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Executive Summary 

P.1 

2 [Performance] Ordinary Profit Exceeded 1 Billion Yen, Achieving the H1 Plan.  
       No Change to the Full-Year Earnings Outlook  
・ Asset management utilizing the abundant cash generated by the warranty business has been successful.  
 

・ In addition to strong performance of new products introduced in the housing area, expansion into non-housing 
  areas is progressing smoothly, and we expect to successfully meet the FY plan targets.  

1 [Performance] Achieved All-Time High Net Sales for the Second Quarter 
・ Business expansion in the housing area made good progress, achieving record-high sales for the second quarter.  
 

・ As the normalization of GIGA warranty operations is mostly concluded, non-housing areas are also on a recovering trend.  

3 [Growth Strategy] Expanding into New Areas using the Successful Housing  
           Area Model 
 

・ Expansion into non-housing areas is accelerating by standardizing the successful business model established 
    in the housing area.  
 

・ In particular, we began to provide support for universities and cultural centers, which face business challenges 
    associated with the declining population, similar to those seen in the housing sector.  

4 [Financial Strategy] 300 Million Yen Purchase of Treasury Shares Decided 
 

・ In response to changes in the business environment, we decided to purchase 300 million yen in treasury shares 
    to execute a flexible capital policy. 
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Financial Results for the Six Months Ended 
December 31, 2025 

P.2

01 Explanation of Financial Results for  the Six Months Ended December 31, 2025 
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FY Plan 
(2025.7-2026.6) 

FY2026.6 Cumulative through Q2 
(2025.7-2025.12) 

FY2026.6 Q2 Results 
(2025.10-2025.12) Millions of yen 

Progress of H1 Plan YoY Results YoY Results 

8,200 91.0% 109.9% 3,276 115.5% 1,741 Net sales 

2,100 68.8% 83.4% 557 130.2% 355 Operating profit 

2,500 100.5% 121.9% 1,044 177.3% 667 Ordinary profit 

1,625 100.5% 232.3% 698 - 450 
H1 net income 
attributable to 
parent company 
shareholders 

Summary of FY2026 Q2 Consolidated Financial Results 

P.3

Along with achieving all-time high sales for the second quarter, ordinary profit exceeded 
 1 billion yen, achieving the targets of the H1 plan.  
・ Normalization of GIGA warranty operations, which contributed to the lag in performance in the first quarter, is mostly concluded.  
・ Despite continuing upfront investments, steady business growth in the housing area and a turnaround in business promotions activities in non-housing 
  areas led to record-high net sales for the second quarter.  
・ However, the shortfall in the first quarter has impacted performance on a cumulative basis. While net sales and operating profit fell short of the H1 plan,  
  ordinary profit and net income met their respective targets.  
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Trends in Net Sales for Each Quarter 

P.4
FY2025 

1Q 2Q 3Q 4Q 
FY2024 

1Q 2Q 3Q 4Q 
FY2023 

1Q 2Q 3Q 4Q 
FY2022 

1Q 2Q 3Q 4Q 
FY2021 

1Q 2Q 3Q 4Q 
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Millions of yen 

FY2026 
1Q 2Q 3Q 4Q 

HWT 

LFT 

2,000 

EXT 

Newly introduced warranty  
products for used homes 

are performing well 
and are expected to drive 

performance in the second half. 

With the normalization of GIGA 
warranty operations 

and the resumption of business 
activities following its conclusion, 

we are on track to achieve our 
full-year plan. 

Residential Sector 

Non-residential Sector 

 

★This issue★ 

We anticipate achieving our full-year performance targets this period as well, with a trend 
of stronger results in the latter half. 
 ・Our company's characteristic performance pattern is skewed toward the second half of the fiscal year, primarily due to timing factors such as the delivery of  
    housing units. 
・In addition to the recovery of sales activities in the non-residential sector, newly introduced warranty products for existing homes are performing well, and  
    business growth in the residential sector is expected to drive performance in the second half. 
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FY2026 Q2 Operating Profit Analysis 

P.5
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Various upfront investments for medium- to long-term growth are also being executed 
according to plan. 

・Continue various upfront investments to achieve the mid-term management plan announced in August 2025 and transition to the Tokyo Stock Exchange  
 Prime Market 

・Increase in system development costs due to   
business integration, etc.

・Increase in insurance premiums and 
commissions accompanying sales growth, etc.



© Solvvy Inc.

FY2026 2Q Consolidated Financial Results by Segment 

P.6

Full-year Plan 
(2025.7-2026.6) 

FY2026.6 Cumulative through Q2 
(2025.7-2025.12) 

FY2026.6 Q2  Results 
(2025.10-2025.12)

Half-year Plan 
Progress Rate Half-year Plan YoY Results YoY Results Millions of yen 

8,200 91.0% 3,600 109.9% 3,276 115.5% 1,741 Net Sales 

4,491 98.5% 1,991 113.5% 1,961 113.8% 1,008   HomeworthTech Business 

2,777 78.4% 1,261 87.8% 988 112.7% 568   ExtendTech Business 

929 88.9% 347 285.4% 308 145.7% 157   LifeTech Business 

2 1701.6% 1 92.6% 17 82.3% 7 FinTech Business and Others 

- - - - - - -   Head ofice 

2,100 68.8% 810 83.4% 557 130.2% 355 Operating Profit 

2,062 94.4% 825 127.5% 778 129.0% 408   HomeworthTech Business 

1,923 68.3% 924 76.4% 631 110.1% 391   ExtendTech Business 

248 90.5% 110 1005.3% 99 461.1% 45    LifeTech Business 

▲72 - ▲35 - 5 - 1 FinTechBusiness and Others 

▲2,061 - ▲1,013 - ▲957 - ▲492   Head offuce 

Business expansion in the residential sector is progressing well, and the non-residential 
sector is also recovering its growth trend. 

・In the Housing Sector (HWT Business), past guarantee fee income (deferred revenue) sequentially contributes to sales/operating profit, thereby underpinning 
stable business income and expenditure. *See the following pages for details. 
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Deposit 
 base 

Accounting 

Warrnty period 

Warranty 
fees 

received 

n year n+1year n+2year n+3year n+4year n+5year n+6year n+7year n+8year n+9year 

1 1 1 1 1 1 1 1 1 1 

Recorded as (long-term) unearned revenue in B/S 
Similarly, costs (insurance premiums, etc.) are also 

recorded in installments 

10 Generate abundant funds in hand 
(Financial resources for growth  

investment and fund management) 
Recorded in 

installments in 
accordance with 

the warranty period 

AccountingTreatment Structure of Long-termWarranty Contracts【HomeworthTech business】 

(Example) the case where warranty fees for the 10-year equipment warranty are received en bloc in the n year.

Net sales 
recorded 

Net sales 
recorded 

Net sales 
recorded 

Net sales 
recorded 

Net sales 
recorded 

Net sales 
recorded 

Net sales 
recorded 

Net sales 
recorded 

Net sales 
recorded 

Net sales 
recorded 
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5,653 
5,936 6,180 

6,534 6,745 
7,027 

7,390 
7,812 

8,125 
8,487 

8,929 
9,480 

9,830 
10,340 

11,054 

11,746 
12,228 

12,750 
13,335 

14,203 
14,679 
15,304 

FY2021

1Q 2Q 3Q 4Q

FY2022

1Q 2Q 3Q 4Q

FY2023

1Q 2Q 3Q 4Q

FY2024

1Q 2Q 3Q 4Q

（millions of yen） 

[Unearned revenue means definite net sales over the future] 

the balance will be recorded as net sales sequentially 

1Q

FY2025

2Q 3Q 4Q 1Q

FY2026

2Q

Trends in Unearned revenue*[HWT business] 

Unearned revenue, or unrecorded sales, 
has steadily accumulated and now 
exceeds 15.3 billion yen

Balance sheet items
Deferred revenue + Balance of deferred 
revenue for the current period
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Business Model and Growth Strategy 

P.9

We will explain our future business model and growth strategy. 

02 
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Our Concept for Stock Business Consulting 

P.10 

Consulting services that increase the value of clients’ assets, activating and monetizing them 

Transitioning from a business model based on one-time sales to 
building membership-based businesses that maximize LTV 

Asset Portfolios 

Stock business 
consulting 

Client Companies 

Customer data Technology Expertise Commercial Flows Financial Assets 
/ Real Estate 

P.10
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The Services We Provide 

Sales and operation of Solvvy’s unique engagement platform (membership-based business OS) 

Engagement Platform 

Client companies 

Use the platform 

Our unique membership-based business OS deepens relationships  
between companies and their customers 

Customers 
(members) 

Optimal marketing 

One-to-one marketing made possible by 
acquiring and updating customer data 

Database 

P.11
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What is Achieved Through Membership-Based Business 

P.12 

Client’s Existing Customer Base 

Client 

Use 

Product A 

Client 

Use 

Client 

Use 

Helping clients form their own commercial networks enables low-risk, 
 high-precision closed marketing 

Membership-Based Business Established by Creating Proprietary Commercial Networks Normal B to C Business 

Product A    Product B   Product C 

General Consumer Market 

High-Risk B2C Business Expansion 

Marketing based on research and branding conducted 
separately for each product is necessary 

Highly-Efficient B2C Business Expansion 

Becoming a membership organization builds and strengthens (locks in) 
client-customer relationships 

Enables efficient marketing that targets the  
proprietary commercial network 

Client 

Engagement Platform 

Utilizing data enables highly-precise, 
one-to-one marketing  

Utilizing data enables highly-precise, 
one-to-one marketing  

Utilizing data enables highly-precise, 
one-to-one marketing  

Product B Product C Product A Product B Product C Product A Product B Product C 

Client’s Existing Customer Base Client’s Existing Customer Base 
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Solutions to Accelerate Membership-Based Businesses 

P.13 

We provide a wide range of "accompanying support solutions"  
that integrate with engagement platforms. 

Systematization of Membership-
Based Business Models 

Engagement Platform 

Warranties Apps Points Database 

Improve Efficiency and  
Sustainability 

 

SaaS BPO 

× 

Monetization 

A wide range of 
products 

Financial 
Services 

× 

Activation 

・Content distribution via email, LINE, and apps / Media operations 
・Development of paid membership programs and subscription services, etc. 

Subscription 
service 

× 

Not just content delivery,but developing and marketing subscription 
services that leverage point accumulation systems. 

Not only our proprietary products, but also a wide range of trending 
itemscombined with financial services such as warranties and 

installment plans 
・Home renovations, house cleaning, home security 
・Lab-grown diamonds・BrainTech, etc. 

Combining real and digital solutions, 
we provide comprehensive support for clients' membership 

organization management 
・Membership organization administration ・Contact center 
 ・Operations (quotes/contracts/payments)・Video manual generation 
 ・SAP ・Cybersecurity measures, etc. 
 

Our proprietary membership-based business OS that 
deepens the relationship between companies and 
customers 

Content 
Planning/Distribution 
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Database Marketing Through Member Information Consolidation 

P.14 

Consolidate information into proprietary databases  
and establish database marketing revenue as a new pillar. 

Systematization of Membership-
Based Business Models 

Engagement Platform 

Improve Efficiency and  
Sustainability 

 

SaaS BPO 

× 

Monetization 

A wide range of 
products Financial Services 

× 

Activation 

・Content distribution via email, LINE, and apps / Media operations 
・Development of paid membership programs and subscription services, etc. 

Subscription 
service 

× 

Warranties Apps Points 

Not just content delivery,but developing and marketing subscription 
services that leverage point accumulation systems. 

Not only our proprietary products, but also a wide range of trending 
itemscombined with financial services such as warranties and 

installment plans 
・Home renovations, house cleaning, home security 
・Lab-grown diamonds・BrainTech, etc. 

Combining real and digital solutions, 
we provide comprehensive support for clients' membership 

organization management 
・Membership organization administration ・Contact center 
 ・Operations (quotes/contracts/payments)・Video manual generation 
 ・SAP ・Cybersecurity measures, etc. 
 

Our proprietary membership-based business OS that 
deepens the relationship between companies and 
customers 

Content 
Planning/Distribution 

Database 

Monetization 
 

Database 
marketing 

＜Client bears the cost＞ ＜Client bears the cost＞ ＜ Sharing Revenue with Clients＞ 

（Collaborating with clients） 

＜Client bears the cost＞ 
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Example of Client Support 

P.15 

Supporting the operation of a leading condominium developer’s owners club and 
renovation business 

Engagement Platform 

Our unique membership-based business OS  
deepens relationships between companies and their 

customers 

Member Points App 
Ouchi Manager 

 

Improve Efficiency 
and  Sustainability 

Specialized for home renovations 
Online Contract System 

Specialized for home renovations 
Customer Support System 
Scenario-based bot, project management,  
AI summarization and recommendations 

Estimates, order placement and contracts, 
payment, and loans all completed online 

Staffed by architects and other in-house experts 
Arrangements Center 

Handling of construction projects nationwide 
Network of Contractors 

Database 

Monetization 

From replacing equipment to full 
renovation 

Renovation Work 

Activation 

Cultivate needs via emails and apps 
Sharing Contents 

 Regularly 

Regularly promoted 
Points-based Savings  

Program 

SaaS BPO Products/Services Finance 

  
Renovation work-related 

Warranty Provision 

*Under development 

＜Future plans include horizontal expansion to leading business operators and general-purpose expansion for small- and medium-sized business operators＞ 

Structuring Membership-based Business 

Database  
marketing 

Helping boost order rate/value 
Installment 
Payments 

＜Sharing Revenue with Clients＞ 

[Comes as standard for all 
homes] 

Exclusive Warranty Service 
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Future Business Expansion 

P.16 

Leveraging our proven model for success in the housing area to expand into every sector 

Utilizing our strengths in B2B marketing allows us to explore new businesses (sectors) through rapid PDCA cycles 

Educational Institutions 
(Universities, etc.) 

Medical Institutions 

Manufacturing 

Cars and EVs 
Renewable Energy 

Social Infrastructure 

Cultural Centers 

Housing 
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Companies 

Cultural Centers 

Numerous warranty 
operations for GIGA 

School Program tablets 

Housing Business 
Operators 

Universities and 
elementary to high 

schools 

University app released  
in collaboration with Accenture 

Japan’s No.1 core system 
provider (My Class) 

Track record of business 
with 4,000 companies, 

from large-sized to SMEs 

AI products/SAP released 
in collaboration with Accenture 

Customers 

University and 
elementary to high-

school student 
database 

Homeowner database Active senior database User database 

Future Business Expansion 

P.17 

Aiming for access to wide-ranging customer databases by implementing platforms in each sector 

Engagement Platform 

・・・ Patient database 

Medical Institutions 

Develop warranties for 
medical equipment 

* Including renewable energy 
equipment for residential use 

Manufacturers and 
distributors 

Plan to release  
a member app 

Undertaken jointly with clients 
First fully operational 
database marketing 

*Including renewable energy 
equipment for manufacturing 

Many member apps released  
(Ouchi Manager) 
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Customer Data Stock Volume 

Time Progression 

Customer Data Stock 
Volume 

Customer Data 
Stock Volume 

Our 
Performance 

Structure 

© Solvvy Inc.

Data Acquisition through Consulting 

Revenue Layer 

1 

Revenue Layer 

2 

＋ 

Custome
r Data 
Stock 

Volume

B to C Products 

B to C Products 

B to C 
Products 

 

 

Number of Clients 

B to B 
Products 

Number of 
Clients 

 
B to B Products 

 
B to B Products 

 

Number of 
Clients 

Our Performance Structure and Future Growth Outlook 

Total Net 
Sales 

BtoB Business 
[Consulting Model] 

BtoBtoC Business 
[Profit-sharing Model] 

＜Key Points for Medium-to-Long-Term Growth＞ 

Expanding both B2B and B2C product offerings
to increase client numbers and customer data stock



Ordinary  
profit margin  

approximately  

36% 

 Medium-Term Business Plan [FY2026.6 - FY2028.6] 

P.19

0

2,000

4,000

6,000

8,000

10,000

12,000

14,000

Net sales 

5,359 

6,705 

8,200 

10,600 

Ordinary 
profit 

Operating 
profit 

1,240 

1,620 

FY ending June 
2024: Actual 

results 

FY ending June 
2025: Actual 

results 

2,500 
2,100 

3,500 
2,900 

5,000 
4,200 

FY ending June 
2026: Plan 

FY ending June 
2027: Plan 

FY ending June 
2028: Plan 

9,100 
Previous plan 

figures 

1,950 

Previous plan 
figures 

2,900 

Previous plan 
figures 1,977 

1,512 

1,600 
Plan figures 

Net sales 

Operating 
profit 

Ordinary 
profit 

11,100 
Previous plan figures 

・ The net loss generated by extraordinary losses recorded in the previous fiscal year is temporary, and the impact on medium-term performance plans and execution is 
minimal 

・ Based on a review of the sales portfolio in consideration of the business environment, the profit plan has been revised upward, and a new three-year plan with the  
  current fiscal year as the first year has been announced 

<For details, please refer to P4-5 and the timely disclosure materials "Posting of Extraordinary Losses" dated August 13, 
2025> 

(Millions of yen) 

1,300 
Plan figures 

1,600 

2,500 

Previous plan 
figures 

New plan figures 

New plan figures 

New plan figures 

New plan figures 

New plan figures 

New plan figures 

New plan figures 

New plan figures 

6,900 
Plan figures 

13,700 
New plan figures 

Exceeding 
full-year 

plan 
achievemen

t 

Exceeding 
full-year 

plan 
achievemen

t 

Previous plan 
figures 
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Business Development Topics

P.20

I will explain our most recent initiatives. 

03 
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Launch of new products➀ 

Launching security-related products with high social demand in both B2B and B2C markets 
 

＜B to B products＞ ＜B to C products＞ 

Not only in the housing sector, but also as a door-to-door sales 
product in new markets 

Execute marketing utilizing the residential sector client database 
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Launch of new products➁ 

Develop and discover highly trending products,  
accelerating the expansion of our lineup going forward. 

＜B to B produts＞ 

Primarily targeting the housing and construction industries 
where foreign talent utilization is advancing 
Proposed as a multilingual manual creation tool 

We are conducting marketing campaigns targeting the client's 
customer database while simultaneously exploring applications 
for research and industrial use. 

＜B to C products＞ 
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Policy on Treasury Stock Acquisition and 
Shareholder Returns

P.23

I will explain our most recent initiatives. 

04 
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Common stock Type of Shares Subject to 
Acquisition 

220,000 shares (upper limit) 
[Percentage of total issued shares 
 (excluding treasury stock): 1.88%] 
 

Total number of shares 
 that may be acquired 

300,000,000Yen（upper limit） Total acquisition cost of shares 

Feb 16,2026～May 31,2026 Acquisition Period 

11,683,594 shares Total Number of Shares Issued 
(excluding treasury stock) 

313,660 shares Number of treasury shares 

(Reference) Status of Treasury Stock Holdings as of January 31, 2026 

＜＜Summary of Treasury Stock Acquisition＞＞ 

Treasury Stock Acquisition  

To implement flexible capital policies in response to changes in the business 
environment, the company has decided to acquire its own shares. 

・ Decided to acquire treasury stock as a measure to enhance capital efficiency and create shareholder value 
・ Details will be disclosed in the timely disclosure announcement "Notice Regarding Decision on Matters Related to Treasury Stock Acquisition" on February 13, 2026 



© Solvvy Inc. P.25

➀ We will aim for a dividend payout ratio of 30% 
   and pursue a step-by-step increase in dividend amounts. 
➁ We will achieve progressive dividends (sustained dividend growth). 

＜＜Dividend Policy with a Medium-to-Long-Term Perspective＞＞ 

＜Dividendenprognose＞ 

Dividend per share (based on post-split shares) 

Annual Final  Midterm 

20yen 10yen 10yen FY2026.6  

14yen 14yen ー FY2025.6 

7.5yen 7.5yen ー FY2024.6 

An interim dividend will be paid for the fiscal year ending June 2026, and the annual 
dividend forecast remains unchanged. 

+87% 

+43% 

※The Company conducted a stock split at a ratio of two shares for each share of common stock on July 1, 2025. The dividend per share was calculated assuming this 
stock split had been conducted at the beginning of the fiscal year ending June 2024. 

Shareholder Return Policy 
Achieving both sustainable growth and shareholder returns / Plans to increase dividends 
for the fiscal year ending June 2026 

・ For the fiscal year ending June 2026, we plan to pay an interim dividend and project an annual dividend of ¥20 per share, representing an increase of  
  over 40%. 
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About Solvvy Inc. 

P.26

Explanation about Solvvy 

05 
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Providing answers the world has 
never seen before, together.  

Society is evolving and becoming increasingly complex. 
New solutions are required in the business world as well. 
 
We want to respond to every challenge with creative ideas. 
At Solvvy, we work closely with our partners to solve problems together.  
 
For example, when creating stock-type businesses, 
we improve business sustainability by providing comprehensive support 
from structuring to monetization.  
 
Beyond being a solutions provider, we look forward to a society that thinks 
and solves problems together.  
 
Providing answers the world has never seen before, together with Solvvy.  
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Corporate Identity 

P.28

Purpose 

Vision 

Mission 

Providing answers the world has never seen 
before, together. 

A co-creation B for B company 

Provide leading stock business consulting 

© Solvvy Inc.
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About us 

P.29

Name of the 
Company 

Founded 

Representative 

Number of 
Employees 

Head Office 
Address 

Other Offices 

Licenses held 
※Including those held by    
    subsidiaries 

Solvvy Inc. 

March,2009 

Yoshitaka Adachi 
Executive  President and Representative Director 

Approx. 370（*As of Dec.2025） 

4-33-4,Nishishinjuku,Shinjuku,Tokyo 

Oska・Fukuoka・Sendai 

・General Construction License 
・Qualified Architect Office 
・Issuer of third-party prepaid means of    
 payment 
 

Capital stock 

Stock Exchange 
Listings 

Correspondent 
Banks 

212,336thousand Yen （*As of Dec.,2025） 

Tokyo Stock Excange Growth Market
（7320） 

・Mizuho BK 
・Mitsubishi UFJ BK 

・Sumitomo Mitsui BK 
・Chiba BK 
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Introduction of the Representative Director 

P.30

 Executive  President and Representative Director 

Yoshitaka Adachi 

 Executive  Vice President  and Representative Director  

Takuya Arakawa 

 Executive  Vice President and Representative Director 

Naoki Nishio 
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Balance of electronic 
money issued 

2.6 
 

B yen 

*As of Dec. 31, 2025 

Solvvy in Numbers 

P.31

Consecutive increases in 
net sales since founding 

16 consecutive 
years 

*As of Dec. 31, 2025 

Average age of employees 

34 
*As of Dec. 31, 2025 

Youngest person ever appointed as an 
executive officer 

32 
*As of Dec. 31, 2025 

Net sales growth rate 

30 % 
*As of Dec. 31, 2025; average for the last 11 
years 

IPO track record for startup investments 

6 
*As of Dec. 31 2025; group track record 

Ratio of female employees 

42 % 

*As of Dec. 31, 2025 

Youngest person ever promoted to manager 

24 years old 

*As of Dec. 31, 2025 

Cumulative number of business partners 

4,000 companies 

*As of Dec. 31, 2025 

Cumulative app downloads 

36 million 

*As of Dec. 31, 2025; ICONIT/group track record 

companies Over Approx
. 

years old 
years old Approx

. 
Approx
. 

Approx
. 
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Corporate History 

P.32

2009 Japan Living Warranty Inc. established .03 

Began providing Housing Equipment Anshin Support (housing equipment maintenance warranty) .09 

2012 Living Point Inc. (wholly-owned subsidiary) established  .08 

2015 Obtained a PrivacyMark (P-Mark) .11 

2016 Began providing Housing Equipment Anshin Support Premium (housing equipment 
maintenance warranty ×Ouchi points) 

.06 

2017 Began providing Sales Anshin Support  (inspection/warranty service when buying or 
selling an existing house) 

.04 

Began providing a long-term maintenance system (bundled support plan for after-sales 
operations) 

.08 

2018 Newly listed on the Tokyo Stock Exchange Growth Market (formerly the Mothers 
Market) 

.03 

2019 Osaka Branch Office opened .07 

Started accepting applications for Uchimo Keeping, a total home support service  .08 

2020 Fukuoka Branch Office opened .03 

Began providing warranties for PCs and tablets used in the GIGA School 
Program 

.04 

Began full-fledged expansion of the building 20-year warranty backup service (long-term 
building warranty) 

.07 

2021 Release of the After-sales Customer Service Platform, a digital platform for warranty service 
applications 

.01 

Living Finance Inc. (wholly-owned subsidiary) established .04 

Began providing  20-year energy storage system equipment warranties .09 

Began providing Ouchi Manager .10 

2022 Began providing Earthquake Anshin Support .07 

Began providing the EV Charger Warranty, a long-term warranty service for charging equipment 
for EVs (electric vehicles) 

.11 

2023 Began providing the ESS Warranty System, a warranty service for large-scale storage 
batteries for industrial and power grid use 

.09 

Began providing Ouchi Bot to support customer service operations of housing business 
operators 

.12 

2024 Sendai Branch Office opened .07 

Began handling coverage for building foundations .07 

Began providing KROX, a new SaaS×Fintech service .08 

Media Seek Inc. was made a wholly-owned subsidiary .11 

Trade name was changed to Solvvy Inc.  

.05 2025 Signing of a Partnership Agreement with Accenture Corporation  
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本資料は、Solvvy株式会社(以下、当社)についての一般的な情報提供を目的としており、当社の発行する株式その他の有価証券への
投資勧誘を目的とするものではございません。本資料に記載される当社の実績・計画・見積もり・予測・その他将来情報について

は、現時点で入手可能な情報や現時点における判断・考えであり、実質的にこれらの記述とは異なる結果を招き得る不確実性を含ん
でおります。また、本資料は、現時点で一般的に認識されている経済・社会等の情勢に基づいて作成しているものですが、経済情勢

の変化等の事由により予告なしに変更される可能性があります。掲載内容に関して、細心の注意を払い作成しておりますが、不可抗
力により情報誤伝を生ずる可能性もありますのでご注意ください。 

Solvvy株式会社
https://solvvy.co.jp/ 
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■The present document contains results forecasts, plans, policies, management strategies, targets, expectations, 
future figures and amounts, the interpretation and evaluation of facts, etc., pertaining to Solvvy Inc..
These forward-looking statements and information, and all other matters outside the realm of the historical record 
are premised on information obtained by the company at the time of the announcement of the present document, 
and are based on forecasts, hopes, assumptions, plans, interpretations, and evaluations, etc.
In addition to facts established in the past and thought to be accurate, the estimation of numerical forecasts 

requires the use of certain assumptions.
These facts and assumptions can potentially change, with no objective guarantee as to the accuracy of these, nor 

to the accuracy regarding future developments. Numerous risks and uncertainties are associated with these facts 
and assumptions, such as, but not limited to, the existence of possible inaccuracies and a failure of predicted 
future developments to materialize. 
We therefore advise readers of this document to compare its contents with information obtained through other 
means, and to make decisions based on one’s best judgement. Solvvy assumes no responsibility for any and 
all damages resulting from the use of this document. 

We accept IR meeting requests from institutional investors and analysts, on an individual basis.                             
For more information, please refer to the e-mail address listed below. 
Solvvy Inc. IR 4-33-4 Nishishinjuku,Shinjuku,Tokyo,Japan
E-mail:ir@solvvy.co.jp

Solvvy Inc.


