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SPARX’s Home Office Awarded the Red Dot Design Award 2025

TOKYO—November 10, 2025—SPARX Group Co., Ltd. (SPARX; TSE Prime: 8739) today announced
that its headquarters received the Red Dot Design Award 2025, one of the three most prestigious design
accolades in the world. The headquarters project was designed under the supervision of Osaka-based
Kokuyo Co., Ltd.

Since SPARX’s founding, it has upheld the investment philosophy that “ Macro is the Aggregate of the
Micro.” The office design is meant to create a space that embodies the idea, “Our investment aims to
make the world wealthier, healthier, and happier.”

mComments from Hiroshi Minematsu,

Director, Senior Executive Officer & Group CFO, SPARX Group:

We decided to consolidate meeting rooms onto a separate floor during the office renovation, enabling
employees to work comfortably together now that the COVID-19 pandemic has subsided and facilitating
work that requires concentration, face-to-face communication, and serendipitous encounters within the
office.

We hoped to transform our client meeting rooms—beyond mere boxes with desks and chairs—into
spaces where visitors can experience our purpose: “To Make the world wealthier, healthier, and happier
through investment,” along with our founding investment philosophy: “Macro is the Aggregate of Micro.”
We are delighted that our office received such high acclaim thanks to Kokuyo’s creative design, which
brought our idea to life.

Moving forward, we will continue to undertake environmentally, socially, and economically conscious
initiatives in all contexts. Through enhancing our corporate value, we aim to contribute to the long-term,
sustainable growth of society as a whole.
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SPARX

Kokuyo’s design concept: “A Space that Brings Your Philosophy to Life”

Kokuyo reimagined this office as an experience that embodies SPARX’s corporate philosophy.
_ Reception: Where data becomes poetry
‘ Expresses our investment philosophy—* Macro is the Aggregate of

Micro”—and a world enriched by investment as individual corporate
actions (the micro) and the cities they shape (the macro). It welcomes
visitors as a presence that replaces our corporate logo.

Corridors: Passageways that embody an orderly rhythm

A piece of art that randomly extracts stock price data from the Nikkei
Stock Average and its 225 constituent companies, creating visualizations
from multiple angles. The way individual fluctuations resonate together
as a unitary order symbolizes SPARX’s worldview that “Macro is the
Aggregate of Micro.”

Lounge/meeting areas: Spaces for dialogue and co-creation

A space focused on the “ma” (negative space) created by serene
materials and light tones, encouraging human interaction.

It adopts a ma-oriented design that rejects excessive ornamentation,
connecting thought and experience.
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This original design approach was highly acclaimed, winning the globally renowned Red Dot Design
Award 2025 in the Brands & Communication Design category.

About the Red Dot Design Award

Established in Germany in 1955, the Red Dot Design Award is one of the world’s three major design
awards alongside the iF Design Award and IDEA.

It evaluates excellent design and innovation across a wide range of fields, including architecture,
interiors, products, and brands.

B This announcement is intended solely to provide information regarding the business activities of our

group companies, for the purpose of enhancing understanding of the operations of our corporate group.
It does not constitute, and should not be construed as, a solicitation or offer to invest.
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