIN-7H3N (N
At ey X "= THE TIME,

AiFi Unlcorm

THE LAST PIECE

TBS and BMSG join forces in the project for auditioning
members of the boys group that will follow BE:FIRST
and MAZZEL. It is also linked to terrestrial broadcasts.
The boys' progress is reported on "THE TIME," on Fridays
and on "THE LAST PIECE: Homeroom" on Thursdays.

Hi-Fi Un!corn

The band's major label (Sony Music) debut was in April
2025. Their first single, "Beat it Beat it," was number one
on the USEN ranking and peaked at number three on
the Oricon Weekly Singles Chart.
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IP Strategy(2)

I Brand business

(1) Group collaboration in the EduTainment business pinkfong
Bebetinn
AN T4/ ,
The T B S o '/Bes‘\‘. Hit So,-.gs .
pinkfong x 7072
compeny M 93R2F 75" & TCIDFFAUAVR
In the area of edutainment, we collaborate with The Pinkfong Company, the S8,

company that developed the globally popular original IP "Bebefinn." YARUKI gongune”
Switch Group and TC Entertainment have also joined this collaboration. I

TBS Television signed a partnership with The Pinkfong Company to develop
teaching materials for preschool children and their families so that they

could enjoy learning English with Bebefinn using videos, workbooks and \
songs. They will be released in September 2025. TBS GLOWDIA is also AL
planning to launch Bebefinn merch. :

(2) Format sales for the global market

"KASSO" was developed as a skateboarding adaptation of SASUKE. The
game show "HANZQ" is inspired by the modern pentathlon, an Olympic
event. We have been considering format sales in both Western countries
and Asia, the holding of related events and the sale of related merchandise.




Animation Business(1)

I Terrestrial anime regular slot

TBS Note:@mdicatesTBS Television is the lead production company. MBS
WITCHWATCH
"WITCH WATCH" "DAN DA DAN" Season 2 “Dusk Beyond the
Sunday, 5:00 p.m. Thursday, 12:26 a.m. End of the World” Magica:
(July Seasons) (July Season) Thursday, 12:26 a.m. Beginnings/Eternal
(October Season) -TV Edition”
©Kenta OYukiinobu Tatsu/SSHUEISHA, CProject FT/Dusk Beyond the Sunday’ 5:00 p.m.
Shinohara/SHUEISHA, DANDADAN Production End ofthe World - MBS (OCtOberSeaSOn)
WITCHWATCH Production Committee
Committee, MBS :Magica Quartet/
Aniplex,Madoka Project
"GACHIAKUTA"
. : CBC Sunday, 11:30 p.m.
! 2 - o (July and October
@ Sequel to "KAMITSUBAKI CITY UNDER "The Water Magician” Seasons)
"Toilet-bound Hanako-kun 2" CONSTRUCTION" Thursday, 1:28 a.m. ‘©Kel Urana, Hideyoshi Andou and
Sunday, 4:30 p.m. Thursday, 11:56 p.m. (July Season) E%%ﬁt‘ﬁ?ﬁéfﬁ;“.ﬁgi“m
(July Season) (July Season)
OAidairo/SQUARE ENIX, HANAKOKUN2 ©KAMITSUBAKI STUDIO/SINKA ANIMATION PROJECT ©K,T/TWMP
Project
) EOBNELLTH S
\ Jan. 2025 Apr. 2025 Jul. 2025 Oct. 2025
Thursday,
1:28 a.m.
4:30 p.m.
1156 p.m.
EASBLELABR Animals THE MOVIE"
Z, i §
"u : Cinderella Gray" “ n . . . Movies
mamusume: ~inderetla Gray A STAR BRIGHTER Pass the Monster Meat, Change in the number of productions "Dive in Wonderland
Sunday, 4:30 p.m. THAN THE SUN” Milady!” : P : o "
(October Season) (October Season) (e ) for which TBS Television is the lead ~ (provisional)
OK,S,1/5,UCP © Kazune Kawahara/SHUEISHA, A STAR ©Kanata Hoshi, KODANSHA,/Pass the production company Movies
©Cygames, Inc BRIGHTER THAN THE SUN Project Monster Meat, Milady!” Production "100 Meters"

commitiee - M indicate TBS Television lead productions.



Animation Business(2)

I Theatrical anime

Movies
"Dream Animals

THE MOVIE"
Premiering May 1, 2025

The first theatrical anime film of
TBS Television for which it is the
lead production company.
Popular confectionery characters
brought to life in 3D
animation.
The movie, whose
merchandise sales
=S & are blooming, is
{Sinvel T‘“"h §.,.m, prevailing in Hong
Kong and other
regions in the world.

©G ©DM

I Streaming anime
"Takopi's Original Sin"

Originally serialized on
Shonen Jump+in 2021,
which became a social
media sensation.

Now, it is being adapted
into an anime receiving
high praise both
domestically and
internationally

©TS/S,TP

Movies
"Dive in Wonderland

(provisional)"
Premiering August 29, 2025

Following the formation of the
capital and business alliance
between TBS Holdings, Inc. and
Shochiku Co., Ltd., this will be their
first jointly-led production.
Timeless classic, "Alice's
Adventures in Wonderland," is
being adapted into a theatrical
anime film for the first time in
Japan.

Production: P.A.WORKS
Screenplay: Yuko Kakihara
("Urusei Yatsura," "Blue Box", etc.)

[, soaneovc— R BO(RA) oM. 919
—BORHECTRTERI L GRERONE

© Uoto, Kodansha/100m Film Partners

I Character business

"NMENEKO"

Thursday, 1:58 a.m.

(beginning in the April
season)

Turn a work by Shirimoto
who is very popular on X,
into a short anime film

E FU=F12UN=FEETyY R6M 550 F (Kid)
A4 7

nmna W 2Q25 ﬁ!ﬂﬁ*ﬁ ﬁllaﬁﬂ%ﬁ*ﬁ EgrY

Movies
"100 Meters"

Premiering September 19, 2025

Uoto won the Manga Grand Prize at
the Tezuka Osamu Cultural Prize
awards for "Orb: On the
Movements of the Earth,".

"100 METERS" has been converted
into an anime film depicting the
passion of track-and-field athletes.
Promote the film in connection
with World Athletic Championships
Tokyo 25.

» Director: Kenji Iwaisawa

Voice actors:
Tori Matsuzaka
Shota Sometani

S R R

starting to be broadcast
from April 2025.
in "Toilet-bound Hanako-kun 2."

© S/HNT,NNP .
merchandise sales.

pesTRCET

We are collaborating with Yoshinoya and a convenience store chain

"NMENEKQO" has had a good showing in terms of pop-up shops and
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Movies, Performances and Events

Performa
nces

Events

To be released in August 1, 2025
To be released in August 29, 2025

To be released in September19 ,2025
To be released in October 24, 2025
To be released in November 14, 2025

To be released in December 5, 2025

To be released in December, 2025
Long run since July 8, 2022

From August 5to 27, 2025
August 9, 2025

August 23,2025

From September 2 to 4, 2025
From September 19to 21, 2025

From September 8 to 22 and
from October 10 to 19,2025

From September 21 to 28,2025

From September 26 to 28 and
from October 18 to 26, 2025

September 28, 2025

From November 14 to 16, 2025

From November 15 to December
27,2025

From November 22 to 30, 2025
From July 12 to October 13, 2025
From July 24 to August 31, 2025

“Dive in Wonderland (provisional)

n

“100 Meters”

"BAKA'S Identity”

“A Moon in the Ordinary”

“"WIND BREAKER"

“The Last Man THE MOVIE:FIRST LOVE"

“Harry Potter and the Cursed Child" The Stage Performance
“"WAR BRIDE"

“CL 5th Anniversary ‘Ramfan QUEST DX : Excite 10,000 fans!”
“LOVE IT! ROCK 2025"

“SUJINASHI Theatre”

"ONGAKU NO HI FES 2025"

“Musical ‘A Chorus Line”

"Musical Kuroshitsuji - Emerald Witch and Werewolves' Forest - "
"TETSUYA KUMAKAWA K-BALLET TOKYO Autumn 2025 ‘Don Quijote”
“An event based on a TV programme ‘A Variety Pitch -Approved or Not?"
“Ice Brave 2 SHOMA UNO"

“SIDDHARTHA"

"TETSUYA KUMAKAWA K-BALLET TOKYO Winter Tour ‘The Nutcracker”
“|CE AGE-Discover the World 40,000 Years in the Past”
“NEO Heisei Retro Exhibition”

As of August7, 2025

T e, s

“TOKYO MER: Mobile Emergency Room-'"Nankai Mission"”

Distributed by:Toho
Distributed by:Shochiku

Distributed by:PONY CANYON,ASMIC ACE

Distributed by:THE SEVEN,
HAKUHODO DY MUSIC&PICTURES

Distributed by:Toho

Distributed by:Warner Bros

Distributed by:Shochiku

TBS AKASAKA ACT Theater

Yomiuri Otemachi Hall

LaLa arena TOKYO-BAY

Yoyogi National Stadium 1st Gymnasium
Curian Hall (Large Hall)

Tokyo Garden Theater

Tokyo Tatemono Brillia HALL
THEATER H

Kanadevia Hall

Tokyo Bunka Kaikan Main Hall
Bunkamura Orchard Hall

Tokyo Garden Theater

Edogawa Sports Land

Setagaya Public Theatre

Bunkamura Orchard Hall

National Museum of Nature and Science

SEIBU SHIBUYA A2F



Akasaka Entertainment City

TBS Akasaka Biz Tower

Broadcasting
Center
Sacas Square in Akasaka iﬁ‘)"ﬂ I-n{fl"' TBS Akasaka ACT Theater
I TI%7

croke g

AkA 5Ak‘

New theater and Ei(imachi énd new
square

hall

Hotel " Incubation

e
* Blue text denotes facilities that will be in the redevelopment area that will be completed in 2028. (The photos and
graphics show what they will look like.)

TBS Akasaka BLITZ Studio

West Wing (hotel, theater and hall) conceptual render

o AN
¥ [ ][] [
N

Redevelopment area construction schedule

2022 2023 2024 2025 2026 2027 2028
Around summer November 2023 l\/I:alrch 2024 l\/Iarc..h 2026 2028
2022 Construction of new Groundbreaking The aboveground  The new buildings
Dismantling of buildings ceremony/commencemen part will be will be completed
existing (underground t of construction constructed

buildings starts dismantlement)

-, [ ] ] HHHE

35



“sui-ka”, a travel business for wealthy people overseas

Targeting wealthy people overseas, stations affiliated with TBS and JNN will use their information networks and direction capabilities in the inbound
tourism business.
After adoption at "the JNN Business Challenge in FY2023" and a subsequent approximately one year of PoC, the sui-ka business started in full scale on July

Business framework

sui-ka was planned mainly by young employees for "the JNN Business Challenge," a new
business contest held jointly by the TBS Group and stations affiliated with JNN, and was adopted
in FY2023. Several VIP guests from western countries participated in the nearly one-year
demonstration experiment (PoC) to confirm the effectiveness of the service and the high
degree of customer satisfaction, leading to the recent decision to begin the full-scale
commercialization of sui-ka.

The sui-ka business is positioned as significantly contributing to two domains, Global and
Experience, which are defined as pillars of the EDGE strategy for growth in VISION2030. First,
sui-ka was rolled out in major regions including the Asia-Pacific region, France and the United
States.

We are planning to expand the service to many different countries, including countries in the
Middle East, within three years.

“The sui-ka" business description

Proposed by TBS and targeting wealthy people, the experience-based travel brand fills special leisure time
with chic traditional Japanese beauty away from the daily hustle of Japan's cities. Sui-ka offers a made-to-
order travel service that provides customers with access to regional culture, tradition, nature,

cuisine, architecture, games, animation, art, and more. Using TBS's capabilities to produce content
and its network of 28 stations around the country, sui-ka creates unique experiential value fo
wealthy inbound visitors.

S
%’?E bers of the Suika business team
WEbSite: https://suika.travel/ Iél'%ﬁ ] Left: Ibuki Ishii, right: Yuriko Takase

Both joined the company in 2023.
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StylingLife Group

BECAUSE CO., LTD. is a part of the StylingLife Group

TBS acquired all of the stock of BECAUSE CO., LTD. (head office: Setagaya Ward, Tokyo;
president: Kazunori Watanabe; hereinafter "BECAUSE"), a company that operates weather
merchandise brands such as "because"” and "U-DAY."

« Dealing in fashionable and functional weather merchandise, we will seek the continued
growth of the business by improving product development activities and sales channel
and expanding overseas in cooperation with BECAUSE, a company with a strong
presence, especially in the umbrella market.

«In particular, we believe the East and Southeast Asia markets have high growth potential.
The StylingLife Group has positioned the growth potential of these markets as a pillar of
its global expansion, and it strongly promotes BECAUSE's operations.

PLAZASTYLE

] Number of PLAZA store*
PLAZA will come to your town!
PLAZA PLAZA PLAZA 142
COCOON CITY AEON MALL Lala terrace
Saitama-Shintoshin TSUMINAMI KAWAGUCHI 1 34
2025.4.18 FRI. 2025.4.25 FRI. 2025.5.31 SAT. 129
PLAZA PLAZA
TSURUOKA AEO%ALL I
S-MALL NATORI
OPEN OPEN 2023 2024 2025

2025.6.6 FRI. 2025.6.27 FRI. COCOON CITY Saitama-Shintoshin store * As of the end of the first quarter



YARUKI Switch Group

. Trend in the number of schools and students

Trend in the number of students

As of May 31, 2025

131 ,342 studen

As of May 31, 2024

1 24,800 students

. Driving classroom revitalization business

m Buying unprofitable franchise schools
from franchise owners and directly

managing them

W Sales to personnel costs ratio and
other figures temporarily rise until

School

ts

m Improving profitability
through increased
productivity, etc.

m Selling schools to new
franchise owners
B Business transfer income,

profitability improves

’ revitalization
scheme

DS

=

. FC school Directly Directly
e Owner A managed school  managed school
Profitability X X O

ikl Few Few Many

students per school

which has a high profit ratio,
accrues when a school is sold

FC school
Owner B

O
Many

. Situation of newly opened schools (from March 2025)

Total number of

schools opened in Opened in March

the fiscal year ® FC Minami Kusatsu
ending February School (Shiga)
2026 m Directly managed Yogoeki-
mae School (Ehime)

Open 2 schools'1

gﬂm. LA

Bl AfterSchool Care HEED
BN Pre School Care NN

Total number of

schools opened in .
the fiscal year Opened in May

ending February m Directly managed KD
2026 Nishimagome (Tokyo)

Open 1 school

& 1KidsStar

Total number of
preschools opened
in the fiscal year
ending February
2026

Opened in April
m Directly managed iKS
Oizumigakuen (Tokyo)
B FC iKS Honmokuyamate
(Kanagawa)

Open 3 preschools ' m FCiKS MEGALOS
Musashikoganei (Tokyo)

“1. Excluding overseas schools
2. "WeAct!" and "Kids Duo advanced" are included under "WinBe," an English conversation school for young children
3. Only the programming schools directly managed by YP Switch Co., Ltd. and the FCs developed by other cram schools

' are counted as opened "HALLO" programming schools.

W WmBe

Total number of
schools opened in
the fiscal year
ending February
2026

Opened in March

m Directly managed KDA
Kunitachi School (Tokyo)

Open 1 school*2

AL VER®TD

DET D

Total number of
schools opened in
the fiscal year
ending February

Opened in April
m FC OBS Minami-Oita [NN
affiliated station (Oita), etc.

2026 Opened in May
Open 15 u l;(igottori Hayabusa (Tottori),
laboratories
TOUSEVOET
HALLS

Opened in March

B YPFC Yasuiso Tennis Club
Total number of Hatsukaichi (Hiroshima)
schools opened in

the fiscal year ending Opened in April

February 2026 B YPFC Oshu Juku Tomii
(Okayama), etc.
Opened in May
m YP directly operated Komazawa-
daigaku School (Tokyo), etc.

pewernd ey oy A % PBRATF

Open 1 0 bases >

‘ « From left: Oizumigakuen,
Honmokuyamate and

MEGALOS Musashikoganei.
They opened in April.
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ESG Initiatives

I TBS Green Transformation (TBS GX) is established

TBS GX operates a power generation business which involves the construction of agri-
photovoltaic plants and other facilities for the generation of renewable energy to be
consumed by the TBS Group. In addition, the company runs renewable energy
procurement and decarbonization support businesses to promote the actions of the

TBS Group as a whole to address climate change.

S
Make Midoriyama Studio renewable
sustainable energy

Increase the environmental value to Akasaka

[mmm=)
Soo(Bam iy

2\ S 58 o

LN Vs
of the entire TBS Group

Supply

ay 7O,
renewable ’ Suppl o ( .
=% t
energy
=
Supply ‘ o

: 3j

support
consulting
business

o /Decarbonization

Renewable
energy
development

and

Company name
Headquarters
Capital

Shareholder

Date of incorporation
Representative

procurement
business

Shift to sustainable
agriculture

TBS Green Transformation, Inc.

5-3-6 Akasaka, Minato-ku, Tokyo

100 million yen

TBS HOLDINGS, INC. 95% UPDATER Inc. 5%
June 2, 2025

Aya Hoga, President & Chief Executive Officer

“ACTION for Peace" is held at the UN Pavilion
at Expo 2025 Osaka, Kansai

Sae Fhlzbircraze

ACTION i Reaces, - A

1112 K875 ACTION

An immersive event for discussing war and peace and supporting
the actions of young people will be held on August 29.

Using VR, AR and other methods, the event enables visitors to
experience the reality of war. Special exhibits also include the
documents and videos contributed to the TBS/JNN postwar 80
years project and a colorized video shot right after the atomic
bombings of Hiroshima and Nagasaki.

Navigators: Takahiro Inoue (TBS announcer),
Hiroshi Sukagawa (war journalist) and others

I Make the Earth Smile Plaza Spring 2025

k| . 100 VR S =

Held at Akasaka Sacas Plaza from Friday, May 2 to Sunday,

May 4, the free event featured enjoyable and educational
experience-oriented activities for a wide age range of people,

mainly elementary school students and their parents.

The latest event, the ninth one, drew a total of about 24,500

visitors, making it one of the most attended of these events. 39



Q1 FY25 Results
FY25 Full-year Forecasts
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Year-Over-Year change by segment

Unit: million yen

External Netsales ~ ®Q1 ®Q2 ®Q3 =Q4 - Operating profit mQ1 =Q2 m=Q3 =Q4 =TOTAL
285,230 287,854 296,242
AL 10,933 10,911 .
70,292 71,722 70,278 76,050 7,249 ,

6,216 6,478 5,987 5,987
5451 4,260 2052 % 3,027 3754
76,205 2,697 I | 2,445. l
79
67,500 74,102 | . [] - l =
73,869 74,102 -677 5195

-3,432

-3,366 -4,186
2021 2022 2023 2024 2025 2021 2022 2023 2024 2025
. . 1 2 3 4 TOTAL
External Net sales L Operating profit 178 mQl mQ2 =mQ Q
89,903 93,576 L
23,565 3,064 3,505
61,023 66,391 24471 2,362
14,636 _16112 BYELE 1022 1,281 S R
Lifestyle : ' 1,235 1009 | 1,199 887
24,362 22,332 033 — . o7 I 264 367 I 191 131 131
16,746 22,332
225
632
2021 2022 2023 2024 2025 2021 2022 2023 2024 2025
i i m Q1 mQ2 mQ3 Q4 TOTAL
B el Net salles Q1 mQ2 mQ3 Q4 Operating profit
16,552 16,881
15,831 162503 7,062 6,798 7,066 7,468
Real 4,022 4,148 4,094 4,150
Estate
and 1905 4 725 1,804 1,490 2018 1,236 210
others 4,198 2,014 | 1,917 | 1,946 | 4557 \ 2,146 | 1 664 / 2,057 1969 . 1,995 1,995
4,198
B HEEp 11 Bl 11 []
2021 2022 2023 2024 2025 2021 2022 2023 2024 2025
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Capital expenditures (CAPEX) and depreciation

: Q1FY25
Consolidated (Apr.-Jun.)

CAPEX

Depreciation and

amortization

Consolidated CAPEX

28,929

26,920

2022

3,663

3,516

14,960

2023

23,272

Y/Y

-8,033

-116

3,663

Q1-2025

Unit: Q1 FY25
;;lrI1I|0n TBSTV (Apr.-jun.)

CAPEX

Depreciation and

amortization
TBS TV CAPEX
9,206
7,229
2021 2022

6,980

1,388

1,789

5,731

Unit:
million
yen

-79

1,388

Q1-2025

Consolidated Depreciation and amortization

13,348

2021

13,407

2022

14,277

2023

14,832

2024

3,516

Q1-2025

TBS TV Depreciation and amortization

8,133 8,325

2021 2022

7,862

2023

7,768

2024

1,789

Q1-2025
42



Consolidated Balance Sheets

As of
Mar.2025
Current
assets 202,958
Non-current
assets 1,093,167
Total 1,296,125

assets

As of
Jun.2025 Change

Current
liabilities

Non-current
liabilities

Total
liabilities

Shareholders’
equity

182,549 -20,408

Share
acquisition
rights

1,237,932 +144,765

Non-
controlling
interests

Total
net assets

Total liabilities
and

1,420,481 +124,356

net assets

As of
Mar.2025

109,782

237,109

346,892

935,712

13,520

949,232

1,296,125

Interest-bearing liabilities as of June 30, 2025 :
14 billion yen (+100 million yen from the end of FY24)

84,781

285,170

369,951

1,037,014

10

13,505

1,050,530

1,420,481

As of Unit:
Change million
Jun.2025 yen

-25,001

+48,060

+23,058

+101,302

+10

14

+101,298

+124,356

" Excluding lease obligations

43



LTV4-59 Viewer Ratings (Age 4 to 59-year-old)

I TBS

NTV
TV Asahi
TV Tokyo

Fuji TV

N H K

PUT

1.7 [0.0]

2.6

@1.4

©0.5

®1.6

0.9

9.9[-0.4]

“Figures in parentheses denote the difference from the same period in the previous year. Percentage (%

sicay W Goldentime W Frime sme |

@3.6 [+0.1]

4.5

@2.3

®1.4

®2.9

®1.9

18.5[-0.6]

3.4 [+0.1]

4.2

@2.5

©1.3

32.8

®1.7

17.5[-0.6]

@1.3[0.0]

2.1
@1.1
©0.3
@1.3

0.7

7.8 [-0.3]

Ratings for March 31, 2025 to June 29, 2025 on a weekly basis

(By Video Research Ltd. in the Kanto region)
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Individual Viewer Ratings (ALL)

I TBS

NTV
TV Asahi
TV Tokyo

Fuji TV

N H K

PUT

(2.6 [0.0]

3.2

@®3.3

®1.1

®2.0

32.6

17.8[-0.3]

" 4-year-old and older

“Figures in parentheses denote the difference from the same period in the previous year. Percentage (%

micay N Goentime JN  Primetme

@4.1 [-0.1]

®5.0

@4.9

©2.8

®3.4

34.8

29.5 [-0.5]

@3.9 [-0.1]

4.6

@5.0

©2.5

®3.3

34.2

27.5[-0.4]

3®2.2[0.0]

22.8
2.9
©0.7
®1.7

32.2

15.0 [-0.3]

Ratings for March 31, 2025 to June 29, 2025 on a weekly basis

(By Video Research Ltd. in the Kanto region)
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The numbers of views on TVer, TBS FREE TBS

(Ten thousand views)

10,000 9,042
7,753
7,141
8,000
Q1 FY25
# of views
6,000 (Y/Y)
(+)
+13.5%
4,000
2,000
O — — — —
3853538285883 85358838858852885238838888385325882888858385
FY2021 FY2022 FY2023 FY2024 | FY2025 |

“including GYAO! until March 31.2023.
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TBS TV Time/Spot ad earnings and Y/Y changes

Unit : million yen

Tokyo Area
(Estimates)

+421 +5.9% -11.0% Sales of regular Time ad slots were strong.
+1,194 +18.8% -1.5%
Decreased time ad revenue reflects a reactionary move from the

+1,221 +20.2% -0.7% previous year's revenue rise linked to "VOLLEYBALL NATIONS
LEAGUE" (In FY2025, games were aired in July).

July

Aug.
Sep.
Oct.
Nov.
Dec.
Jan.
Feb.

Mar.

20,313 +25 +0.1% 22,350 +2,837 +14.5% -4.7%

Q2
Q3
Q4

FY25 20,313 +25 +0.1% 22,350 +2,837 +14.5% -4.7%

TBS share among five key broadcasters in the greater Tokyo area (Estimates)

FY21 20.1% (cumulative) FY22 20.6% (cumulative) FY23 20.5% (cumulative) FY24 21.5% (cumulative) FY25 25.0% (cumulative)

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q2 Q3 Q4

20.4 20.3 19.7 20.0 21.2 20.6 20.9 19.6 20.9 20.6 20.2 201 20.8 21.4 20.9 23.2 25.0 47



TBS TV Time/Spot ad revenue ( FY21 -FY25)

« Time ad revenue

9,000

6,000

3,000

m FY2021
mFY2022
mFY2023
mFY2024
mFY2025

Apr
7,230
7,036
7,229
6,890
7,355

+ Spotadrevenue

9,000

6,000

3,000

0

m FY2021
mFY2022
mFY2023
mFY2024
mFY2025

Apr
7,164
7,380
7,201
7,100
7,521

May
6,727
6,560
6,380
6,408
6,566

May
7,471
7,200
6,488
6,350
7,545

June
6,320
5,968
6,055
6,988
6,391

June
7,229
6,927
5,951
6,061
7,283

July
7,896
8,541
6,388
6,439

July
6,400
6,596
6,270
6,572

Aug
8,130
5,953
7,563
7,219

Aug
5,005
5,669
5,004
5,339

Sep
5,903
6,048
6,941
6,055

Sep
6,318
5,991
5,289
6,391

Oct
6,770
6,776
7,559
6,661

Oct
7,307
7,282
6,526
7,430

Nov
6,842
6,646
6,621
7,634

Nov
7,681
7,808
7,260
7,659

Dec
6,961
6,939
7,314
7,421

Dec
7,883
7,660
7,218
7,713

1013
7,080
7,047
7,130

6972
6,406
6,042
6,796

Feb
6,071
5,552
5,640
5,538

Feb
6,119
6,224
6,120
6,409

Unit: million yen

Mar
5,963
6,810
6,848
6,876

Mar
9,005
7,819
8,403
8,531
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TBS TV Spot Advertising Sales Ranks by Business Category

Q1 FY25 (Apr.-jun.) m Q1 FY24 (Apr.-Jun.)

10

Information,
telecommunications
and broadcasting

Alcoholic and other
beverages

Foods

Eating-out and services
Pharmaceuticals
Transportation and leisure
Cosmetics and toiletry

Financial services

Automobiles and
transportation equipment

Distribution

*Ranked in order of sales proceeds

+0.3

+13.8

+51.9

+19.8

+9.9

-3.9

+16.7

+19.4

+83.9

12.1

12.0

10.2

10.1

7.1

6.8

6.0

5.3

4.5

4.1

Information,
telecommunications
and broadcasting

Alcoholic and other beverages

Foods

Eating-out and services
Transportation and leisure
Cosmetics and toiletry
Pharmaceuticals

Financial services

Automobiles and
transportation equipment

Real Estate and construction

Y/Y (%)

-17.7

+7.7

+13.5
+14.8
+3.2

+23.1

-1.2
+22.2

+27.8

Unit: %

Share

13.8

13.7

10.2

7.6

7.1

7.1

6.7

5.2

4.3

4.1
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Consolidated company in Media and Content business/
Real Estate and other businesses (1)

TBS TELEVISION, INC.
Consolidated companies in Media and Content business (16)

TBS RADIO, INC.
BS-TBS, INC.

TBS SPARKLE, INC.
TBS GLOWDIA, INC.
TBS ACT, INC.

CS-TBS, INC.

THE SEVEN, INC.
Seven Arcs Co., Ltd.
TC Entertainment Inc.
TBS Media Research Institute, Inc.
NICHION, INC.
Manga Box Co., Ltd.
WACUL. INC

TOKYO BROADCASTING SYSTEM INTERNATIONAL, INC.

Bellon Entertainment Inc.
TOKYO BROADCASTING SYSTEM KOREA, INC.

List of Consolidated Companies (As of June 30, 2025)

Consolidated companies in Lifestyle business (8)

StylingLife Holdings Inc.

CP Cosmetics Inc.

BECAUSE CO., LTD.

YARUKI Switch Group Holdings Co., Ltd.
YARUKI Switch Group Co., Ltd.

YARUKI Switch Careers Co., Ltd.

YP Switch Co., Ltd.

TERAKOYA GROUP Co., Ltd.

Consolidated companies in Real Estate businesses (5)

Akasaka Heat Supply, Co., Ltd.
TBS Kikaku Co., Ltd.

TBS Sunwork, Inc.

TBS HEXA, INC.

Midoriyama Studio City, Inc.

Equity method affiliates (6)

Litpla Inc.

WOWOW INC.

Amazing Sports Lab Japan Inc.
YGC Co., Ltd.

U-NEXT Co., Ltd.

Taiwan Tact Education Co., LTD.
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