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Company name: Net Protections Holdings, Inc.

R tative: Shin Shibata, ' _
cpresentative: President and Representative Director

(Security code: 7383 the Prime Market of TSE)

Contact: Kazuharu Watanabe, CFO and Director

Telephone: +81-3-4530-9235

Notice Regarding Partial Correction of the “Financial Results Presentation for the Nine Months Ended
December 31, 2025”

Net Protections Holdings, Inc. (the "Company") hereby announces partial corrections have been made to the
“Financial Results Presentation for the Nine Months Ended December 31, 2025” disclosed on February 13,
2026. The details are as follows.

1. Reasons for the corrections

Regarding page 20: to more accurately reflect the progress and details of the initiatives with each alliance partner
regarding the business alliances in the B2B business.

Regarding pages 36, 51, and 73: to correct the figures regarding the market size of the B2B business due to
errors in the referenced data. The figures have been updated based on the latest market data.

Regarding page 73: the SaaS industry market size figure has been updated to reflect the latest available data.

2. Contents of the corrections
Please refer to the attached document. The corrected parts are enclosed in red frames. The corrected presentation

material has been posted on the Company’s website.



<Before correction>

I B2B: Key Initiatives and Partnerships

Key initiatives for maximizing medium-term growth are on track.
We aim to establish a new, essential infrastructure that defines the future of B2B payments.
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I B2B: Key Initiatives and Partnerships

Key initiatives for maximizing medium-term growth are on track.

We aim to establish a new, essential infrastructure that defines the future of B2B payments.

# Illustrative diagram of partnership impact

FY3/26 (Forecast) > FY3/27 (Forecast) FY3/28 (Forecast) FY3/29 (Forecast)
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I Service Lineup and Target Markets

As a comprehensive BNPL provider covering both B2C and B2B,
we offer optimal services to a wide range of markets.

B2C

EC
chandise

,.g.rmeE,gmnd,SE Market size JPY 10.

BNPL service for EC merchandise
with the largest market share

/INPEILL

Available not only for EC
merchandise and EC
non-merchandise, but also for
physical stores by downloading the
app. Domestic

B2B

atone

Physical

marketsize JPY 302 tn
stores

BNPL service optimized for on-site
services such as house renovation,

On-site
services

warketsize JPY 18.6 tn [EE@AN[EFNRET

housekeeping, moving, and cram

schools.

Localized BNPL service
Overseas  Market

for overseas.

Market size JPY 244 tn

BNPL service with the No. 1
track record™ in B2B PSP
service market

/) NP#HHIILL

*1 Based on our annual GMV for FY2023 from Delcitte Tohmatsu MIC Research Institute “MIC IT Report November 2024 — Survey on B2B Payment Service Provider Market (https://mic-r.co.jp/micit/2024/)"

Source: Those figures are calculated using our analysis based on certain assumptions with reference to the following various data:

“Cashless Vision” (P. 70), “Cashless Payment Ratio in Japan, Payment Providers, and the State’s Disclosure Policy” (P. 21), and “Current Survey of Commerce (2020} by the Ministry of Economy, Trade and Industry,

"Taiwan Cards and Payments - Opportunities and Risks to 2024" (P. 26 and 30) by GlobalData, and “e-Conomy SEA 2024 etc.
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I Service Lineup and Target Markets

As a comprehensive BNPL provider covering both B2C and B2B,
we offer optimal services to a wide range of markets.

B2C

BNPL service for EC merchandise
with the largest market share

o warketsus IPY 15.2 ¢

INPEILL

non-merchandise Market size JPY 1

Available not only for EC
merchandise and EC
non-merchandise, but also for
physical stores by downloading the
app. Domestic

B2B

atone

Physical

wmarketsize JPY 302 tn
stores

BNPL service optimized for on-site

On-site services such as house renovation,

services

Overseas  Marketsie JPY 8.2 @ AFTEE

warket size JPY 18.6 tn [ESSANIZE TARETY

housekeeping, moving, and cram
schools.

Localized BNPL service
for overseas.

BNPL service with the No. 1
track record™ in B2B PSP
service market

Market size JPY

SONPHENFILL

*1 Based on our annual GMV for FY2023 from Deloitte Tohmatsu MIC Research Institute “MIC IT Report November 2024 — Survey on B2B Payment Service Provider Market (https://mic-r.co.jp/micit/2024/)"

Source: Those figures are calculated using our analysis based on certain assumptions with reference to the following various data:

“Cashless Vision” (P. 70), “Cashless Payment Ratio in Japan, Payment Providers, and the State’s Disclosure Policy” (P. 21), and “Current Survey of Commerce (2020)" by the Ministry of Economy, Trade and Industry,

“Taiwan Cards and Payments - Opportunities and Risks to 2024” {P. 26 and 30) by GlobalData, and “e-Conomy SEA 2024” etc.
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I Growth Strategy for B2B Services: NP Kakebarai

Although the collection risk is low, the large volumes of small-value billing tasks is substantial. Many companies still
handle these processes in-house, so we aim to capture this demand by offering comprehensive outsourcing solutions.

Medium to
high

Low

Collection risk

Very low

Minimal

Receivables guarantee

} No market exists

No market exists
(Business operators will
continue to collect
receivables themselves)

Market size™

JPY244tn

/)NP#HHIILL

An area where we can leverage our strengths as a one-stop service provider

for billing-related operations with low but existing collection risk.

With a strong track record, we are establishing our position as the market leader.
We will step up efforts to win orders from large companies.

Billing support service ]

Numbe gs Very |

I‘l Total amount of notes and accounts payable of SWEs: 68 trillion yen {small and Medium Enterprise Agency: Basic Survey of SMES in 2024 (actual results at the end of mmsumn ual turnover: 3.6 times (365 days / average payment site for promissory

<After correction>

I Growth Strategy for B2B Services: NP Kakebarai

Although the collection risk is low, the large volumes of small-value billing tasks is substantial. Many companies still
handle these processes in-house, so we aim to capture this demand by offering comprehensive outsourcing solutions.
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Minimal
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Receivables guarantee

] No market exists
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Very low

No market exists
(Business operators will
continue to collect
receivables themselves)

Market size™

JPY226tn

/) NP#HHILL

An area where we can leverage our strengths as a one-stop service provider
for billing-related operations with low but existing collection risk.

With a strong track record, we are establishing our position as the market leader.

We will step up efforts to win orders from large companies.

[ Billing support service ]

Small umber of billings Very large

) 1 Total amount of notes and accounts payable of SMEs: 63 trillion yen (mall and Medium Enterprise Agency: Basic Survey of SMEs in 2024 (actual results at the end of F¥2023))ll Annual turnover: 2.6 times (365 days / average payment site for promissory
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I B2B: Large Merchant Acquisition Strategy

By leveraging our strong track record, we are promoting implementation among leading players in each industry.
we aim to achieve further growth through efficient and cost-effective sales activities with the existing track record.

B2B market size JPY 244 trillion™

We focus our sales activities primarily on the industries below

focusing our sales

activities on companies

Liquor wholesale industry Food wholesale industry Saa$ industry Tfre s e

Market size Market size Market size similar challenges

Approx. 1Py, Otz Approx. IPY Ptn

e.g. LQUOR MOUNTAIN e.g. Sogo Shokuhin SE e.g. DONUTS

Recruitment advertising industry Office furniture industry On-demand work industry

Market size Market size Market size

Approx. 1Y 7 30bn’ Approx. JPY230bn™ Approx. 1PY110bn"

e.g. Indeed Recruit P e.g. OFFICECOM e.g. Timee
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I B2B: Large Merchant Acquisition Strategy

By leveraging our strong track record, we are promoting implementation among leading players in each industry.
we aim to achieve further growth through efficient and cost-effective sales activities with the existing track record.

B2B market size JPY 226 trillion™

We focus our sales activities primarily on the industries below

focusing our sales

activities on companies

Liquor wholesale industry Food wholesale industry Saa$ industry T -

Market size Market size Market size similar challenges

Approx. 1Py, Otz Approx. JPY ?tn

e.g. UIQUOR MOUNTAIN e.g. 50go Shokuhin SE e.g. DONUTS

Recruitment advertising industry Office furniture industry On-demand work industry

Mearket size Market size Market size

Approx. spv730pn™ Approx. 1py230bn"™ Approx. 1py110bn"™

e.g. Indeed Recruit P e.g. OFFICECOM e.g. Times

73



