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Executive-Summary

I Both Net Sales and each Profit for FY2026 Q2 cumulative period reached record
highs

Achieved consecutive increase in sales and profit. Net sales for the fiscal year were 2,581 million yen(up 17.7% year
on year) and operating profits was 1,217 million yen (up 21.6% year on year.

2026/6 2Q%R5t

Net Sales Operating Profits Net Profits
¥ 2,581 million ¥ 1,217 million ¥ 914 million
(+17.7% YoY) (+21.6% YoY) (+32.1% YoY)

I Generative Al-related services are steadily growing

By focusing on R&D related to generative Al and proactive sales promotion activities, usage of the enterprise-focused
generative Al service “User Local ChatAl” has increased. Service adoption by major corporations and government
agencies has also grown, and strong our track record continues to grow steadily.

shareholder return opportunities

Center dividend FY2026 is 10 yen per share and annual dividends are projected to total ¥20, targeting a
payout ratio of 20%

I Implementation of interim dividends starting this fiscal year to enhance
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User Local hosted a conference event

Practical content on our services and generative Al to
promote service utilization

mﬁml\m‘”’g
1

snsl"’” %
', ’0 ‘Jﬁ ¢

HEEN
gEORWEL AR
PPER r—mbf—-h#ﬁ‘iﬁg{}b"\

User Local Digital Marketing Day (Held on 2025/11/13) User Local Generative Al Conference (Held on 2025/12/3)
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[User Local ChatAl] Customer Cases

I Kyoto Prefecture

Approximately 8,000 employees across the entire agency
are utilizing ChatAl to advance the digital transformation of
administrative operations

I — ==

( Comment excerpt)

While administrative needs continue to diversify, we have
been advancing the use of RPA and generative Al. We
required a generative Al tool equipped with RAG
functionality to reference vast internal documents and
provide Al responses, leading to the introduction of User
Local’s ChatAl.

© User Local

| AEON Co., Ltd.

Used across more than 15 Aeon Group companies, widely

utilized from headquarters to stores

( Comment excerpt)

In addition to robust security measures, User Local ChatAl
features an intuitive and user-friendly Ul/UX, RAG
(Retrieval-Augmented Generation) capabilities that
generate responses based on company-uploaded
documents and files, and a fixed-fee pricing model
regardless of usage volume. Its ease of use extends even
to employees unfamiliar with generative Al, making it a
confident choice for rollout across our group companies.
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Company Profile

Management philosophy
Driving global evolution by combining Big data and Al

Name
User Local, Inc.

Business
Big data analysis tools, Al-related tools development

Capital
1,214 million yen (as of June 30, 2025)

Employees

112 (as of June 30, 2025)

Head office

3-1-21, Shibaura, Minato-ku, Tokyo




Company outline

© User Insight

orward Investment

©sSocial Insight
© SupportChatbot

Sales Trends
( millions of yen )

Social Insight Release

-FY2009
User Insight Release o 783
157 217 348
FY FY FY FY FY

1,667
1,333
3 .I 3 . I
FY FY FY FY FY

Profit Contribution

Profit Contribution

Forward Investment Profit Contribution
© UserLocal ChatAl

To the Prime 4’581
section 3.907
To the First
Support Chatbot Releasd - 0" -
upport Chatbot Releas G

Listed on TSE Mothers
2,088

FY FY

FY FY

2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6
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Business model for stable growth based on high profitability

Big Data
Our Client User Local
Web site visitors ﬁ Digital Marketing
WEB site Data Collection By SaaS
© User Insight
N VRN, @soci Insigh
SNS
SaaS-based
Our client’s ﬁ e service delivery Al DX Saas
customer . .
GsupportChtoo
oA © UserLocal ChatAl
Our client’s [
employee Secure Generative Fee
Al Services |—>
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Our Five Strength for Innovation

1. Providing in-demand services

Observing user behavior using tools developed
in-house and creating services tailored to current
demands

5. Continuous stable growth 2. Virtuous cycle of algorithm

based on high profitability ] Improvements

W As the number of users increases, the amount and
types of data increase, thereby enhancing Al
precision and analysis capabilities and increasing
users

Achieving continuous stable growth based on high
profitability with a broad corporate client base
and low-cost operations

4. R&D of Big Data and Al Securing tech personnel

Promoting the enhancement of our Al algorithms, User Local is a youthful company, with an average
the application of our algorithm to existing services employee age of 28, and many employees with
and the new development of Al services post-grad degrees working on R&D

© User Local 11



Providing in-demand services:-Core values of each service

Business Development in Growth Markets of Big Data and Al

(MDigital Marketing by SaaS @Al DX Saa$s ®AIl R&D Products
© User Insight © SupportChatbot ~ Exploring New Areas ~
All-in-One Web Analysis Tool Al chatbot tool to automate support Cheatlng Prevention Al
operations
ﬁ oy
- | —
> 1812 R m
©sSocial Insight © UserLocal ChatAl Al Text Mining

Analysis and operation tools to streamline

SNS operations Platform of Gengratlve Al

© User Local 12



() Digital Marketing by SaaS

Comprehensive tools that support digital marketing that leads to results

© User Insight

Comprehensive digital marketing tools that
that enables content creation, analysis, and

web customer service using generative Al

e

Generating articles and other content automatically

with Al

Visualization of user behavior with 12 types of heat

maps

Web customer service that prevents churn and leads
to results

© User Local

©Social Insight

Social analysis tools that support from SNS
operation to analysis

Campaign on SNS

Batch management of multiple SNS accounts
Batch comparison and analysis of your own and
competitors’ accounts Management of in-house
information

13



@Al DX SaaS [Support Chatbot]

The best inquiry experience with Al

© SupportChatbot

Al service that uses Al to automate
responses to customer and employee inquiries
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© User Local

Automatic response by Al in real time,
24 hours a day, 365 days a year
Equipped with highly accurate Al
specialized in language processing
Easy to introduction and operate
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@Al DX SaaS [ChatAl]

Creating an environment where everyone can make the most of generative Al

© UserLocal ChatAl

Al services for corporate customer _ _
that enable us to use of generative Al safety and easily Multiple generative Al models can be

@ ChatGPT (@ HAFAQ ] K¥axYhER used SImUltaneOUSly |n a Secure
| = —— : environment that is not used for Al
O BRXON—T T 1 T ERE- S B4 pdf (OMB) learning
O MEMHEIOE—Y 3 WE L )
[ uEBEoPhAEESIT o ) o
o rronsEERLe Effectively utilizing our own data and
o T T - 7 generative Al
@; :mﬁﬂm:&ﬁ%&OOT®§m$%mvurﬁ%brm¥?u$%mﬂ—9»#%%mﬁé7w
[N &EoREEEHLT W —LHSHFELTLREEV,. KIBT5E0A—ILEBEITETT, BRABROEAEICDWTIE,

XXXV ATLADSHERTEELT, BEORFEELRERIETI,

Easily manage and accumulate internal
usage data on a dashboard

AwvE—IJEANLTLE W, (Shift + Enter TH4T) A

(vz2xyse | F¥7L—t@ ]

. SRARKEB (suzuki@) =
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@Al DX SaaS [ChatAl]

© UserLocal ChatAl

Multiple generative Al models can
be used simultaneously

A Geriini

Azure OpenAl Service

&) OpenAl 9 Claude
1) perplexity

© User Local

Not dependent on a single Al
model, optimal generative Al
can be used in a wide range
of business areas

Preparation of Minutes Email writing, proofreading

:!::

I

Creating Excel functions Advanced Search
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@Al DX SaaS [ChatAl]

Linking customer’s internal data to Generative Al enables use as an Al

for internal use (RAG)*

Operational data
(Word, PowerPoint, PDF, Excel, etc.)

BRER

2=a 7

-

REXBEDRBHEFIEZHZ T

1.32EHBADFI FAEEDIRSE
BEPNR, 29 V—LBEDBRRELF 7Y bE
RELET,

2. HIEHRREDIER
BRNCHIRPFS ZIRE L TARZR/TLD5E
. TOEEEABLEY,

SHRE RS OER
ENRERBERAECHEEHRERALET
o WE. mFEH, B, FALEKE. &E
B, BR7GEERALES,

Search for internal manuals
Create proposal materials from product

data

Image data
(JPEG, PNG etc.)

Vo T e R

2024% (0@ (2B(x) |
A A o) R

BRomm - M8
B2 NFey7 221
BR® > TR
[xpeig o iR SRR EReET

.

NSTNDa—T1 2 THRER
aft

llﬁ

I-77JI.~NB

Digitize handwritten notes and paper

documents

Create code from mock images

Voice-Video data
(MP3, MP4, WAV, etc.)

53!!5 iﬁ 7;7 39
%?! ﬁﬁ ‘kx! ‘f T’Fz
HIE Hi TR#ETED

AW A ﬁ

E&Fro~R—viFAL DRETE, 57— k320t 53060
'/—"/"'JI.)(T 7 TOXTENIEF. ? ABpEAKEC.
SROBRE LT, IBFOMEND Ah '//"m&i!né.

2UTD7
*!‘F ﬂ&ﬁ :r.f-i ¢EFE.

5. RESROFE
XE£EIZ2023%10898 (A) . 10:004°5!

Preparation of meeting minutes
Review of business meetings and training

% Retrieval-Augmented Generation (RAG) is the technology that improves the accuracy of answers by combining large language models
(LLMs) with external information searches.

© User Local
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3 Al R&D Products

Instagram Hashtags GenAl

Automatic generation of Instagram
post text and hashtags from photos

Proofreading Al

Al suggests correction of easily
mistaken Kanji characters,
correction of difficult-to-understand
expressions, etc.,

@ UserLocal XBEEA

© User Local

Slides GenAl

Automatically creates
presentation materials by Al

[—

CBEMIEG, KEREDOELEALZD :
EFEERMBETHD, FEISR J
OREHEERBRUTVET, w Y
HFEOAMENREBRTSTET, |\
MIBORNIRIC DR D ET

CBEWIEG. TREITRS, KA R

B X ESHEH STERRERD
BBERBHRTT.

pa—
Al Writer

Easy creates the articles you want to
write by linking proprietary Al and
ChatGPT

©userLocal AIWRITER
BEF—7—KEER -«
A—4-G-HAMENNERLE. HRRHEE -7~ K

GenAl Checker

Instantly determine whether a paper
was written by generative Al

| ©@uUserLocal ZRAIFzsh—

Al k>TERFNSLTH R FTHDATRELA R L

Text Mining Tool

Analyzes and visualizes the
emotions and other information in
sentences
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Virtuous cycle of algorithm Improvements

Increased Customers

‘ | J and Users %‘
© User Insight
©sSocial Insight
Expanding the lineup Big Data

© User Local ChatAl @ User Local

Improvement of Al
accuracy and analysis

S~—

Services Know-how and

quality of service
enhancement

© User Local

fee

fr
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Securing tech personnel and R&D of Big Data and Al

Strengthening hiring and in-house training of Al engineers to respond to the progress of
Al technology and needs for social implementation

Employee _ _
Al Engineer ratio

Engineer
70%

Al Engineer

2018 2019 2020 2021 2022

Ratio of Al engineers in the Development Department increased to more than 70%, accelerating research and
development of our proprietary technologies and Customer-oriented service implementation is progressing

© User Local 20



Introduced to major companies and government agencies in recognition of
its outstanding service capabilities

Government

pi it e " a i % L4 . -“/ - ""Jl""“'_‘,"""l: T g% "
Agencies Local Governments, ‘ oo H R lEIS‘ ;Tu':]: ﬁ";ﬁﬁ (3 J;E%@]‘g E%‘Z REBAT % ?L%'m
Universities ' '
Manufacturer \ VRN
Electronic devices, automobiles, JHISEIDO Panasonic MY FUJIFILM  nissan
food, etc acoal A4
T - Stk k
Software, Information and J:COM LINEY'7- oltban dwango Rakuten
communication, etc.
Financial Institutions gs: AP 554801 KRIRZANRIT sz p—
Banks, securities, etc. R Datwa Nt Bark
Media . DIAMOND .
p ® A
Publishing, newspapers, etc. PREERUIT j = Benesse online ITmedIa
Others N Ad O RR dinos GDO: LIXIL
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Al DX by SaaS - Digital Marketing by SaaS sales increased and reached
record highs

Developing new services and recurring revenue model lead
to sustainable growth

A

© SupportChatbot

© UserLocal ChatAl
Number of
Contracts © UserInsight el

©Social Insight
Digital Marketing by SaaS
Time 2025/12

© User Local 22
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Financial Results for FY2026 Q2
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FY2026/6 Comparison of forecasts and actual results

Net Sales is 2,581 million yen(progress 48.8%), Operation Profit is 1,217 million
yen(progress 55.1%)

» FY 2026/6 FY 2026/6 FY 2026/6 Progress
(millions of yen) YoY
Q2 Q2 Forecasts rate

NetSales 2,193 | 2,581 | +17.7% 5,284  48.8%
opeel® 1,001 | 1,217 | +21.6% 2207 55.1%
orimaY 1,000 | 1,226 | +225% 2,207 55.5%

Profit 692 914 +32.1% 1,523 60.0%

© User Local 24



Net Sales

(millions of yen)

4,581

3,907

3,288
Increased 17.7«% from
2,683 2,581 .
the previous year,
2,088 _
667 reaching a new record
10991333 high
783
]|
_— -

FY FY FY
2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6 2026/6
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Ordinary Profit and Ordinary Profit Margin

(millions of yen)

47.5%

41.4%41.4%41.7% '
40.0% o— _ 39.7%39.5% 0%
34.6%)/ .
1,720

1,357

1,972

1,226

1,018
850

658
467 529

397 377

215
144

54 87

FY FY FY FY FY FY FY FY FY FY FY FY FY FY FY
2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6 2026/6

© User Local

Ordinary profit

+22.5% YoY
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Profit and Net Profit Margin

(millions of yen)

35.4%
31.2%
0.3%
9 27.40/ o) (o]
04.4925.1%26:1%25.6% 7 2* 7" 25.2% i
20.2%
1,185

054 914

721
615

419

325
260 301
201

. 3 87 135

FY FY FY FY FY FY FY FY FY FY FY FY FY FY FY
2012/6 2013/6 2014/6 2015/6 2016/6 2017/6 2018/6 2019/6 2020/6 2021/6 2022/6 2023/6 2024/6 2025/6 2026/6

© User Local

Profit

+321 % YoY
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Focus Areas (1) From Founding and launch of business
to around 2017, before the company went public

2010 2017 2024

0 DEEVE I CIENEL DET ST 2 Labor shortage due to declining birthrate

and working hours 3 Declining international
competitiveness in the Al field

Social issue

Slow response of companies to digital marketing in the
face of rapid expansion of Internet advertising

r Our solutions w
© UserlInsight ©Social Insight

Supporting effective digital marketing by utilizing data from over
billions of websites and SNS and our analytical technology

\. J
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Focus Areas (1) From Founding and launch of business
to around 2017, before the company went public

Social issue(® Delays in digital marketing

Internet Advertising Spending Increases and It is imperative for companies to respond to digital marketing

4 .. . ) N\ [ ™\
(1omiionyen) 1 rend of Advertising Expenditure by Media _
Trends in SNS User Numbers
25,000
/ (million people)
20,000 — - 7204 7,486
6.488
6,023
15,000 5,487
4,965
IE &R
10,000 Advertising
5,000
T~
-------- Radio Lttt e L L P X 1
0 2012 2013 2014 2015 2016 2017 2018
2011 2013 2015 2017 2019
_ e EE[2023F HEDLEE] AN Tt ICTEER 201 65 ESNSFIREIHICEI T B RE y
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Focus Areas (2) From 2017 to 2023

2010 2017 2024

H N—— TS ———=“

1 Delays in digital marketing

9 Labor shortage due to declining birthrate
and working hours

3 Declining international
competitiveness in the Al field

Social issue

Shortage of labor force due to decrease in working
population caused by declining birthrate and decrease in
working hours caused by diversification of work styles

r Our solutions N\

© SupportChatbot

Provides chatbots to support automation and streamlining
of internal and external inquiry response operations

\. J
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Focus Areas (2) From 2017 to 2023

Social issue@ Labor shortage due to declining birthrate and working hours

In the late 2010s, the shortage of domestic workforce became a serious issue

-

N\

(ten thousand
people)

0.0

-200.0

-400.0

-600.0

-800.0

-1000.0

-1200.0

2022

Decrease in workforce

Labor Supply and Demand Simulation

2023

2024
2025
2026
2027
2028
2029
2030
2031
2032
2033
2034
2035

2036
2037
2038
2039
2040

U2 )—hD—T RGRERIFREF 2040 HEEEHIKITRH P> TLD] KIIER

~

J

© User Local

[ i e s
Diversification of work styles
Average annual hours worked
(hour) Per regular worker ~ ~
1,900 -
1,850 H' Improvem
Telework ent of
1,800 paid leave
1,750 utilization
rate
1,700
1,650
1,600 Reduction Balancing
§ § g g g g g § of Childcare
NN & overtime and Work
" e hours
I BERH HHietA
L e EESEY [SEESRtHE )
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Focus Areas (2) From 2017 to 2023

Social issue® Labor shortage due to declining birthrate and working hours

The Corona Disaster from around 2020 will accelerate the shift to online and DX
In line with the expansion of the Al and DX market, we are particularly focusing on the development of DX
support tools

e ] ™
Domestic Al System Market Forecast DX domestic market research
The compound annual growth rate (CAGR) Projected to surpass 8 trillion yen in FY2030
from 2024 to 2029 will be 25.6%, ¥8.35 trilli
to 4,187.3 billion yen in 2029 .52 trillion
;E; 4,000 - ) g
F 3001 L ¥4.19 trillion
= ﬁ
ﬁ 2 1,341.2 I 20 @ -
2023 2030
H i IDC Japan’ L AUU—Z [ERAIV AT LTHISFAZEFESK] (2025/5/1) mDistribution DX = Manufacturing DX ®Finance DX
_ Y,

© User Local
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Focus Areas (3) From 2024

2010 2017 2024

-y

1 Delays in digital marketing 2 Labor shortage due to declining birthrate

and working hours

gDeclining international

competitiveness in the Al field

Social issue
9 Japan’s international competitiveness in the rapidly
expanding Al field on a global scale is declining

r Our solutions N
© UserLocal ChatAl

Supporting the utilization of generative Al models used globally Other business support
tools specialized for specific fields will be provided in succession

\. J
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Focus Areas (3) From 2024

Social issue®® Declining international competitiveness in the Al field

Japan’s competitiveness in the global market in the field of Al is declining

4 )
Top 15 Al Ranking by Country Number of newly funded Al companies
(by country, 2023)
| 2020 | 2021% 20224 2023%F )

1 $E $[E) Bm $E United States . 897

- China (I 122
2 | +@ P @ PE United Kingdom | 104
3 | FUR | TH#UR TH R THUR Germany _ 76
4 Ky By K1y KTy Canada [N 59
5 |hts h+s N+ hts France W 58

India [ 45

6 |A=RARIUT A=A RFUT A=ARSUT F=A ST South Korea [ 44
7 | vtd—- P 38 0 ik o | P [a0 4
8 | #m@ S HF—I S AR ®wE

N~ Japan singapore [l 29
9 (TR | AA R AT A AT A Austratia [ 24
10 | 1ASTI 125 Tk TR Spain [l 21

| B Japan B4 Japan i Z = Swilzerland_.'l?
B$ Japan Ez; Japan Etrazil_lls | | | | | | | | .
0 100 200 300 400 500 600 700 800 900
13 | #3524 I35 E VT Number of companies
14 | 49UF TIUT e TFUT
15 | 7354 F—ARUT FuT—a F—ARUT Source: “Information and Communications White Paper 2024” (Ministry of
Source: “Information and Communications White Paper 2024” (Ministry of Internal Affairs and Communications)
\ Internal Affairs and Communications)

© User Local
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Focus Areas (3) From 2024

Social issue®® Declining international competitiveness in the Al field

While the lack of progress in the use of generative Al in Japanese business, its application areas are

expected to expand significantly in the future

4 )
Percentage of knowledge workers who
use generative Al in their work (%)
China 95.8%
Germa 0
o 90.3%
USA 90.6%
Japan 55.2%
0% 20% 40% 60% 80% 100%
Source: “Information and Communications White Paper 2025” (Ministry of
Internal Affairs and Communications)
K https://www.soumu.go.jp/johotsusintokei/whitepaper/ja/r07/html/datashu.html j

© User Local

-
Expanding Application Areas in the
Generative Al Market

Finance
mSocial Infra
= Manufacturi

ng
m Circulation
Annual = Medical/Ca
re
'_A‘I_Vse;a?’go/e Education
270 Public
= Commu/Br
oadcast
m Others
——
2023 2030
HEL—tEEA EBFIERENEEG S
\_ [ERRAITEDFERSBHRIFEEREL] (2023/12/21) )
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Focus areas

Advancing Al R&D centered on ChatAl, while also integrating this Al technology into existing
services to support further business utilization of Al.

Building an environment where users can freely Promote the incorporation of generative Al into
create Al agents tailored to the individual existing services, and provide specialized business
operations of each company support tools that are even easier to use

© User Insight
Applying Al ) \
© User Local ChatAl Technology ©Social Insight

© SupportChatbot

D
Anyone can utilize Al

© User Local 37



What is an Al Agent?

Al autonomously performs tasks as an agent without specific instructions from users
Anyone can utilize Al regardless of skill level, as it does not depend on user instructions

Prompt instructions @ _ A
Deliverables
. . / In order to perform tasks,
Prompt instructions @ _ ) _
ah }m—}[Deuverables @ > users need to compile Al
Users Prompt instructions ® W _ N\ output themselves.
> Deliverables @ | b

Indicate the
goal of the

. task
db

Users

Independently determining and executing the
processes necessary for performing duties

! Task ] A
_organization )( Planning

[ Information gathering,
__analysis, and organization )

(" Generation of text, images, | ...
L etc. y

Al agent complete tasks
autonomously without
detailed instructions

J \\

© User Local 38



UserLocal ChatAl implemented[Custom Al Agent]

© UserLocal ChatAl

Custom Al Agent

Create the optimal agent tailored to your company’s operations

@ | want to automate @Al thinks through the tasks (®Generate Al agentsto
company analysis necessary to achieve the automate company analysis
objective

. Researching a company’s
history and background

- Organize business activities

and achievements

Search for financial results
and IR information

Create an analysis report

User

© User Local

39



Userinsight implemented[Al Article Generation Agent Mode|

© User Insight

Al agents engage in conversational dialogue to delve deeper into your desired topic,

automatically generating highly original articles

EAER / AISOER
ZRDINY — 2025 115118(X) BB

AIDS D& B IO &

AIDSDER

TBRONY— 1 EDOWTDEFERECHFETI N EICEDBRRUTTA—HAALIEWTTN? (7
RAREWSBHMOBEE- BE, REMPERIRE. BRA - LYE D 00D\ —"EDHEK, it
B ER/RYE) T BET25EE (FHPCEKED) . CE0EN (RB . BREER X
BN LYERELRE)NBNIEB I TIEEW,

FICHDIEW- D T TUELWRT Y MR, CORBRICARTWT —N HBIcE S WERL BN
(£, BEIceTE L LT W,

BRZANIER)

By setting conditions, it is possible to generate
articles tailored to the intended audience

© User Local
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THDORBINT VA
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ZRARY "HOIT—, eFENBER

FHRAES THONT—) EEENB0R., FORETI Y-S —LHbWEREWESRSSERILLZH0TY., FHRARD
FAIEH20%OEHANEERTED, TRENEHEIEIFCEEhTVET, 8BiC, ALV U/—JLEE V>
Bruofelid, BEEVWEELLTHShTVWEY, Ch30EHEN S, ZRA FENECRBESEVED L LT
THEONT— EVWSETEHLERTWET,

SELRBERAD OS5 TRRYMR

FRAFREHSHERTE DENS, BEANOELOREEEA T NET, THNEHEO—BTESA L7 Bk
OFhEAL—XICL, BEILAFO-NMENETSHESEDET, £, PRANCHRBLERATISNIZESY S
VENBREICEENTHED, BAMOUBPENDRLMB/INET, 2510, HEFIRZVRLREIRET, BRTEAOH
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BRHELTOTZRAROSHERENS

PiRAFEHBEOEZ RS2 HELEMTYT, 200U —RKRbWEFILT, RL—Y—PFrvF ¥SFRLEICER
ENZTENBNTT, Ef, HIROZ LYY ELTHERPHICMOANZOLATL B T, BicF0FEHEhvbLTR

NBEPTE, BEEEHEPZVILGE, EELEIRLELOET, REOBRICE., BB EHCLEYRAER
D ZEEBRERDIENTEET, COLSL, FRAREFF D EAS YT v V2 ETERICELHITELR

MTd.

BOIIY EFENHHRBROENS

HEHN MBOIILY, LEEhIER

S TEOILY, EMIENFEAE, TORRSREMICS D £T. HEEY O EPEY Iy, IRSUNTVR
BCAENTHD, ThoORBEENFICINT ST LM ZOAMTIERELE, SICBHOHSE LSk XTILA
ERET. ChsRERERPEEINLICTARGESTY, i, BETIZU-I—Gkbwd TBOILY, LHERD
VEDOREEERBTLLS,

HIOERREE L TOME
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Social Insight implemented [Al Topic Summary]|

©sSocial Insight
Al automatically classifies, aggregates, and summarizes content posted on X

(formerly Twitter) to generate reports

Example of [Al Topic Summaryl
( Regarding posts containing the keywords “Kohaku” and “Kohaku Uta Gassen” )

Overall Summary and Topic Distribution Graph Topic-Based Summaries and Post Categorization
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Free release of Practice interviews with an Al interviewer

[UserLocal Job Interview Practice Al]

Generative Al evaluates job seekers’ speaking style and conversation content,
providing detailed analysis of areas for improvement and strengths

| ( )
Y 1. Questions anticipating the interview
Qwm ——— () m s s o e content of your desired company

Based on desired job types, occupations, and company
information, Al generates personalized questions for
users. It can also generate more in-depth questions
considering their background and achievements based
on their entry sheet content.

© User Local mEmEEmE Al

2. Mock interviews that simulate the real
thing
Practice interviews with an avatar interviewer through

voice dialogue, simulating a real online interview
experience.

3. Al-driven multi-faceted evaluation and

feedback
Al evaluates user responses from multiple perspectives
EEERAL SRSV ERLTHEE N such as “thinking skills,” “action skills,” and

® i3 (HIRI: 02:54) “motivation/drive.” Detailed reports summarizing

improvement points and evaluation criteria for each
UserLocal Job Interview Practice Al response enable objective self-analysis..
URL: https://ai-tool.userlocal.jp/interview_ai
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Developing generative Al support tools specialized for individual tasks

Continuously developing business support tools focused on specific tasks by combining

our proprletary Al with generative Al

Automatic creation of
i ' presentation materials

Automates all the tedious work of creating
presentation materials

UserLocal Slides GenAl
URL: https://ai-tool.userlocal.jp/powerpoint_maker/

Auto-generate articles you want
P4} B ENAGHTICRRL T LS to Write

Even long articles are automatically generated
by simply entering two or three words

UserLocal Al Writer
= URL: https://ai-writer.userlocal.jp/

Determining whether text was
written by generative Al

Automatic determination of the possibility that the
sentence was created by Al using our proprietary
algorithm that uses machine learning to detect
phrasing and vocabulary biases unique to

generative Al
UserLocal GenAl Checker

URL: https://ai-tool.userlocal.jp/ai_classifier

© User Local
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Future Focus Areas

2010 2017 2024

-y

1 Delays in digital marketing 2 Labor shortage due to declining birthrate

and working hours

gDeclining international

competitiveness in the Al field

Continuing making proactive growth investments in R&D of
Al-related services and sales promotion

e ) e )
GenAl Business

@ Local ChatAl

\QUser ocal Chat )L Support Tools )
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Caution Regarding These Materials

User Local, Inc. (the "Company”) created these materials to aid investors’ understanding of the Company
and circumstances currently surrounding the Company.

The information herein is based on generally accepted economic, social, and other trends and certain
assumptions judged reasonable by the Company, but it may be subject to change without notice owing
to changes in the business environment and other factors.

The Company makes no representations or warranties of any kind, expresses or implies, about the
completeness and accuracy.

The materials and information provided in this announcement include so-called "forward-looking
statements.” These statements are based on current assumptions that include a degree of projection,
forecasting, and risk. They contain uncertainties that may lead to results that differ substantially from the
content of these statements.

These risks and uncertainties include general industry and market circumstances, together with general
domestic and international economic circumstances, including changes in interest rates and foreign
exchange rates.

The Company bears no obligation to update or amend the "forward-looking statements” herein, even in
the event of new information or events occurring in future.
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