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FY2026/8 1HFY2025/8 1H

(million yen, %)
ResultsForecastResults vs.

Forecast
YoY

% to 
sales

% to 
sales

% to 
sales

100.7105.3100.0143,937100.0143,000100.0136,667Net sales
100.2104.927.0838,97827.2038,90027.1937,161Gross profit
98.6103.524.234,90324.835,40024.733,720SG&A expenses
98.0103.09.012,8979.213,1589.212,518Personnel expenses

93.4138.90.68320.68910.4599Advertising expenses

106.0124.01.11,5231.01,4360.91,227Promotion expenses

97.7102.23.85,4403.95,5703.95,321
Logistics expenses 
(Shipping)

100.1101.63.24,5663.24,5623.34,493Rent expenses

88.693.60.69340.71,0540.7998Utilities

96.8111.20.57410.57650.5666Depreciation

100.1100.95.57,9675.67,9605.87,894Others

116.4118.42.84,0742.43,5002.53,440Operating profit
72.973.60.22180.23000.2296Non-operating income

74.5152.80.1740.11000.048Non-operating expenses

114.0114.42.94,2182.63,7002.73,688Ordinary profit
ーー0.025ーーーーExtraordinary income

ー232.70.037ーー0.016Extraordinary losses

113.7114.52.94,2062.63,7002.73,672Profit before income taxes

146.6225.30.79520.56500.3422
Corporate, inhabitant 

and business tax

78.857.20.34330.45500.6758Income taxes – deferred

112.8113.22.02,8191.72,5001.82,491Profit income

3

Summary of the Financial Results for the 
First Half

■ We achieved higher net sales and profits at all levels versus both the previous year and the 
forecast.
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1H2Q1Q

(million yen, %)

ResultsResultsResults vs.

Forecast
YoY

vs.

Forecast
YoY

vs.

Forecast
YoY

100.7105.3143,937103.1105.378,26997.9105.465,668Net sales

100.2104.938,978100.3103.020,842100.1107.218,135Gross profit

+574+6334,074+255(23)2,862+318+6571,211Operating
profit

+518+5294,218+202(104)2,951+316+6341,267Ordinary
profit

+319+3282,819+111(100)1,987+207+429832Profit income

(0.1)(0.1)27.1(0.7)(0.6)26.6+0.6+0.527.6Gross profit

%
 to

 s
a
le

s

(0.5)(0.4)24.2(1.0)(0.4)23.0+0.1(0.5)25.8
SG&A
expenses

+0.4+0.32.8+0.2(0.2)3.7+0.5+1.01.8
Operating
profit

+0.3+0.22.9+0.1(0.3)3.8+0.5+0.91.9
Ordinary
profit

+0.2+0.12.0+0.1(0.3)2.5+0.3+0.61.3
Profit
income

Financial Results Highlights （FY2026 1Q, 2Q, 1H）

■ Profits exceeded the forecast at all levels for both 1Q and 2Q.
(In 2Q, operating profit slightly declined compared to the same period of the previous fiscal year, 
when gross profit margin was higher.)



ClosedNew 
stores

Corporate
customer
ｂusiness 
(offices)

EC
（Mall-
type）

EC
(In-house 
website)

Stores 
(located 
outside 
Tokyo)

Stores 
(located 
in Tokyo)

ClosedNew 
stores

Corporate
customer
ｂusiness 
(offices)

EC
（Mall-
type）

EC
(In-house 
website)

Stores 
(located 
outside 
Tokyo)

Stores 
(located 
in Tokyo)

136.6

＋2.3

＋3.4
(0.01)

＋0.55
＋0.65 ＋1.2

(0.10)

143.9

62.3

+1.0

+1.9

+0.01

(0.23)

+0.07
+0.85

(0.35) 65.6

74.3

+1.2

+1.5

(0.14)

＋0.78
+0.58 +0.44

(0.64)

78.2
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+ 3.9前同差 + 7.2

1H2Q1Q

(million yen, %) FY2026/8FY2025/8FY2026/8FY2025/8FY2026/8FY2025/8

YoYDifferenceResultsResultsYoYDifferenceResultsResultsYoYDifferenceResultsResults

105.3+7,270143,937136,667105.3+3,90778,26974,362105.4+3,36265,66862,305Total

105.2+6,973141,541134,567105.6+4,10577,17673,071104.7+2,86764,36461,496Existing stores

105.4+5,885115,867109,982104.8+2,87162,43759,566106.0+3,01453,43050,416Stores

108.1+2,38831,74329,355108.2+1,29117,03215,740108.1+1,09614,71113,614
30 stores located 
in Tokyo

104.3+3,49684,12480,627103.6+1,57945,40443,825105.2+1,91738,71936,801
106 stores located 
outside Tokyo

102.3+43018,95718,527106.4+64810,73810,08997.4(218)8,2198,438EC

97.5(128)4,9605,08895.1(140)2,7482,888100.5+122,2112,199
In-house 
website

104.2+55813,99713,439111.0+7887,9897,20096.3(230)6,0076,238
Mall-type
EC site

110.9+6576,7156,057117.1+5854,0013,416102.7+722,7132,641
Corporate customer
ｂusiness (offices)

114.1+2962,3962,09984.6(198)1,0921,290161.2+4951,303808New stores, Closed

1H2Q

+ 3.3

1Q

Net Sales （By Sales Channel）
■ Sales increased across all channels, particularly at stores in Tokyo and corporate customer 

business offices.

（billion yen）

ClosedNew 
stores

Corporate
customer
ｂusiness 
(offices)

EC
（Mall-
type）

EC
(In-house 
website)

Stores 
(located 
outside 
Tokyo)

Stores 
(located 
in Tokyo)

FY26/8FY25/8 FY26/8FY25/8 FY26/8FY25/8
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1H2Q1Q

(million yen, %) FY2026/8FY2025/8FY2026/8FY2025/8FY2026/8FY2025/8

YoY
Compo
sition
ratio

Amount
Compo
sition
ratio

AmountYoY
Compo
sition
ratio

Amount
Compo
sition
ratio

AmountYoY
Compo
sition
ratio

Amount
Compo
sition
ratio

Amount

96.513.519,40014.720,10699.313.710,73514.510,80693.213.28,66514.99,299
Audio visual 
products

124.32.94,1392.43,329130.32.92,2732.31,745117.82.81,8652.51,584Cameras

90.35.98,5536.99,47292.66.04,7246.95,10187.65.83,8297.04,370TVｓ ④

86.41.11,4941.31,72991.31.18611.394380.61.06331.3786
Recorders and
video cameras

92.91.11,6041.31,72695.21.29141.396090.11.16901.2765Audios

101.540.157,66241.656,826103.240.331,58741.130,59499.439.726,07542.126,231Home appliances

92.56.08,6706.99,37295.05.54,3136.14,54290.26.64,3577.84,830Refrigerators

99.76.99,8997.39,933100.66.95,3987.25,36798.66.94,5017.34,566Washing machines

103.65.98,4316.08,135104.36.24,8536.34,653102.75.43,5775.63,482Kitchen appliances

112.99.814,1189.112,503117.510.27,9559.16,772107.59.46,1639.25,730
Seasonal home
electronics

126.26.49,2005.37,292144.96.44,9924.63,444109.46.44,2076.23,847(Air conditioners) ③

98.34.46,3234.76,43299.14.43,4804.73,51297.34.32,8424.72,920Personal care electronics

107.932.446,63831.643,222104.732.225,16432.324,041112.032.721,47430.819,181
Information 
communications 
equipment products

122.26.39,0585.47,411109.26.04,6855.84,291140.26.74,3725.03,119PCs ②

96.53.65,1483.95,33497.63.72,9044.02,97695.23.42,2443.82,357PC peripherals

110.417.024,50616.222,190108.717.113,39116.612,320112.616.911,11515.89,869Cellular phones ①

124.013.619,58911.615,799122.213.410,46811.58,566126.113.99,12011.67,233Other products

124.04.46,2843.75,068132.44.93,7873.82,859113.03.82,4963.52,208Video games

99.50.81,1090.81,11599.30.75780.858299.60.85310.9532Sporting goods

105.61.72,4451.72,31593.91.81,3952.01,486126.71.61,0501.3828Toys

119.90.69060.6755113.80.64530.5398126.80.74530.6357Medicine and daily goods

105.499.6143,29199.5135,955105.399.677,95599.574,008105.599.565,33699.461,946Retail goods sales

90.70.46450.571288.80.43140.535392.50.53310.6358Other business

105.3100.0143,937100.0136,667105.3100.078,269100.074,362105.4100.065,668100.062,305Total

128.64.26,0053.44,670122.33.82,9723.32,431135.54.63,0333.62,239(Housing equipment)*

Net Sales （By Product）
■ Sales increased compared to the same period of the previous fiscal year as personal 

computers, air conditioners, and cellular phones remained strong.

*The figures included in each product category are separately aggregated.

Note) The details for each product category are excerpts.
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116.9

108.1

123.2
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130.6
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176.2 
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257.5 

103.1

133.2
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141.0
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（％）
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86.9 88.0

99.0
92.8

104.3

105.8

98.5

111.3
115.0

108.2

116.5

145.0
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123.5
114.0

97.5

60

80

100

120

140

160

180

200

220
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FY2025/8 FY2026/8

Net Sales （By Product） * Including YoY Comparison of Orders Received 
(POS basis)

① Cellular phones (vs. FY2023/8: Prior to the 

revision of the Telecommunications Business Act）

① Cellular phones (vs. FY2023/8: Prior to the 

revision of the Telecommunications Business Act）
② PCs (excluding tablets)② PCs (excluding tablets)

③ Air conditioners (vs. FY2024/8: Prior to the 

change in the Zero Emission Tokyo Strategy)

③ Air conditioners (vs. FY2024/8: Prior to the 

change in the Zero Emission Tokyo Strategy)
④ TVs④ TVs

* Figures in parentheses exclude 
sales from stores impacted by 
subsidies in the previous fiscal year.

* YoY comparison excludes 
new stores and outlet stores.

Sales remained strong, particularly at stores in Tokyo, due to the 
change in the Zero Emission Tokyo Strategy to an in-store 
discount system. 

■FY2025

Sales remained strong as the Zero Emission Tokyo Strategy
was expanded for older adults and people with disabilities at the 
end of August 2025.

■FY2026

Sales had been sluggish due to declining demand caused 
by a decrease in TV viewing, but they gradually recovered in 
January and thereafter thanks to replacement demand 
linked to the Olympics and the World Baseball Classic.

■FY2026

For 1H as a whole, sales remained strong due to demand 
associated with the end of Windows 10 support in October.
In December and thereafter, concerns over soaring 
semiconductor prices also contributed to strong sales.

■FY2026Sales declined in January following a demand surge in FY2024/8 
and FY2025/8 (December) associated with the revision of the 
Telecommunications Business Act.

■FY2024
FY2025

Sales remained strong as residual value contracts increased and 
replacement cycles shortened.

■FY2026



27.19%

(0.49)P

＋0.10P
＋0.05P

＋0.07P
＋0.04P

＋0.08P

27.08%

26.0%

26.5%

27.0%

27.5%

63期実績 商品MIX影響 テレビ エアコン 冷蔵庫 洗濯機 その他 64期実績

* [Total] Factors behind the YoY 
difference in gross profit margin (1H)

16.0%

18.0%

20.0%

22.0%

24.0%

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug

25.0%

26.0%

27.0%

28.0%

29.0%

30.0%

31.0%

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug

FY2024/8 FY2025/8 FY2026/8

TotalTotal

(0.11)P

27.0%

29.0%

31.0%

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug

（Stores）（Stores）

（EC)（EC)

＋0.34P ↗

(0.57)P

+1.59P

1H2Q1Q(％)

27.1927.2227.16FY2025

27.0826.6327.62FY2026

(0.11)(0.59)＋0.46Difference[Store] Increase in the 
composition ratio of cellular 
phones, etc. ↘

[Store] Improvement of the 
quality of customer service ↗

[EC] Enhancement of our
in-house EC website↗

[Store] Increase in the 
composition ratio of 
cellular phones, etc. ↘

[Store] Improvement of 
the quality of customer 
service ↗

Enhancement of our 
in-house EC website↗

(0.11)P ↘

8

Gross Profit Margin

YoY difference in gross 
profit margin (1H)

* The figure for August FY2025/8 excludes the impact of consumption tax 
processing at mall-type EC sites.

YoY difference in gross 
profit margin (1H)

YoY difference in gross 
profit margin (1H)

YoY difference in gross
profit margin

FY2026/8
Results

OtherWashing 
machines

RefrigeratorsAir
conditioners

TVsProduct
mix impact

FY2025/8
Results

Gross profit margin increased due to enhanced customer service 
provided by sales staff and efforts to strengthen sales of high 
value-added products such as large white goods.

■FY2025
1H

Gross profit margin declined due to the impact of product mix 
and other special factors, although it was supported by efforts to 
strengthen our proposals for high value-added products.

■FY2026
1H

Gross profit margin increased mainly due to enhanced content 
and expanded payment options on our in-house EC website.

■FY2025
1H

Gross profit margin increased due to growth in sales of high 
value-added products on our in-house EC website, as well as 
improved profitability of shopping mall sites.

■FY2026
1H
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Personnel expenses increased due to the introduction of the “PA rank” (part-time 
staff) evaluation system, investment in an employee-friendly work environment, and 
other factors.

(261)＋379■Personnel expenses

Advertising expenses increased due to TV commercials for the Black Friday Campaign, 
and a special project commemorating the 70th anniversary.(59)＋233■Advertising expenses

EC coupon expenses increased due to intensifying competition on shopping mall sites.＋87＋296■Promotion expenses
（Including the expenses for exhibited products）

Inventory storage fees rose along with an increase in inventory of air conditioners, 
which sold well due to the Zero Emission Tokyo Strategy.(130)＋119■Logistics expenses (Shipping)

Utilities expenses decreased due to lower electricity consumption and a switch to a 
plan linked to market prices.(120)(64)■Utilities

Credit card fees increased (+83 million yen); payment processing fees increased 
(+53 million yen)+7+73■Others

(497)+1,183Total

(0.6)P(0.5)P（% to sales) 9

YoY
difference

YoY difference factors

SG&A expenses to sales ratio was 24.2%,
an improvement of 0.5 points compared to the same period last year.

vs.
Forecast

FY2026/8 1HFY2025/8 1H

(million yen, %)
ResultsResultsResults vs.

Forecast
YoY

% to
sales

% to
sales

% to
sales

100.7105.3100.0143,937100.0143,000100.0136,667Net sales

98.6103.524.234,90324.835,40024.733,720SG&A expenses

98.0103.09.012,8979.213,1589.212,518Personnel expenses
93.4138.90.68320.68910.4599Advertising expenses

106.0124.01.11,5231.01,4360.91,227Promotion expenses

97.7102.23.85,4403.95,5703.95,321Logistics expenses 
(Shipping)

100.1101.63.24,5663.24,5623.34,493Rent expenses
88.693.60.69340.71,0540.7998Utilities

96.8111.20.57410.57650.5666Depreciation

100.1100.95.57,9675.67,9605.87,894Others

99.1101.60.71,0530.71,0620.81,036（System maintenance expenses)

(million yen)

SG&A Expenses
■ In addition to human capital investment and system investment, we recorded expenses 

associated with rebranding initiatives.
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+2.9 billion yen

Personnel 
expenses

Personnel
expenses
(% to sales)

3.5

＋0.25
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＋0.26 ＋0.11 ＋0.04 ＋0.07
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Operating Profit
Factors for increase/decrease １H

（billion yen）

vs. FY25

Changes in operating profit １H

（billion yen）

Sep. 2019 (FY2020 1H) ： Rush demand before consumption tax hike
From Oct. 2019 (FY2020 1H) ： Reactionary fall in demand following rush demand before consumption tax hike
From Mar. 2020 （FY2020 2H） ： Stay-at-home demand and teleworking-related demand due to COVID-19

（billion yen, %）

Increase in SG&A 
expenses

（1.18）

Increase in the 
gross profit

+1.81

FY26FY25
Other

expenses
Store 

operating 
expenses

Selling 
expenses

Personnel 
expenses

Gross 
profit 
margin

Net
sales

vs. Forecast

Decrease in SG&A 
expenses

＋0.49

FY26
Results

FY26
Forecast

Other
expenses

Store 
operating 
expenses

Selling 
expenses

Personnel 
expenses

Gross 
profit 
margin

Net
sales

Increase in the 
gross profit

＋0.07



Increase 
/ Decrease

As of
Feb 28, 2026

As of 
Aug 31, 2025

(million yen)

(398)83,62684,024Total current assets

(3,714)23,13926,854Cash and deposits

27212,05211,780Accounts receivable – trade

3,46940,55337,083Merchandise

(310)36,45036,761Total non-current assets

37617,22316,847
Total property, plant and 
equipment

(70)744814Total intangible assets

(616)18,48319,099
Total investments and other 
assets

(708)120,077120,786Total assets

(760)35,06935,829Total current liabilities

(244)12,56512,810Accounts payable – trade

(415)2,1942,609Current portion of long-term 
borrowings

(245)7,9058,150Accounts payable – other

(1,239)13,46814,708Total non-current liabilities

(1,082)5,8106,892Long-term borrowings

(2,000)48,53750,538Total liabilities

1,11929,82328,703Total retained earnings

1,29171,53970,247Total net assets

(708)120,077120,786Total liabilities and net assets

As of Feb 
28, 2026

As of Aug 
31, 2025

As of Feb 
28, 2025

(million 
yen, %)

8,0049,50110,513
Interest-bearing
debt

0.110.140.16D/E ratio

11

Balance Sheet

■Cash and deposits

Assets

■Merchandise

・Decrease due to merchandise procurement

・Decrease due to dividend payment

・Decrease due to repayment of borrowings

・Personal computers: Increased in preparation 

for demand from people starting a new 

chapter in life

・Cellular phones: Increased due to strong sales

・Refrigerators: Increased due to the release of 

new products 

・Air conditioners: Increased in preparation for 

rising demand from spring through summer

Liabilities
■Interest-bearing debt

(Long-term borrowings)

・Decrease due to repayment of borrowings

Net assets
■Retained earnings

・Payment of dividends  (1,700)
・Profit income ＋2,819

Total ＋1,119
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FY2026FY2025
Aug. 31

Number of stores
1HFebJanDecNovOctSep

139139139139139140139１３９All stores

+1＋1－New Open

(1)(1)－Closed

Compositi
on ratio

As of Feb 
28, 2026

Number of
stores, %

－139All stores

57.580
Stand-alone 
stores

S
to

re
 f

o
rm

a
t

10.114
Supermarket 
complex

25.235
Shopping 
mall

7.210
Other 
complex 
stores

Compositi
on ratio

As of Feb 
28, 2026

Number of
stores, %

－139All stores

13.719Hokkaido/Tohoku

R
e

g
io

n

10.815North Kanto
*Includes 1 outlet store

49.569
South Kanto
(Tokyo, etc.)
*Includes 31 stores in 
Tokyo

10.114Chubu

9.413Kinki/Chugoku

6.59Kyushu/Okinawa

As of Feb 
28, 2026

As of Aug 
31, 2025

As of Aug 
31, 2024

Number of 
offices

151410
Number of 
corporate customer 
business offices

＋1＋4＋1Opening
*   indicates a corporate customer business office.

Development of Stores and Corporate
Customer Business Offices

New Open 
Kojima & BicCamera Aeon Mall Sendai Kamisugi Store
(Sendai City, Miyagi)

■ On October 8, 2025

Closed

Kojima & BicCamera Narumi Store (Nagoya City, Aichi)■ On November 9, 2025

Opening of corporate 
customer business offices

■ On November 4, 2025

Kobe corporate customer business 
office (Kobe City, Hyogo)

Other complex stores

Supermarket complex

Shopping mall

Stand-alone stores

Nationwide
139 stores

(15 corporate customer 
business offices) 

As of February 28, 2026

Hokkaido/Tohoku

１9 stores
(3 corporate customer 

business offices) 

１5 stores (2 corporate 

customer business offices

69 stores
(4 corporate customer business 

offices 

14 stores
(2 corporate 

customer 
business 
offices)１3 stores

(3 corporate customer 
business offices)

9 stores
(1 corporate customer 

business office)

Chubu

Kinki/Chugoku

Kyushu

/Okinawa

South Kanto
(Tokyo, etc.)

North Kanto

● Stores

● Corporate Customer Business Offices
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1. Summary of the Financial Results for 
the First Half of the Fiscal Year 
Ending August 2026

2. Earnings Forecast for the Fiscal Year 
Ending August 2026
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Full year2H

(million yen, %) FY20２6/８FY20２5/８FY20２6/８FY20２5/８

vs.

Previous 
forecast

YoY
Revised

forecast

Previous
forecast

Results
vs.

Previous 
forecast

YoY
Revised

forecast

Previous
forecast

Results

100.0104.0294,000294,000282,79099.4102.7150,062151,000146,122Net sales

107.9111.98,2007,6007,325100.6106.24,1254,1003,884
Operating 
profit

107.6109.98,5007,9007,732101.9105.94,2814,2004,043
Ordinary 
profit

108.2112.55,3004,9004,709103.3111.82,4802,4002,217Profit income

+0.2+0.227.427.227.2+0.5+0.527.627.227.1Gross profit

%
 to

 s
a
le

s

(0.1)(0.1)24.524.624.6+0.3+0.324.824.524.5SG&A
expenses

+0.2+0.22.82.62.6+0.0+0.12.72.72.7Operating
profit

+0.2+0.22.92.72.7+0.1+0.12.92.82.8Ordinary
profit

+0.1+0.11.81.71.7+0.1+0.11.71.61.5Profit income

Earnings Forecast (FY2026/8)
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14 14 14
16

20

242

11.7
15.4 17.1 18.7

37.7
30.8

36.0 35.1 

-70

-50

-30

-10

10

30

5

10

15

20

25

19/8 20/8 21/8 22/8 23/8 24/8 25/8 26/8

Ordinary dividend (yen) Commemorative dividend (yen)

Dividend payout ratio (%)

（予想）(Forecast) 15

Dividends and Purchase of Treasury Shares

FY2026/8
(Forecast)

FY2025/8FY2024/8FY2023/8FY2022/8FY2021/8FY2020/8FY2019/8

２4２2161414141210Total

Dividends per 
share (yen)

000000001H

02000000Commemorative

２4201614141412102H

1,8601,7001,2311,0801,0791,079931776
Total cash dividends
(million yen)

35.136.030.83７.７18.717.115.411.7Dividend payout ratio (%)

－－300－－500－300
Number of
shares
(in thousands)Purchase of 

treasury shares
－－279－－419－154

Total
acquisition
(million yen)

Dividend Forecast Revision

Notice Concerning Revision to Full-Year Financial Results 
Forecast and Dividend Forecast (Dividend Increase) 
(Released on April 9, 2026)

We have revised our full-year financial 
results forecast and year-end dividend 
forecast for the fiscal year ending 
August 31, 2026 (September 1, 2025–
August 31, 2026), which were 
disclosed on October 9, 2025, in light 
of recent earnings developments and 
other relevant factors.

In light of the revision to our full-year 
financial results forecast for the fiscal 
year ending August 31, 2026, we have 
decided to increase the year-end 
dividend for this fiscal year by 2 yen 
from the previously forecast 22 yen, 
revising it to 24 yen per share.


