© User Local

Financial Results Briefing
Materials For FY2026

August 6, 2026
User Local, Inc. (TSE Code 3984, TSE Prime Market )

https://www.userlocal.jp/



Contents

01

02
03
04
05

© User Local

Executive Summary

Company Profile-Business
Financial Results for FY2026
Financial Forecasts for FY2027

Future Focus Areas



Executive Summary

© User Local



Executive Summary

Both Net Sales and each Profit for FY2026 cumulative period
reached record highs

Achieved consecutive increase in sales and profit. Net sales for the fiscal year were 5,343 million yen(up
16.6% year on year) and operating profits was 2,196 million yen (up 11.4% year on year).
Total number of contracts exceeds 6,000.

Expanding Awareness and Adoption of Generative Al
Services for Businesses

Implemented proactive marketing initiatives, such as taxi advertisements
Generative Al services for businesses adoption by major corporations and government agencies has also
grown, and strong our track record continues to grow steadily.

| Expanding Shareholder Returns

Actively enhanced shareholder returns in FY2026 through the payment of an interim dividends, acquisition
and retirement of treasury stock, and introduction of shareholder benefits.
Annual dividends are projected to total ¥30, up 6 yen from the previous fiscal year (Payout ratio of 31.4%)

© User Local



Highlights for FY2026

Net Sales Operart;?ir(\) Profit Dividend Per Share

5,343 41.1 24..

(Interim dividend10yen.
year-end dividend14yen)

: Consecutive periods of
Earnings Per Share Number of - ereased revenue and

(EPS) Contracts profits

102.6.. @ ..6,000 19cerions
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Implementation of Shareholder Returns for FY2026

Increase in Annual
Dividend Per Share

FY2025 FY2026

1 4yen » 24yen

Acquisition of Treasury
Stock

Up to 1 Obillion yen

(Period: 2026/2/16~2026/8/5)

introduction of Shareholder
benefits (From FY2026)

At the end of June each year to shareholders holding 100
or more shares

oigtalaitw 3500 0,en

© User Local

Retirement of Treasury Stock

100,000

(Date: 2026/5/29)

%% of the total number of shares outstanding prior to the
retirement: 0.61%



Dividend Payout ratio

Dividend for FY2027 is 30 yen per share, up ¥6 from the previous fiscal
year

Trend of Annual Dividend:Payout ratio

(Unit:yen)

2 3 4 % Year-end

(Estimate

Annual Dividend Per Share
15.7 % 14.0 (Estimated)

\
108 Interim(Es 3 O o Oyen

timated)

15.0

0.4 % 6.6 % 6.7 %
M 14.0

8.0

2.5 3.0 4.0

2021/6HF 2022/6HF 2023/6H 2024/6HF 2025/6HF 2026/6HF 2027/6HH
(Estimated)

/
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Company Profile

Management philosophy
Driving global evolution by combining Big data and Al

Name
User Local, Inc.

Business
Big data analysis tools, Al-related tools development

Capital
1,220 million yen (as of June 30, 2026)

Employees

121 (as of June 30, 2026)

Head office

3-1-21, Shibaura, Minato-ku, Tokyo




Company outline

© User Insight
©sSocial Insight

© SupportChatbot

Sales Trends
( millions of yen )

Social Insight Release

-FY2009
User Insight 1,333
Release 1,099
oy | |
FY
© User Local

Profit Contribution

rward Investment

Profit Contribution

Forward Investment

Profit Contribution

Forward Investment

© UserLocal ChatAl

5,343

To the Prime

section
4,581

To the First section 3,907

Support Chatbot Releas

3,288
Listed on TSE Mothers

2,683

2,088

1,667

2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6 2026/6

FY
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Business model for stable growth based on high profitability

Big Data
Our Client User Local
Web site visitors ﬁ Digital Marketing
WEB site Data Collection By Saa$s
© User Insight
SNSUsers () %’%g ©social Insight
SNS
SaaS-based
Our client’s ﬁ e service delivery Al DX SaaS
mer \ .
© SupportChatbot
[Fo
Our client’s
employee Secure Generative Fee
Al Services |__>

© User Local



Our Five Strength for Innovation

1. Providing in-demand services

Observing user behavior using tools developed
in-house and creating services tailored to current
demands

5. Continuous stable growth 2. Virtuous cycle of algorithm

based on high profitability ] Improvements

W As the number of users increases, the amount and
types of data increase, thereby enhancing Al
precision and analysis capabilities and increasing
users

Achieving continuous stable growth based on high
profitability with a broad corporate client base
and low-cost operations

4. R&D of Big Data and Al Securing tech personnel

Promoting the enhancement of our Al algorithms, User Local is a youthful company, with an average
the application of our algorithm to existing services employee age of 28, and many employees with
and the new development of Al services post-grad degrees working on R&D

© User Local 12



Providing in-demand services:-Core values of each service

Business Development in Growth Markets of Big Data and Al

@Digital Marketing by SaaSs
© User Insight

All-in-One Web Analysis Tool

©Social Insight

Analysis and operation tools to streamline

SNS operations

© User Local

@Al DX SaaS

© UserLocal ChatAl

Platform of Generative Al

¢ SupportChatbot

Al chatbot tool to automate support
operations

ﬁ B, EDESEIHMTTH?
TLEY RO vEYTRTERTHN?
ﬂ 7L MBI TR THDET,
SMADH SRR DETOTIH
<
i [ P s ]

3®AIl R&D Products

~ Exploring New Areas ~

GenAl Checker

© UserLoc:

ERRAIFzyh—

AL TERENETF AP THIAREABVTT

for International Communication DB, # BH TRIIE 1TL

Al Text Mining
| us,..mw-y, &

REN Lol
o
B® wLH O
WIRER = FaSar

ST
L o
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() Digital Marketing by SaaS

Comprehensive tools that support digital marketing that leads to results

© User Insight

Comprehensive digital marketing tools that
that enables content creation, analysis, and
web customer service using generative Al

Generating articles and other content automatically

with Al

Visualization of user behavior with 12 types of heat

maps

Web customer service that prevents churn and leads
to results

© User Local

©sSocial Insight

Social analysis tools that support from SNS
operation to analysis

| ©social Insight

Campaign on SNS

Batch management of multiple SNS accounts
Batch comparison and analysis of your own and
competitors’ accounts Management of in-house
information

14



@Al DX SaaS [ChatAl]

Creating an environment where everyone can make the most of generative Al

© User Local ChatAl

Al services for corporate customer _ _
that enable us to use of generative Al safety and easily Multiple generative Al models can be

L T used simultaneously in a secure

‘ + FRFry b

— \ environment that is not used for Al
O BRXOY—T T 1 27 HRs-- | B (OMB) learnlng
O BROFEIOE— 3 VE - L )

[ uEBEoPhAEESIT

BERIOABREERNL H - -
O maAoTs R FEARLT Effectively utilizing our own data and
o T T generative Al
@B ZoBEREIR. BEXSHOOTOERBEEICOVWTHBALTWET, BERR—FILYA MNIHBEZ 74
[ BHORBEENLT w —LDSHELTLEEW, KIBT 3250 A—LEHREIFETT, BHRAEBEOERRICOVWTE.,

XXXV ATLADSHERTEELT, BEORFEELRERIETI,

Easily manage and accumulate internal
usage data on a dashboard

AyE—VEAHLTLIEE W, (Shift + Enter THT) A

(vz2xyse | F¥7L—t@ ]

. SRARKEB (suzuki@) =
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@Al DX SaaS [ChatAll]

© User Local ChatAl

Multiple generative Al models can
be used simultaneously

. Gemin
&) OpenAl % Claude
1) perplexity

© User Local

Not dependent on a single Al
model, optimal generative Al can
be used in a wide range of
business areas

Preparation of Minutes Email writing, proofreading

:!::
mm

Creating Excel functions Advanced Search
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@Al DX SaaS [ChatAl]

Linking customer’s internal data to Generative Al enables use as an Al
for internal use (RAG)*

Operational data Image data Voice-Video data
(Word, PowerPoint, PDF, Excel, etc.) (JPEG, PNG etc.) (MP3, MP4, WAV, etc.)

o e R e
20245 (0@ (2B(x=

BEEE RREBRORHFIRERA T IR A 0 1R SNy a—F1 v TRER v 'F EEETOY LY NEBSE
?=aTWNn BRhostir - M8rl I, - g

@ & “’E
1.2 EMEOF AREONE B nte,7 -k LUSORNRER s wawiac.
BEONR, 5513 EDEREOTF 7 % BR6 - BB b |t —

BIIE Ei nT EE
SHE —i %?!nﬁ&. ‘R! K "Ti‘t
WIE ﬂiﬂ‘:ﬂéh xE= AT TRAKETED

3 ¥—57 ¢4 ¥ HEOES

RELET

2. HIRE AW DR [xpeig o iR SRR EReET

FHICHERFEEZEZRE L TRREEF/ TGS i

.\ FDEFERELET, b E:ihmmsﬁga;mm&z F—57 EE20RN S IR

SHEHEBEEDAER ‘ | JasaT T oRna, 77 CXRpMPaNE,

EDRERBEREEICVHESEFRALET AL

. EE. M. BAo. FIF L@, S8 g0 0k 24 e, SR,

B, B EERBALET, :zh:;.ﬁ:ﬁ;u;;;gm—wtwn{zc BETEZEE

f‘tm 7 XESE zuzsx- 0898 (B) . 10005 E-SWETHRE,

Search for internal manuals Digitize handwritten notes and paper Preparation of meeting minutes
Create proposal materials from product documents Review of business meetings and training
data Create code from mock images

% Retrieval-Augmented Generation (RAG) is the technology that improves the accuracy of answers by combining large language models
(LLMs) with external information searches.

© User Local 17



@Al DX SaaS [Support Chatbot]

The best inquiry experience with Al

© SupportChatbot

Al service that uses Al to automate
responses to customer and employee inquiries

() TARBRISR—hFry bRy
MEYOWSZTF, MDELKE
EHBUC LI, BHEBALAR
%

BAZBHLTWS
BErEmn e
BABFIHED oW

e - /- EROFRhICOWTAD W

HEANL TS0

© User Local

Automatic response by Al in real time,
24 hours a day, 365 days a year
Equipped with highly accurate Al
specialized in language processing
Easy to introduction and operate

18



Customer Cases

I Kumamoto University

Establish an infrastructure to support the digital

transformation of university administrative operations, and

promote the safe and practical use of generative Al

( Comment excerpt )

We are currently expanding the practical use of ChatAl on campus
by having 100 administrative staff members—including DX
promotion leaders—use the tool. We decided to implement
“ChatAl” because it allows us to utilize multiple Al models in a
secure environment where user data is not used for Al training, and
because we valued its centralized management of usage, low cost,
and rich feature set.

© User Local

I Hiroshima Electric Railway Co., Ltd.

The entire group—including its streetcar and bus
operations—is leveraging generative Al tostreamline
business operations

( Comment excerpt )

While the use of generative Al has become essential for business,
security challenges have been an unavoidable issue. By
implementing “ChatAl,” we’ve established a foundation that allows
us to use generative Al with confidence.Since its implementation,
its use has expanded beyond mere task streamlining and document
creation to include tasks such as brainstorming and strategic
planning for new business ventures, bringing about a
transformation in the way we work.

19



3 Al R&D Products

GenAl Checker

Instantly determine whether a paper
was written by generative Al

© UserLocal £/AIFzH— @ xcxznm

ERAIFzyh—

ACE-TERENET R THETRBABNTT

.

Proofreading Al
Al suggests correction of easily
mistaken Kanji characters,
correction of difficult-to-understand
expressions, etc.,

HEAERETS
BELEGCKEEAS

© User Local

Slides GenAl

Automatically creates
presentation materials by Al

< BEWEEE, KBREPOLEUVEARD
AXTEZMOIETHD., FRISR
DORBFEHDERRLTNET . "
AREOAMEMREIRRTZTLET, 2\
MBORNERCOBADEY .

BRI, BREGTRL, BUA R
B LR EBHEN S TR VE DA
BIMERBMERTY.

Al Writer

Easy creates the articles you want to
write by linking proprietary Al and
ChatGPT

©UserLocal AIWRITER
BE¥—7—FE&ER -~
A4 PLMANGERLE. RN -7

Instagram Hashtags GenAl

Automatic generation of Instagram
post text and hashtags from photos

Text Mining Tool

Analyzes and visualizes the
emotions and other information in
sentences

20



Virtuous cycle of algorithm Improvements

Increased Customers

‘ | J and Users m‘
© User Insight
©sSocial Insight
Expanding the lineup Big Data

© User Local ChatAl @ User Local

Improvement of Al
accuracy and analysis

S~—

Services Know-how and

quality of service
enhancement

© User Local

(el

fr
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Introduced to major companies and government agencies in recognition of
its outstanding service capabilities

Government

Agencies Local Governments, E‘*@j A t:glc %f,ﬁ- ta EE%@% E%K REBAT * :Fﬁl-lgt
Universities
Manufacturer 7\
Electronic devices, automobiles, JHIJEIDO SUNTORY Panasonic \\ FUJFILM  nissan
food, etc Wacoal A4
ICT

J:COM LINEY - - S0ftBank dwango Rakuten

Software, Information and
communication, etc.

Financial Institutions gs: BP 554587 KA Q?Z:vazaf#
Banks, securities, etc. R BT Daiva N Bank
Media : DIAMOND .
Publishing, newspapers, etc. PREERL"T Ju:« Benesse® online ITmedla
Others > @ R dinos GDO: LIXIL

© UserLocal 22



Al DX by SaaS - Digital Marketing by SaaS sales increased and reached
record highs

Developing new services and recurring revenue model lead
to sustainable growth

© SupportChatbot
© UserLocal ChatAl

Number of

Contracts @ User Insight Al DX Saa$s
©Social Insight

Digital Marketing by SaaS

Time 2026/6

© User Local 23



Financial Results for FY2026
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FY2026/6 Comparison of forecasts and actual results

Record-High for Net Sales is 5,343 million yen, Operation Profit is 2,196 million yen

FY 2026/6
(mitions of ven)  FY2025/6 [MRPLPIIL YoY Forecasts | oBress
rate
(2025/8disclosure)
Net Sales 4,581 5,343 +16.6% 5,284 101.1%
Operating
rofit 1,971 2,196 +11.4% 2,207 99.5%
Ordi
;r:;iatry 1,972 2,212 +12.1% 2,207 100.2%
Profit 1,429 1,634 +14.4% 1,523 107.3%

© User Local
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Net Sales

520

348
157 217

FY FY

© User Local

1,099
783 260 I

(millions of yen)

5,343

4,581

3,907

3,288

2,683

2,088

1,667

2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6 2026/6

Increased 16.6% from

the previous year,
reaching a new record
high
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Ordinary Profit and Ordinary Profit Margin

(millions of yen)

44.0%
41.4%41.4%41.7% 42.5% 43

1,972
1,720
1,357
1,018
144 215 I
54 87
— - -

FY FY
2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6 2026/6

© User Local

%
40.7% 41.3% 41.4%

40.0% — g 397%395?
32.0% - 3797
34.6% 2,212

Ordinary Profit
+12.1%voy
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Profit and Net Profit Margin

(millions of yen)

31-2% 30.6%

30.3%
29.5% 26 0%
1,634
1,429

1,185

954

721

615

419

301 325
201 260
135

31 53 87

FY FY FY FY FY FY FY FY FY FY FY FY FY FY FY
2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6 2026/6

© User Local

Profit
+14.4%voy
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Financial Forecasts for FY2027
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FY2027/6 Full-year Forecasts

Aiming for record-high sales of 6,081 million yen by continuing growth investments in Al-
related services and formulated a plan based on the assumption that Al-related costs
will continue to rise

(millions of yen) FY2026 FY2027 Increase YoY change
Results Forecasts /decrease
Net Sales 5,343 6,081 +738 13.8%
Operating Profit 2,196 2,149 N46 A2.1%
Ordinary Profit 2,212 2,179 AN32 AN1.5%
Profit 1,634 1,503 A131 A8.0%

© User Local 30
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Future Focus Areas
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Focus Areas (1) From Founding and launch of business
to around 2017, before the company went public

2010 2017 2024

o DI W el 20 IR G 2 Labor shortage due to declining birthrate

and working hours 3 Declining international
competitiveness in the Al field

Social issue

Slow response of companies to digital marketing in the
face of rapid expansion of Internet advertising

r Our solutions w
© UserlInsight ©Social Insight

Supporting effective digital marketing by utilizing data from over
billions of websites and SNS and our analytical technology

\. J

© User Local 32




Focus Areas (1) From Founding and launch of business
to around 2017, before the company went public

Social issue(® Delays in digital marketing

Internet Advertising Spending Increases and It is imperative for companies to respond to digital marketing

~ . . . N R
(1omiionyen) 1 rend of Advertising Expenditure by Media _
Trends in SNS User Numbers
25,000
/ (million people)
20,000 — o7 7204 7.486
6.488
6,023
15,000 5,487
4,965
Internet
10,000 Advertising
5,000
T~
-------- Radio Lttt e L L P X 1
0 2012 2013 2014 2015 2016 2017 2018
2011 2013 2015 2017 2019
N e EE[2023F HEDLEE] )L Tt ICTEER 201 65 ESNSFIREIHICEI T B RE y
© User Local 33



Focus Areas (2) From 2017 to 2023

2010 2017 2024

H N—— TS ———=“

1 Delays in digital marketing

9 Labor shortage due to declining birthrate
and working hours

3 Declining international
competitiveness in the Al field

Social issue

Shortage of labor force due to decrease in working
population caused by declining birthrate and decrease in
working hours caused by diversification of work styles

r Our solutions N\

© SupportChatbot

Provides chatbots to support automation and streamlining
of internal and external inquiry response operations

\. J

© User Local 34




Focus Areas (2) From 2017 to 2023

Social issue® Labor shortage due to declining birthrate and working hours

In the late 2010s, the shortage of domestic workforce became a serious issue

-

N\

(ten thousand
people)

0.0

-200.0

-400.0

-600.0

-800.0

-1000.0

-1200.0

2022

Decrease in workforce

Labor Supply and Demand Simulation

2023

< 1N W N 0O OO O «— N M <
N &N A N N N o o o0 o O o™
o O O O O O O O o o o o
N &N AN AN AN AN NN AN N NN

2036
2037
2038
2039
2040

U2 )—hD—T RGRERIFREF 2040 HEEEHIKITRH P> TLD] KIIER

~

J

© User Local

[ i e s
Diversification of work styles
Average annual hours worked
(hour) Per regular worker ~ ~
1,900 -
1,850 H' Improvem
Telework ent of
1,800 paid leave
1,750 utilization
rate
1,700
1,650
1,600 Reduction Balancing
§ § g g g g g § of Childcare
NN & overtime and Work
" e hours
: B&ESH ot A
L e EESEY [SEESRtHE )
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Focus Areas (2) From 2017 to 2023

Social issue@ Labor shortage due to declining birthrate and working hours

The Corona Disaster from around 2020 will accelerate the shift to online and DX
In line with the expansion of the Al and DX market, we are particularly focusing on the development of DX
support tools

4 . )
Domestic Al System Market Forecast DX domestic market research

The compound annual growth rate (CAGR) Projected to surpass 8 trillion yen in FY2030

from 2024 to 2029 will be 25.6%, ¥8 35 trilli

to 4,187.3 billion yen in 2029 .52 trillion

E 4,000 A ) g

F 3001 L ¥4.19 trillion

% ’é

a » 1,341.2 20 ﬁ

1,000 - I I 1015
2023 2030

H i IDC Japan’ L AUU—Z [ERAIV AT LTHISFAZEFESK] (2025/5/1) mDistribution DX = Manufacturing DX ®Finance DX
\_ Y,
© User Local
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Focus Areas (3) From 2024

2010 2017 2024

-y

1 Delays in digital marketing 2 Labor shortage due to declining birthrate

and working hours

gDeclining international

competitiveness in the Al field

Social issue
9 Japan’s international competitiveness in the rapidly
expanding Al field on a global scale is declining

r Our solutions N
© UserLocal ChatAl

Supporting the utilization of generative Al models used globally Other business support
tools specialized for specific fields will be provided in succession

\. J

© User Local




Focus Areas (3) From 2024

Social issue®® Declining international competitiveness in the Al field

While the lack of progress in the use of generative Al in Japanese business, its application areas are

expected to expand significantly in the future

e
Percentage of knowledge workers who

use generative Al in their work (%)

China

Germa
ny

USA

55.2%

Japan

0% 20% 40% 60% 80% 100%

Source: “Information and Communications White Paper 2025” (Ministry of

Internal Affairs and Communications)
https://www.soumu.go.jp/johotsusintokei/whitepaper/ja/r07/html/datashu.html

.

~

© User Local

-

Expanding Application Areas in the
Generative Al Market

$211 billion Finance

mSocial Infra
= Manufacturi

ng
m Circulation

Annual = Medical/Ca
re
A\ge;a:sgo/e » Education
+ :
© Public
/ = Commu/Br
oadcast
m Others
$ 10.6 billion
I —

2023

HE - EEA B FIERRINERGS
[ERRAITSEOFERDHRIFERREL] (2023/12/21)

2030
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Market Environment :

The Impact of the Explosive Growth in Demand for Al

Against the backdrop of rapidly growing global demand for Al, Al-related costs are

surging

3 Factors Behind the Rise in Al-Related Costs

1. Increased Use of the
Service

2. System Development
Costs Skyrocket

3. Impact of Exchange
Rate Fluctuations (Yen

WEELGESS

© User Local

In addition to the growing number of companies using
our products, our costs for generative Al models have
skyrocketed as our customers have advanced their use
of sophisticated Al applications involving image and
audio data, as well as large-scale documents.

As global demand for Al surges, the supply of the
infrastructure required for Al use (GPUs, memory, and
SSDs) is unable to keep up, causing system
implementation costs to rise temporarily.

Since the fees for generative Al models are
denominated in U.S. dollars, costs in yen may increase
if the yen continues to weaken.

39



Addressing Rising Al Costs : Establish a system that allows us to enhance
our services while reducing costs

While aiming to “maximize the number of contracts,” we will implement the following
measures to reduce Al costs going forward

o Leveraging Low-Cost Al Models and Open Models

2,

©

Thanks to improvements in Al model performance, it is now possible to use lower-cost models to
perform tasks at the same level or even better than before. We will work to improve cost-effectiveness
by leveraging affordable generative Al models and conducting validation of local LLMs.

Development of High-Value-Added Products Using Al

We will make the most of our extensive customer base and accumulated proprietary data to provide
highly effective products that solve customer challenges and build a robust service infrastructure that
more than offsets the increased costs associated with Al.

Establishing a High-Speed Development Framework Using
Generative Al
Programming automation provided by “Coding Agent” simultaneously accelerates system

implementation and improves performance. Engineers can focus on meeting customer needs and
strengthening market competitiveness.

© User Local 40



Focus areas

Advancing Al R&D centered on ChatAl, while also integrating this Al technology into existing
services to support further business utilization of Al.

Al R&D

Building an environment where users can freely Promote the incorporation of generative Al into
create Al agents tailored to the individual existing services, and provide specialized business
operations of each company support tools that are even easier to use

© User Insight
Applying Al ) \
© User Local ChatAl Technology ©Social Insight

© SupportChatbot

D
Anyone can utilize Al

© User Local 41



What is an Al Agent?

Al autonomously performs tasks as an agent without specific instructions from users
Anyone can utilize Al regardless of skill level, as it does not depend on user instructions

Prompt instructions @ _ A
Deliverables
. . / In order to perform tasks,
Prompt instructions @ _ ) _
ah }m—}[Deuverables @ > users need to compile Al
Users Prompt instructions ® W _ N\ output themselves.
> Deliverables @ | b

Indicate the
goal of the

. task
db

Users

Independently determining and executing the
processes necessary for performing duties

! Task ] A
_organization )( Planning

[ Information gathering,
__analysis, and organization )

(" Generation of text, images, | ...
L etc. y

Al agent complete tasks
autonomously without
detailed instructions

J \\

© User Local 42



UserLocal ChatAl implemented[Custom Al Agent]

© UserLocal ChatAl

Custom Al Agent

Create the optimal agent tailored to your company’s operations

@ | want to automate @Al thinks through the tasks (®Generate Al agentsto
company analysis necessary to achieve the automate company analysis
objective

. Researching a company’s
history and background

- Organize business activities

and achievements

Search for financial results
and IR information

Create an analysis report

User

© User Local
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Expanding the Implementation of Al Agents in Digital Marketing SaaS

We have optimized and integrated the highly versatile Al agents we have developed in
the Al DX fieldfor the digital marketing sector, automating high-precision, task-specific
decision-making and execution.

Al DX SaaS Digital Marketing SaaSs

Custom Al Agent Business-Specific Al Agents

Accumulated Data
Marketing Insights

Highly versatile, allowing users to By combining Al agents with historical performance
freely customize it to efficiently carry data and expert insights, we generate high-quality
out their work results tailored to specific business operations

© User Local a4



User Insight Automated Proposals for Analysis and Improvement

Measures by Al Agents

© userinsight With just one click, Al comprehensively analyzes your website’s traffic
data and suggests improvement strategies

AEER

+
+, « RREFEEERAD 81.21% HRFEHTLL
o BERES 90.93% LEW\W—7, FHERMEIE 337H $0. AV TVVEKRBRIEFNTWSEEATT
AIRT—Y Vb o . P . R RN TV
« RRVIUTEEE /703 NRE, 28 RENGBEEFR-—XH R TOET
HREBIRG 20 Ay I EANLTIESL o HEOFDG RFEERTOY Yy 7RG & BRRNOEN. BELTEAOREY > 738k HEL

TY
4 AT R EREBER (MO SHADDDET)
FULLR3

Y PVHELWAR—TEBICSDHAT
A REFIVAY

[ SE0Y R 2HORS Ty FEBESTLT o HIRAR—Y DI BHLE RRBEICAEDETHBI ZELINTT
¢ RLBOBRICTESKM MEAR SLBHR BEDENEZEL L HHAPTIABEOPTNTT

o BRIR—YTHIC KR - BE- PEBCEOBRELE) VI EBMT BEEENENPFTEXT
3% SEOEEAIV-IavEEHLT o hyTIR—IVICTENRIER ZEBMT 2L MEHHENBELT<REARMABDET
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You can also delve deeper into analyses and discuss strategies via chat.
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Social Media Management Tool Social Insight Automating Tasks and

Enhancing Risk Detection with Generative Al
©social Insight Al automates the generation of improvement proposals, including customer

review surveys, suggested post ideas, and response analysis

Al automatically generates Preliminary assessment of the risk of a

post ideas
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reactions to posts
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backlash
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Al automatically categorizes large

volumes of customer reviews
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Development of a “Voice Al Agent” to Replace Phone Inquiries

Automate the handling of inquiries from website visitors through voice interaction

© User Local

An intuitive agent you can use just by speaking to it

Customers can ask questions by pressing the microphone
button and speaking, and since answers are provided verbally,
the service is easy to use without the hassle of typing.

Learning manuals and product websites

By leveraging the latest generative Al and RAG (Retrieval-
Augmented Generation) technologies to generate responses
while referencing source materials, this solution eliminates the
need to pre-create anticipated Q&A pairs, enabling rapid
deployment.

Text mining on conversation content and visualizing

Conversations with customers are saved as text and can be

reviewed later via the admin panel. By applying User Local’s
proprietary natural language processing technology to mine

text from past questions, we can visualize the specific issues
and concerns that many customers are facing.
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Developing generative Al support tools specialized for individual tasks

Continuously developing business support tools focused on specific tasks by combining

our proprietary Al with generative Al

Automatic creation of
e presentation materials

Automates all the tedious work of creating
presentation materials

UserLocal Slides GenAl
URL: https://ai-tool.userlocal.jp/powerpoint_maker/

f Auto-generate articles you want

I to write

Even long articles are automatically generated
by simply entering two or three words

UserLocal Al Writer
e smena URL: https://ai-writer.userlocal.jp/

Determining whether text was
written by generative Al

Automatic determination of the possibility that the
sentence was created by Al using our proprietary
algorithm that uses machine learning to detect
phrasing and vocabulary biases unique to

generative Al
UserLocal GenAl Checker

URL: https://ai-tool.userlocal.jp/ai_classifier

© User Local
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Caution Regarding These Materials

User Local, Inc. (the "Company”) created these materials to aid investors’ understanding of the Company
and circumstances currently surrounding the Company.

The information herein is based on generally accepted economic, social, and other trends and certain
assumptions judged reasonable by the Company, but it may be subject to change without notice owing
to changes in the business environment and other factors.

The Company makes no representations or warranties of any kind, expresses or implies, about the
completeness and accuracy.

The materials and information provided in this announcement include so-called "forward-looking
statements.” These statements are based on current assumptions that include a degree of projection,
forecasting, and risk. They contain uncertainties that may lead to results that differ substantially from the
content of these statements.

These risks and uncertainties include general industry and market circumstances, together with general
domestic and international economic circumstances, including changes in interest rates and foreign
exchange rates.

The Company bears no obligation to update or amend the "forward-looking statements” herein, even in
the event of new information or events occurring in future.
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