ey
)

:ﬁﬁﬂ%

CEL)

FASF

2026 %7 H 27 H

ES R TN A Sa Vs S0 N =

REEL RROEHEAEE Mz A5
(22— R&ES 7740 HGEFSTA L)

aEde REIEAER e 1B
(TEL. 048 - 684 - 9111 (%) )

7 Lo FEEEEE 2026) (GEER) FEATORH G

WEHT B BEFE AT LD ETART— I RAAY—DR S F LOEE RO a=r— g Y —)L
ELT, 202646 HIHAT LT T2 Av s WeAaE 2026 (HAGER) (Chex, (¥ Aoy MAEdsE
2026] (EEBRR) AFATL. AH XLV 447 =7 YA MZTABLE LT bW - LET,

AMEEL, A2 AICEE L2035 EEME Y g MR D, ©74<, A& BROEEZ ARG
HAREEA) BRI, BRBE - AR - EIHEOAIE 7 nE ARCE DR AETT IV, S SIS - F2E - s
MRS, ESG/ Y AT 7 ¢ M, A7/ 3F 0 A EHNIWN 5 F CfET AN L 7eo> T D £77,
A2 U C, SHhORHgHE & BEMEICOWT, L0 B ED Qa2 —Bh & duEsan e,

A% ST OWT TERATRD TWVZZT 5 L O | EHMBAROFE L TG OxfEEZE LT, 36
72 HAEFMEOM B2 TEND F7,

% bLmy amsE2020] GSFER) HEE

m i E 5 UUTFEY TN ET,
URL  https:/www.tamron.com/global/ir/library/library _05.html

m K # A %727 47 PDF
L ¢ A 55—
n et S R 20254E1 A 1 H2 5 2025412 A 31 H Ck—iBdifistolEm s &)
B &R B rar J—>F
L3 1T 2026 £ 7 H (% HAGERUS 2026 4F 6 HIZFEATHY)
B ¥ 72 H

1. Introduction: Tamron’s Presence in Everyday Life

2. Value Creation Story: Sources of Value Creation/Vision (TOP MESSAGE)

3. Growth Strategy: Long-term Vision 2035 and Medium- to Long-term Strategy

4.  Sustainability: ESG/Sustainability Strategy

5. Management Foundation: Corporate Governance

6. Financial and Non-Financial Data: Data Compilation

Connecting the power of optics with
solutions to social challenges, and %
taking a fulfilling society into the future u

Presicent 8. CE0 Shogo Sakuraba

Focus on the Future

Carving out the futurs with light
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