
 

 
 

TSE Growth Market 4436

Business Plans and Growth Strategy

MINKABU THE INFONOID, Inc.
June 2026



 

 
 

Evolving into a Solution-Oriented Company 
by “Leveraging Proprietary Information Asset”
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We aim to enhance corporate value by leveraging proprietary
information assets accumulated over many years, including
financial data and investor/consumer behavioral data, across
both the Solution and Media businesses.

In the Solution Business, we will deliver high value-added
solutions powered by financial information. In the Media
Business, we will expand IP and non-traffic-based revenue. By
increasing the value of our proprietary information assets while
broadening revenue opportunities, we aim to achieve
sustainable profit growth
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PART 1
Growth Strategy Overview

How Leveraging Proprietary Information Assets Drives a 30% Operating Profit CAGR
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PART 1 Solution Business Growth Matrix
A growth roadmap leveraging existing strengths across market expansion and innovation

① 23-hour US stock trading support & 
Expansion of paid subscribers for "Kabutan“

Existing Market x Existing Service
(Market Penetration Opportunity)

② Japanese Stock Information Distribution to 
Overseas Markets (Asia)

New Market x Existing Service
(New Market Development Opportunity)

③ Fusion of Information Asset Foundation x 
Generative AI

Existing Market x New Service
(New Service Launch Opportunity)

[TBD] BtoC Paid Service Deployment in 
Overseas Markets

New Market x New Service
(Future Growth Opportunities)

Enhance existing services in line with 23-hour U.S. equity trading and 
expand paid subscriptions through broader B2B2C partnerships.

Capitalize on growing demand for Japanese equity information across
Asia by deploying localized versions of our existing data services.

As the next stage of growth, incubate the overseas rollout of "Kabutan" 
Premium.
"Kabutan English site 'kabutan.com': PC Web screen released in June 2026"

Combine Kabutan’s proprietary data assets with generative AI to develop 
next-generation DX solutions and accelerate market adoption.
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PART 1
The Value of Proprietary Information Asset in the Solution Business

An Era Where Proprietary Data Creates Value Through AI
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PART 1 Media Business Growth Matrix
Leveraging the strengths of our existing media assets, we are transforming the revenue model from 

"horizontal expansion" to "vertical expansion," evolving into a comprehensive total media solutions platform.
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PART 1 Value of IP Assets in the Media Business

Building a resilient, engagement-driven revenue model/fan-eco system 
beyond traffic dependence through IP assets and strategic partnership
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PART 1 Media Business: 
Building an Engagement-Driven Revenue Platform

Business model and growth potential of "IRwith" leveraging media power
From “Broadcasting IR" to “Driving Investor 
Engagement IR"

Integrated with MINKABU and Kabutan, IRwith creates a new investor 
engagement platform that enables listed companies to reach 10 million 
individual investors in real-time.

Direct distribution to the investor network
Seamlessly integrates with Japan's largest "MINKABU" and "Kabutan". By 
linking in real-time with their own stock pages, it reliably delivers information 
to a highly certain asset-building class, contributing to increased awareness 
and improved stock liquidity.

Visualization of investor engagement and PDCA
Graphically measures and accumulates the effects of IR activities on a 
dedicated dashboard. By enabling immediate understanding of detailed 
investor reactions for each published content, it supports speedy reporting to 
management and the establishment of PDCA for optimal dialogue measures.

No specialized knowledge required, easy creation of 
IR appealing pages
Provides an advanced management screen that can be operated intuitively 
like a blog. Utilizes existing assets such as financial presentation materials 
and integrated reports as they are, continuously disseminating attractive and 
rich IR content with minimal man-hours.

*"IRwith" is a service operated by Minkabu The Infonoid, Inc. and marketed by livedoor Co., Ltd.



 

 
 

PART 1 Media Business: Strengthening IP and Leveraging Generative AI

Maximizing IP monetization and diversifying revenue streams through multi-use IP and generative AI

Establishment of a Diversified Revenue Acquisition 
Model

Establishing multiple stable and high-margin revenue sources through high-
speed AI article generation by "livedoor ECHOES" and promoting IP multi-
use from UGC to mass deployment (Piccoma, etc.).

Reproducible revenue conversion from UGC to IP
Original content provision by official bloggers originating from livedoor Blog 
has expanded from niche fans to the mass market. Through external partner 
deployment such as "Piccoma," we succeeded in maximizing IP multi-use 
and monetization efficiency.

Accumulation of stock assets through AI automation 
technology
The use of the next-generation AI engine "livedoor ECHOES" continues to 
expand. AI instantly analyzes video content such as YouTube and 
autonomously creates articles. Aiming for sustainable asset value 
improvement by exponentially increasing high-value stock content.

Towards a robust PV structure that is resistant to 
RPM degradation
Accumulated high-quality stock content excels in search traffic, forming 
stable PV that is not easily affected by algorithm fluctuations. We 
demonstrated the diversification of multiple revenue sources through linkage 
with planned advertising, affiliate marketing, paid article sales, etc.
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PART 1 Media Business: (3) Strategic Alliance Discussion with SBI Group
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 IP Creation Capability Through UGC/PGC 
 Media Platform with 100 Million Monthly 

Unique Users 
 Integrated Design from Distribution to 

Monetization 

Strengths of Livedoor

 Integration of Media, IT, and Finance 
 One of Japan’s Largest Financial 

Customer Bases 
 Global Neo-Media Ecosystem 

Strengths of SBI Neo Media Holdings

livedoor × SBI Neo Media Business
Aiming to jointly develop businesses in areas such as IP value creation and maximization, creator support programs, 

regional economic revitalization, content promotion, entertainment businesses, and sports token businesses 
by leveraging Livedoor’s user base, media management expertise, and advertising operation know-how

Strategic Partnership with SBI Group’s Meo-Media Business
SBI Group and Livedoor have commenced discussions toward a strategic capital and business alliance
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PART 2
FY3/2027 Plan and Medium-Term Outlook

A Roadmap to record operating profits and a market capitalization of over ¥10 billion 
through sustained 30% CAGR operating profit growth



 

 
 

From FY3/2027 onwards, we aim to achieve an operating profit growth of CAGR 30% or more.
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PART 2 FY3/2027 Earnings Forecast

 While maintaining steady 
revenue growth, we will 
pursue continued margin 
expansion with 30%+ CAGR 
and record-high operating 
profit, building on the stable 
earnings base established in 
FY Mar 2026.

 FY Mar 2026 net income 
benefited from tax effects 
associated with improved 
deferred tax asset 
recoverability following the 
transition to sustainable 
profitability.

（million Yen） FY2026 FY2027
Forecast Change %

Total Revenue 8,780 9,000 220 2.5%
Solutions 4,060 4,200 140 3.4%

Media 5,188 5,300 112 2.2%
Consol. Adj. (468) (500) (32) -

Operating Profit 549 720 171 31.0%
Margin 6.3% 8.0% 1.7% -

Solutions 696 840 144 20.7%
Margin 17.1% 20.0% 2.9pts -
Media 575 580 5 0.9%
Margin 11.1% 10.9% -0.2pts -

Corporate Expenses (722) (700) 22 (3.0%)
Ordinary Profit 412 550 138 33.5%

Net Profit 742 500 (242) (32.6%)

EBITDA 1,436 1,700 264 18.4%
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PART 3
Business Overview and Market Environment

Overview of the management structure driving sustainable growth, core 
businesses, and the market environment
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PART 2 Business Overview: Raison d'etre

“Providing a mechanism to embody the value of information”

Corporate Philosophy

With various changes such as increasing awareness of sustainable social and economic development and respect for social 
diversity, alongside the accelerating evolution and digitization of technology, we believe that the role of our group, which aims 
to provide mechanisms for realizing the value of information, will continue to evolve in addressing social issues.

With this understanding, we aim to enhance the value of information not only in the financial sector but also various fields by 
expanding our reach and  leveraging technology. By doing so, we will meet our expected roles and continue to be a growing 
company.



 

 
 

Media businessSolution business
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PART 2 Business Overview: Company Profile

Company name

Established

Representative

Headquarter

Main Business

Employees

Listing

MINKABU THE INFONID, Inc.

July 7, 2006

Masayuki Ban

Tokyo-Shiodome bldg. 6th floor 1-9-1 Higashi-Shimbashi Minato-ku, Tokyo 

Media Business / Solution Business

236  *as of March 31, 2026

Growth Market, Tokyo (4436)

Board Members Representative Director, President
Director（in charge of business administration and 
management）
Director（Audit & Supervisory Committee Member, 
Outside, Independent director）
Director（Audit & Supervisory Committee Member, 
Outside, Independent director）
Director（Audit & Supervisory Committee Member, 
Outside, Independent director）

Masayuki Ban
Junko Yaguchi

Shozo Ishibashi

Sadahiko Yoshimura

Tsuneyasu Ozaki

Group Company

*As of June  2026
*MINKABU SOLUTION SERVICES, Inc. was integrated with MINKABU THE INFONOID, Inc. as of October 1, 2025.





 

 
 

PART 2 Company Profile: Solution Business Map
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PART 2 Company Profile: Media Business Map
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APPENDIX
Risk Information 
(business risks)



 

 
 business risks
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Risks of particular concern Risk impact and mitigation measures

Trends in the Advertising
Market

Our Group has developed into a comprehensive media operator with approximately 100 million monthly users. At present, advertising revenue continues to
account for a significant portion of net sales in the Media Business, and Our Group remains susceptible to fluctuations in the advertising market environment.
Accordingly, Our Group aims to reduce its relative dependence on advertising revenue.
Our Group is striving to stabilize its earnings base through initiatives to diversify its revenue models, including the expansion of non-traffic-based revenues that
are not excessively dependent on traffic volume. However, a significant economic slowdown, a further prolonged downturn in the ad network advertising
market, which continues to remain sluggish, or a further decline in advertising unit prices could adversely affect Our Group's financial position and operating
results.

Trends in the Financial
Markets

As Our Group's Solution Business primarily provides financial and economic information products and services to financial institutions and other customers, an
economic slowdown, abrupt market fluctuations, or similar events could result in a significant decline in business activities by financial institutions, including
advertising expenditures and investments in Our Group's solution products.
Our Group is striving to stabilize its earnings base through initiatives such as expanding its product offerings, broadening its sales channels and customer base,
diversifying its revenue models, and increasing the proportion of relatively high-margin packaged solutions. However, in the event of a rapid and significant
economic slowdown or substantial market fluctuations, the number of brokerage account openings by individual investors, the usage of paid services, and the
volume of orders received from financial institutions may decline. Furthermore, if these events occur simultaneously, they could adversely affect Our Group's
financial position and operating results.

Regarding System and Service
Malfunctions

As our Group primarily provides services to customers over the internet via computer systems centered on cloud servers, we have implemented various
measures—such as system redundancy—to ensure stable operation of these services.
However, if a malfunction were to occur due to factors such as hardware failure, natural disasters, computer viruses, or disruptions in computer systems or
communication networks, or if programs were tampered with due to unauthorized access, our services may be adversely affected.
In such cases, customers may suffer lost opportunities or foregone profits. Furthermore, if such incidents are attributable to our material negligence, they could
result in claims for damages or a significant loss of credibility, potentially having an adverse effect on our Group’s financial condition and operating results.

(Note) For other risks, please refer to the “Business Risks” section of the Securities Report.
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Risks of particular concern Risk impact and mitigation measures

Competition Risk

Our Group's Media Business reaches approximately 100 million monthly users, and we believe that Our Group possesses a unique and competitively
advantaged position through its ability to create new economic opportunities by combining highly specialized and distinctive creators with strong information
dissemination capabilities across the Group.
In addition, in the financial and asset-building information media field, Our Group has established a highly differentiated information asset platform generated
through the integration of crowd-sourced investor forecast data and artificial intelligence technologies. In particular, Our Group differentiates itself from
competitors in the Solution Business by providing unique solution proposals that leverage the distinctive strengths of the Media Business. Accordingly, Our
Group believes that competitive pressures in the information solution services market are relatively limited.
Furthermore, Our Group seeks to maintain a strong market position and mitigate competitive pressures by appropriately leveraging the know-how continuously
accumulated through its business operations, as well as the uniqueness created through the utilization of technology, in response to market needs.
However, if competitors were to utilize their own proprietary know-how, technologies, or strengths through approaches different from those of Our Group and
compete in the service areas in which Our Group operates, such competition could adversely affect Our Group's financial position and operating results. In
addition, if Our Group is unable to sufficiently differentiate newly launched businesses and services from similar offerings as part of its business expansion
initiatives, such circumstances could also adversely affect Our Group's financial position and operating results.

Technological Innovation Risk

The fields of the Internet, which forms the foundation of Our Group's service offerings, and the automation of various solutions utilizing generative AI
technologies and other technologies, which constitute one of Our Group's core strengths, are characterized by rapid technological innovation and constantly
evolving customer needs.
In response to these changes, Our Group is actively promoting the development of services and products that incorporate the latest technologies. However, if
technological innovation were to progress more rapidly than anticipated by Our Group and delays in responding to such changes were to occur, the
technologies and services possessed by Our Group could become obsolete, resulting in a decline in their attractiveness to customers and users. Such
circumstances could adversely affect Our Group's financial position and operating results.





The information contained in this document, other than historical facts, includes information regarding future prospects. Information about future prospects is based on predictions, expectations, assumptions, plans, evaluations, etc., at the current time, based on
information currently available to us, and includes risks and uncertainties. We cannot guarantee that the periodic forecasts, evaluations, and other information used in the description of future prospects are accurate, or that they will turn out as such in the future.
The information contained in this document was created on the date stated in this document and reflects our views at that time, and therefore, should be considered in light of the circumstances at that time. Please be aware of this. We are not obligated to
periodically update and report the information contained in this document to reflect events that occurred after the date of creation of the information.


