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(Correction) Partial Correction to “Action to Implement Management 
That is Conscious of Cost of Capital and Stock Price (updated)” 

 
RIX Corporation hereby announces a correction to the document "Action to Implement 

Management that is Conscious of Cost of Capital and Stock Price (Update)" published on March 

10, 2026. 

 

1. Reason for Correction  

Following the publication of the document, an error was identified in the content, 

necessitating this correction. 

2. Details of Correction  

The corrected figure is underlined as shown below. 

[Page 4: Current Original Product Sales Ratio and Target] 

Before Correction: FY2024: 31.7% 

After Correction: FY2024: 28.4% 

3. Other Matters and Apology  

We have also identified that the incorrect ratio was used in other materials on our website and 

in our IR communications during the current fiscal year. We sincerely apologize for this error 

and any inconvenience. 

 

  



Enhancing Manufacturing Function (Original Products) to Improve Profitability

4

We aim to improve profitability by increasing the sales ratio of original products.

As a “Manufacturing and Trading Company," we will further strengthen our manufacturing functions going forward.

28.4% 55%
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Investor Evaluation and Measures

Supplier 
Products

Original 
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Our Product Categories and “Original Products"

Own 
Products

Group 
Products

Monopoly 
Products

Supplier Products

Products made in our factory
e.g.：rotary joints

Products made in our group companies
e.g.：valves

Products for which we have 
exclusive sales rights
e.g.： overseas inverters
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Aims to Strengthen Development of Original Products

 To solve customer and social challenges more than now
 To leverage uniqueness and achieve high profit margins
 To maintain high competitiveness both domestically and internationally

Current Original Product Sales Ratio and Target

TSE Prime Market Average PER
Wholesale 
Trade

Manufa-
cturing

1 5 2 5

RIX’S PER

9.84

*FY2025 forecast

Manufacturing division's share of our 
operating income = approx. 20% 
Appropriate PER = approx. 17
We will expand our financial disclosures 
to provide more comprehensive 
information for investor decision-making.
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