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Executive Summary

Financial results for
FY2024

We achieved 18 consecutive years of revenue growth and profitability since our founding, with a
record 18th consecutive year of net sales and first record-high operating profit in three fiscal years.

Net sales and operating profit increased 17.1% and 7.5% year on year, respectively, reaching record
highs. We posted results within the range of our financial forecasts after absorbing unplanned
expenses from share-based payments for share acquisition rights, in addition to upfront
investments.

We recorded an impairment loss on goodwill and investment securities for our subsidiary NAVICUS,
resulting in a 3.7% year-on-year decrease in profit.

FY2025 financial
results forecasts

Looking at the target net sales of ¥9,205 million (up 15.0% year on year) and operating profit of
¥3,149 million (up 67.7% year on year), the outlook of “Operating profit of ¥3.0 billion or more”
announced in the financial results for the third quarter of FY2024 has been revised upward.

Achieving an operating profit of ¥3.5 billion or more would require absorbing further share-based
payment expenses for additional share acquisition rights. Currently, however, these forecasts were
determined after a careful assessment of the balance between investment and profit.

Business policy for
FY2025

Our policy is to maintain growth of over 10% in the number of PR TIMES press releases, re-launch
PR partner services and web clipping in peripheral areas, and achieve growth in net sales per large
company customer.

Both Jooto and Tayori are set to achieve 1.6x growth in net sales and return to profitability in
operating profit.

While glucose aims to increase sales to outside the Group, NAVICUS is poised to firmly achieve a
return to profitability for the first time in five fiscal years.

Road to Milestone
2025, towards 2030

The entire Group will remain resolutely committed to achieving the operating profit goal of ¥3.5
billion set in Milestone 2025. However, FY2025 is a transition period, not our ultimate goal.

To realize our mission “Towards an Age Where Information Inspires Hearts and Minds,” we are
committed to sustainable growth and revenue expansion by setting even more ambitious goals for
FY2030.
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Highlights of Full-Year Financial Results

* Net sales and operating profit increased 17.1% and 7.5% year on year, respectively, reaching record highs. We
posted results within the range of our financial forecasts after absorbing unplanned expenses of ¥72 million
from share-based payments for share acquisition rights, in addition to upfront investments in advertising
expenses and R&D.

* We recorded an impairment loss of ¥99 million in goodwill and ¥110 million in investment securities for our
subsidiary NAVICUS, resulting in a 3.7% year-on-year decrease in profit.

Percentage of
FY2023 FY2024 Year on Year FY2024 full-year

full-year forecasts Range of full-
(Millions of yen) full-year results | full-year results (YoY) forecasts achieved year forecasts

Net sales 6,836 8,003 117.1% 8,189 97.7% +5.0%

Gross profit 5,894 6,721 114.0%
[Gross profit ratio] [86.2%] [84.0%] -

SG&A expenses 4,147 4,844 116.8%

Operating profit 1,746 1,877 107.5%
[Operating profit ratio] [25.5%)] [23.5%]

EBITDA 1,925 2,174 112.9%
Profit 1,161 1,118 96.3%

Note: EBITDA = Operating profit + Depreciation + Amortization of goodwill + Share-based payment expenses




Changes in Full-Year Financial Results

* We achieved 18 consecutive years of revenue growth and profitability since our founding, maintaining a stable
growth trajectory.

* Net sales reached a record high for the 18th consecutive year. Operating profit set a new record for the first
time in three fiscal years. Moving forward, we will continue to pursue further growth.

8,003

Il Net sales (Millions of yen) Il Operating profit (Millions of yen)

2015 2015




Balance Sheet

» Cash and deposits steadily accumulated due to an increase in operating cash flow, surpassing ¥5.0 billion.

» We recorded an impairment loss on goodwill and investment securities for our subsidiary NAVICUS, resulting in
a significant decrease in goodwill and non-current assets.

As of February As of February
(Millions of yen) 29, 2024 28, 2025 Year on Year

Current assets 5,400 6,595 122.1%
Of which, cash and deposits 4,536 5,605 123.6%

Non-current assets 1,671 1,645 98.5%

of which, goodwill 252 95 37.9%
Total assets 7,071 8,241 116.5%

Current liabilities 1,405 1,335 95.0%
Of which, contract liabilities 209 264 125.9%

Non-current liabilities 2 1 57.3%

Net assets 5,662 6,904 121.9%
ROA¢1) 18.8% 14.6%
ROE 22.9% 17.9%

(*1) ROA and ROE have been calculated based on figures of the latest 12 months.




PR TIMES: Number of Companies Using PR TIMES

* The number of companies using PR TIMES as of February 28, 2025, reached 108,605, or 61.5% (2,495 out of

4,059) of all listed companies.

« Of the 85 companies that listed in Japan in 2024, 70.6% (60 companies) used PR TIMES, while 74.6% of
companies that completed their IPO on the TSE Growth Market in 2024 used PR TIMES.

mm Number of companies using PR TIMES

108,605

— Percentage of listed companies using PR TIMES (%) 94,258
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PR TIMES: Changes in Site Views and Partner Media
» With regard to site views, PR TIMES hit a record high of 89.84 million page views in August 2023. Highest
monthly site views during FY2024 reached 74.96 million site views in October 2024.

» Atotal of 261 partner media reproduced PR TIMES press releases, as a rule, in their original form.

Highest monthly site views during the period Number of partner media at the end of the period

(10,000 page views) 8,984 (Number of media)

7 496
6,799
5,880 195 200
5,221
2,744
1 674
i 117
597

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 (FY) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 (FY)
(*) Source: Google Analytics (GA4)




Publicity Achievements

» Publicity for the full FY2024 reached a record high of 496 releases across 258 media (121.9% of that for the
previous fiscal year).

Q TV 16 releases across 16 media EE Radio 5 releases across 5 media

ABEMA TV [ABEMAE LX] | NHK [H>F—XHE—v] | TOKYOMX [HiFUF 1] | J-WAVE TINNOVATION WORLD] | FMEHR [IZH L5 x /=< ] |

R T L EME lnews7 > 7 —] | H>FLE [$FvvyF+] | TBS [THETIME,] | TBS [news23] | Kiss-FM KOBE [/Y> 7 4 's What's GoingOn ! | | &80 7Y% [EATT7 7V F b—2] |
TBS INXZ] | FLESBA [Fy Rl E—=vy| |HaMX [BRBIEHT 72 REES] | ZUANIKKEI [Z 0B IEE | 1BEORD ]

BS-TBS [0 | ER~YAHY Y] | 7VFLE [H&ELTFLE] | AKE [KAB2ATV] |

FieT LE [hASWEERSR Y Men.] | FETLE [T - F72A ] INHK#E [UT7Z57045 2]

Magazines 48 releases across 34 media
ENRIHESE | Oggi | carton & box | MAOIEEFL K-+ | KEFIR | BFELLEE | 707y P> | BHEISEPREMIUM | BHIHE | BHEAR =2 —X | BHX=Z2—-TA4 747 | BRI7U T v I RT7— |

BE RV | [R38£5 | CALL CENTER JAPAN | /L7455 | 845 | Signs&Displays | %> % 2 | | CS STUDIO MAGAZINE | CM&E | BFIZA Y EV R | BfegiE | VA 7—FYv—F L | KA ¥ T FZAI |
Af¥~>— |BtoB2Ia2=4%—33> | VISION OKAYAMA | EE&&FLHK—+ | 774+ > X | PHASE3 | POPEYE | MONOQLO | 53454 7

sil  Newspapers 123 releases across 65 media

FEHE | AEHE | BEFE | H5)E | RO | AR | B HE | REE | HFHE | (EEHE | The Bunka News | ERHE | Y > 74 R -V | LBHE | BBEL A VHE | EREAFHE | B
BRKEE | BERCEHE | BREXRE | Fixt | HEER | FTEEBER I L H 2R | FHEBE | FEHE | HER | RFX—v -y Ry [ #eRe | FEHFE | fRFE | 74U - -V | BRHE |
RAMNE | BBER | 2 UCHE | ZREA | XEFHE | BEAFE | BYEREH | BYIEGHE | BHEmEE | BHKERARE | BT X R—v | BIERASBEZ A LR | BARRERE | BARENHE |
BAZy MEEFHE | BARBEEFRE | 7— v« —2 ) — | HA05E | cBEHBFE | UBERaE | UsEHE | LEFHE | 80HE | 44 cHhHE | BALFHE | 28 BHE | LZRE | LR |
TiooHE | RITHE | AREA LR | ARAR | ARERIHE | 5EHE

D Web 304 releases across 138 media

RTB SQUARE | IRINFOF £ | Aismiley | IT¥ v EZJL [ ITEL > R [ ITmedia~x—4 T4 > 7 | 7HFEU Y aA > | 7XF—2 X | ASCIISTARTUP | 72Xty Z | @DIME | 7 K# 0O | AdverTimes. (7 K& 1) |
advanced by massmedian | 7> FTZ> <=7 | AMP | eccLab | ECzine | EC® X 414 | Email Rising | WA WA % & ®Beans | WebiEXi#& Forum | 7+ — /A — 72 X | NHK NEWS WEB | EBISUMART Media |
FNN7ZALF T4 |[MBSZ2a—X | TV & v 7R | MRAEHZFAT | OVO (F—7%) | FV A3 | BLADERWeb | Offers Magazine | ORICON NEWS | 5L\ F &Y — |

KagoshimaniaX-# I~ =7 v 7 R | REBHHA R [BHRY 7 | A7 AT 7 |BATLERE | RERS | BRHKEWEB | ATHREA > 74 | REFZHEL5I1CARZ/ —F | BEY v —F L |
LEHT Y | "HE= 12— | CodeZine | CALLCENTERJAPAN | O~ —2Zt'v ¥ | —F=2—X | SIGNNEWS SITE | THE GOLD60 | v A4 N | #LiRf&EHE | > 2K | > F L ENEWS | J-Net21 | %3575 |
MREXALAWEB| L& 70 | ZF 77547 | ZFSPA! | syncAD | SQOOL.NETY — L3R E | D2C - DX= 2 — X | RR—"V KA | X7 =F Sponichi Annex | XEXEQ | iR EFHE | 7> =1 —X |

L W= a2—X.com | HIENEWSESANETFEM | T L ENEWSNNN | FHRR—Y | fFHBIZF £ | BEFE DX AV Y | TAU—ZRK—=Y=a—Xonline| TZ2xv bk | T XILITH |
FEF v 2| TLEnews | UYL | ERRWEB | EEFERAF > FA > | FUF Y Ry baL | BXKRWEBOTTO! | BRKEREFHE | BRIXKR—y | AR/ XFv 2 | B2 B8 X kL > K | nippon.com |
BAREHE | BA% v MEXHE | News You Use | PR EDGE | PR GENIC | 'K %#E | HintClip | fasme | FISCO | FYTTE | formLab | 0= 2 —X | @BR®H | 77 U /< |

Voicy [BERAZEDHKETalk] | U > &7 AE— 3> | PRESIDENT Online | ProductZine | 3X{b@{5 7 ¥ /L | BASEBALLKING | X2 kAL > & — | VOIXbiz | 558 77 | BOXIL Magazine | Markezine |
MyturnMagazine | ¥4 F bV —< > | YA F &G | v/ FEZ2—X | BAFBT V4L | vAY Y Iy b | vF 34+ | ¥%—]RA | Manegy | Media Innovation | MONOQLO | Yahoo!= 2 — X |

Universal OOH | LASISA | LISKUL | L x> 2 (Response) | L v Y I>vYaA8ERE | 047 v b=21—224]| LOGISTICS TODAY | WorkMaster

Publicity releases reproduced in Yahoo! News, livedoor News, SmartNews, LINE NEWS, NewsPicks, antenna, etc., are omitted. * Publicity releases related to the Company’s stock price are omitted.
* Publicity releases reproduced from newspapers and magazines to their respective online editions are omitted. * Figures include media that were published more than once.
PR EDGE and WorkMaster are media operated by the Company and its subsidiaries.

(March 2024 to February 2025; media names listed in Japanese alphabetical order)
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Financial Results for the Fourth Quarter of FY2024

* We posted net sales of ¥2,018 million (112.5% year on year; 96.4% quarter on quarter) and operating profit of
¥280 million (121.3% year on year; 43.9% quarter on quarter).

* We recorded an impairment loss of ¥99 million in goodwill and ¥110 million in investment securities for our
subsidiary NAVICUS, resulting in profit of 68.7% year on year.

Year on Quarter on
FY2023 FY2024 Year Quarter

(Millions of yen) Q4 Q1 Q2 Q3 Q4 (YoY) (QoQ)

Net sales 1,793 1,925 1,966 2,093 2,018 112.5% 96.4%

Gross profit 1,500 1,630 1,658 1,765 1,667 111.1% 94.4%

[Gross profit ratio] [83.7%] [84.7%] [84.3%] [84.4%)] [82.6%] - -

SG&A expenses 1,269 1,145 1,184 1,127 1,386 109.3% 123.0%

Operating profit 231 484 473 638 280 121.3% 43.9%

[Operating profit ratio] [12.9%)] [25.2%)] [24.1%] [30.5%] [13.9%] - -

EBITDA 291 534 529 693 416 142.7%

Profit 160 320 313 373 110 68.7%

Note: EBITDA = Operating profit + Depreciation + Amortization of goodwill + Share-based payment expenses




Changes in Quarterly Net Sales

* Net sales reached a record high for the fourth quarter.

(Millions of yen)

2,000 -

T T T T

Q1 Q2 Q3 @4 Q1 Q2 Q3 @4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY2020 FY2021 FY2022 FY2023 FY2024




Changes in Quarterly Operating Profit

» Operating profit remained steady for the fourth quarter, while absorbing investments.

(Millions of yen)

92

Q1 Q2 Q3 @4 Q1 Q2 Q4 Q1 Q2 Q3 @4 Q1 Q2 Q3 @4 Q1 Q2 Q3 @4
FY2020 FY2021 FY2022 FY2023 FY2024




Changes in Quarterly EBITDA

« EBITDA reached a record high for the fourth quarter.

(Millions of yen)

T T T T

Q1 Q2 Q@3 @4 Q1 Q2 Q@3 @4 Q1 Q2 Q3 Q@4 Q1 Q2 Q3 Q@4 Q1 Q2 Q3 Q@4
FY2020 FY2021 FY2022 FY2023 FY2024

Note: EBITDA = Operating profit + Depreciation + Amortization of goodwill + Share-based payment expenses




Breakdown and Ratios of Quarterly SG&A Expenses

« S&M includes airing TV commercials and hosting the Public of The Year, PR TIMES College, and other events
in PR TIMES, as well as distributing advertising videos and participating in events in Jooto and Tayori.

* R&D includes expenses we have continued to incur for the renewal project of PR TIMES.
 G&A has been maintained at less than 10% of net sales.
FY2023 FY2024
Q4 Q1 Q2 Q3 Q4

Percentage Percentage Percentage Percentage Percentage
(Millions of yen) Amount ofnetsales | Amount ofnetsales Amount ofnetsales Amount ofnetsales | Amount of netsales

Net sales 1,793  100.0% 1,925 100.0% 1,966 100.0% 2,093 100.0% 2,018 100.0%

Cost of sales 292 16.3% 294 15.3% 308 15.7% 327 15.6% 351 17.4%

S&M 870 48.5% 696 36.2% 747 38.0% 712 34.0% 991 49.1%

R&D 261 14.6% 279 14.5% 283 14.4% 272 13.0% 216 10.7%

G&A 137 1.7% 169 8.8% 154 7.8% 143 6.8% 178 8.8%

Operating profit 231 12.9% 484 25.2% 473 24.1% 638 30.5% 280 13.9%

Note: S&M, R&D, and G&A are abbreviations for Sales & Marketing, Research & Development, and General & Administrative expenses, respectively. These
figures have not been audited or reviewed by the financial auditor.




Changes in Quarterly Advertising Expenses

» Advertising expenses were ¥263 million, 90.8% of those in the same period of the previous fiscal year.

399
290
198
164
141 134
Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q4

Q3

(Millions of yen)
420

Q1 Q2 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY2020 FY2021 FY2022 FY2023 FY2024




Changes in Net Sales Growth Rate and Operating Profit Ratio

» Total of net sales growth rate and operating profit ratio was 26.4%.

» Going forward, by driving aggressive yet disciplined investment, we will continue to pursue both sustainable
growth and profit expansion.

(%) —Net sales growth rate —— Operating profit ratio —Net sales growth rate + Operating profit ratio

75.9 75.1
72.3

37.3 376

T T

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY2020 FY2021 FY2022 FY2023 FY2024




Balance Sheet

Current liabilities increased ¥217 million, including a ¥75 million increase in income taxes payable and a ¥40
million increase in the provision for shareholder benefit program.

We recorded an impairment loss on goodwill and investment securities for our subsidiary NAVICUS, resulting in
a significant decrease in goodwill and non-current assets.

As of February As of November | As of February Year on Year Quarter on
29, 2024 30, 2024 28, 2025 Quarter

Current assets 5,400 6,025 6,995 122.1% 109.5%
Of which, cash and deposits 4,536 5,009 5,605 123.6% 111.9%
Non-current assets 1,671 1,806 1,645 98.5% 91.1%
of which, goodwill 252 208 95 37.9% 45.7%

Total assets 7,071 7,831 8,241 116.5% 105.2%

(Millions of yen)

Current liabilities 1,405 1,117 1,335 95.0% 119.5%
Of which, contract liabilities 209 284 264 125.9% 92.7%
Non-current liabilities 2 2 1 57.3% 67.1%

Net assets 5,662 6,711 6,904 121.9% 102.9%

ROA 18.8% 16.2% 14.6% - —

ROE 22.9% 19.2% 17.9%

Note: ROA and ROE have been calculated based on figures of the latest 12 months.
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PR TIMES Business Highlights

PRTIMES ~
FLayy-a

https://prtimes.jp

Companies

Consumers

Number of companies
using PR TIMES
Percentage of listed
companies in Japan using
PR TIMES

Number of press releases

Delivery media list
Number of media users

Number of partner media

Number of site views

Social media accounts

108,605

61.5% (2,495 out of 4,059 companies)

39,816 per month (Oct. 2024)

10,892 media
27,521 persons
261 media

89.84 million page views per month
(Aug. 2023)

Facebook: 127,519

X (formerlyTwitter): 482,333

Number of individual users 236,079 persons

*As of February 28, 2025



https://prtimes.jp/

PR TIMES | Changes in Number of Companies Using PR TIMES

 The number of companies using PR TIMES reached 108,605 (up 14,347 companies year on year; up 3,544 companies
quarter on quarter).

* 61.5% (2,495 out of 4,059) of all listed companies used PR TIMES.

Number of companies using PR TIMES

, 59.5 607 61.5
—Percentage of listed companies in Japan using PR TIMES (%)

57.8 58.
5 56.7

55.
54.5
53.2 108,605
4 52.2 105,061

504 50.9 51

447 46.3 47.7 #93 9 94&1301 280

. 7
. 94,258
_ 91,115
: 87,316
- 83,548
79,759
76 499
- 66069 257
62,415
58,436
54,426
50,633
47,324
43,516
39,940

Q1 Q2 Q3 Q4 Q1
FY2020 FY2021 FY2022 FY2023 FY2024




PR TIMES | Number of Contracts for Term Plans

« PR TIMES offers a pay-as-you-go plan at ¥30,000 per use and a fixed-rate plan. The fixed-rate plan includes a single-
month contract at ¥80,000 per month, a semi-annual contract at ¥75,000 per month, and an annual contract at ¥70,000

per month. Contracts for annual and semi-annual plans and their totals are provided.

» The total number of contracts for term plans is 2,951 (up 283 companies or 10.6% year on year), including 2,657
companies under annual plans (up 268 companies or 11.2% year on year) and 294 companies under semi-annual
plans (up 15 companies or 5.4% year on year).

m+m® Total number of contracts for term plans
® Number of contracts for annual plans 2 951
. 2,902 <
B Number of contracts for semi-annual plans 2,773 2838 °

2464 2516 2528 2494 2497 2°09

2,643 2,668

2,370 2,349
2.180 2,279

1,958
1,842

1,699

= 2336 NYE 2509 2933
1 978 2,056 ’03 2,156 2,189 2;197 , 2’234 2,281 , ,

2,584 “

1,908
,700

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q1 Q2 Q1 Q2
FY2020 FY2021 FY2022 FY2023 FY2024




PR TIMES | Changes in Number of Press Releases

* The number of press releases was 97,790 (up 11.0% year on year; down 12.3% quarter on quarter), with the growth
rate holding steady in the 10% range.

« The fourth quarter was affected by seasonal factors such as fewer business days due to the year-end and New Year
holidays, alongside the fact that the previous year was a leap year.

Number of press releases
—Year-on-year increase (%)

11.7 143 117 129 g7 49 112 1.0

111,540

100,285 99,132 98,005 97,790

93,431
89,759 91,205 88,065

82,826 81,66181,738

71,702 73,367
68,527

58,307

77,979

61,945
53,477

42,926

Q1 Q2 Q3 @4 Q1 Q2 Q3 @4 Q1 Q2 Q@3 Q@4 Q1 Q2 Q@3 Q@4 Q1 Q2 Q3 Q4
FY2020 FY2021 FY2022 FY2023 FY2024




PR TIMES | Changes in Number of Partner Media

 The number of partner media was 261 (1 media added, 2 media decreased).

@nifty =a2-X

(Number of media)

262 2061
247 251 252 252 260

019 223 225 230 234
210
196 198 199 200 200 203 206 ‘ |

Q1
FY2020 FY2021 FY2022 FY2023 FY2024




PR TIMES STORY | Changes in Number of Stories

* The number of stories for PR TIMES STORY was 276 (down 58.1% year on year; down 19.8% quarter on quarter), far
short of the target of 2,298 stories.

« PR TIMES STORY will be excluded from the focus areas of PR TIMES' peripheral services for the time being.

Actual number of stories

658

625
472
436
344
285 276
150
98 89 106 122
4 15 I

Q1 Q2 Q3 Q4‘Q‘I Q2 Q3 Q@4 Q1 Q2 Q@3 Q@4 Q1 Q2 Q3 Q4
FY2021 FY2022 FY2023 FY2024




PR Partner Services | Number of Customers under Retainer Contracts

* PR partner services will be directly managed by the PR TIMES business unit to rebuild the service structure and
organizations.

« Our focus is to create value for customers and society, establish service processes while making changes when
necessary, and advance management talent capable of achieving sustainable service growth and revenue expansion.
In addition, we began developing foundational skills for our team members.

 The goals and KPIs were redefined in line with our strategies to clearly visualize customer engagement, healthy
service growth, and individual and team performance.

— Number of full-time employees in PR Partner Services Department

®m Number of customers under retainer contracts
13 13 13 13

12

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY2022 FY2023 FY2024

(*)The number of customers under retainer contracts is defined as the number of customers with contracts of at least ¥500,000 per month and in operation
for the most recent six consecutive months.




Jooto | Changes in Number of Companies Using Paid Version

The number of companies using the paid version reached 2,562 (up 87 companies or 3.5% quarter on quarter),

increasing for the third consecutive quarter, with no rebound after the significant 34.6% increase recorded in the first
half.

The average unit price per company was ¥9,945 (up 10.6% quarter on quarter, up 26.9% year on year), indicating a
recovery despite a temporary effect in reaction to the strong performance of optional services such as initial
introduction and API linkage support in the first half. Average unit price (yen)

] . " ] T - - I 0
Number of companies using paid version Quarter-on-quarter increase (%)

27.6
— Quarter-on-quarter increase (%) 20.5 10.6
34.6 66 2.0 (11.8)

3.5 13.9 8.0
3.5 2.1
(2.6) (1.9) 06 10,197 9 945
0.1 0.4 15 ’
(0.4) (1.5) S 4o 2,4752,562 6995
’ 8,464
7.839

1,908 1,910
1,860 1,853 | ¢101,828 1,801

6,020 6,143
5,286

4,110 4,175

Q3 Q@4 Q@ Q2 Q3 Q@4 Q1 Q2 Q3 Q@4 Q3 Q4 Q1 Q2 Q@3 Q4 Q1 Q2 Q3 @4
FY2022 FY2023 FY2024 FY2022 FY2023 FY2024




Tayori | Changes in Number of Paid Accounts

The number of paid accounts increased for the 16th consecutive quarter to 1,399 (up 51 accounts or 3.8% quarter on
quarter).

The average unit price was ¥7,490 (down 4.4% quarter on quarter). Higher-priced plans such as implementation and
operational support plans increased in the previous quarter, but this trend stabilized in the fourth quarter, resulting in a
slight decline in the overall average price.

Average unit price (yen)
— Quarter-on-quarter increase (%)

15.6
9.2
10.2 6.6
63 7.7 ,5 92 1o 44 65 75 3¢ 4.9

— 2 0 " = (1.9) < (. 14 (22 (4.4)

1,399
1,348
1,254

1,1061,127 1177
396 919 1,004 5,4689,602

Number of paid accounts
— Quarter-on-quarter increase (%)

7,832

7,465 7,490

6,8926,9916 837

5,974 5.960

832

Q3 Q4 Q1 Q2 Q@3 Q4 Q1 Q2 Q3 @4 Q3 Q@4 Q1 Q2 Q@3 @4 Q1 Q2 Q@3 Q4
FY2022 FY2023 FY2024 FY2022 FY2023 FY2024
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Corporate Information | Progress as per Target to Fulfill the Continued Listing Criteria for the Prime Market -
Compliance Status and Target Period

* The assessment results received from the TSE indicate non-compliance only regarding the market capitalization of tradeable
shares. We received confirmation from life insurance companies and some corporate shareholders that their holdings are for
pure investment purposes, and calculated these as tradeable shares, but still failed to meet the criteria (relevant figures shown
in parentheses).

The share price used to calculate the market capitalization of tradeable shares was ¥1,966, the average daily closing price
over the three months preceding the fiscal year-end (December 2024 - February 2025). However, if there is no change in the
total number of shares issued and the tradeable share ratio, the average share price needs to be ¥2,013 to fulfill the minimum
required market capitalization of tradeable shares of ¥10.0 billion.

» The average share price from the business day following the announcement of the third quarter results through the end of
March was ¥2,284, and the closing price on March 31, 2025, was ¥2,432, both of which fulfilled the required compliance level.

« We will advance initiatives to fulfill the continued listing criteria by the end of February 2026, the final year of our medium-term
management goals, “Milestone 2025.”

Number of tradeable Market capitalization = Tradeable share Daily average
shares of tradeable shares ratio trading value
(Unit) (Billions of yen) (%) (Millions of yen)

Continued listing criteria

for the Prime Market 20,000 10 35.0 20

Status of the Company 48,571 9.5 35.9

[As of February 28, 2025] [49,787] [9.7] [36.8] o0

Fulfilment status Fulfilled Not fulfilled Fulfilled Fulfilled

Fulfillment status when calculated

based on the average share price
from the business day following the [49,787]
announcement of the third quarter

results through the end of March

[12.1]

Fulfilled [36.8]




Corporate Information | Progress as per Target to Fulfill the Continued Listing Criteria for the Prime Market - Overview
of the Basic Policy Implementation

 To fulfill the continued listing criteria, we have pursued a dual strategy of expanding market capitalization of shares
and improving the tradeable share ratio.
Our decision to shift our policy from no dividend to a dividend for the first time, combined with our sustainable growth
and profit expansion, has begun to gain recognition. The average stock price of ¥2,284 from the business day
following the announcement of the third-quarter financial results through the end of March, and the closing price of
¥2,432 on March 31, 2025, both surpassed the required compliance level of ¥2,013.

Nevertheless, the improvement in the tradeable share ratio remains minimal.

Market
capitalization

X

of shares

B Market capitalization of shares

Tradeable
share ratio

B Tradeable share ratio (%)

Market
capitalization
of tradeable
shares

Evaluation

Status

Evaluation

Status

Improved
performance

Shareholder
returns

E_nhanced
disclosures

Ongoing

Initiated

Ongoing

Our financial forecast for FY2025 is an
operating profit of ¥3,149 million (up 67.7% year
on year).

Changed the no-dividend policy and decided to
pay the first dividend. Our policy is to implement
progressive dividends based on a dividend on
DOE of 2% or more.

Simultaneously released the financial results
summaries and notice of the annual general
shareholder meeting in both Japanese and
English. Provided English financial briefing
materials at a later date.

Sale approach  Abandoned

Employee

shareholders Ongoing

Continuously approached VECTOR INC.
(holding 55.3% of our shares) for a potential
sale, but abandoned the attempt. The sale ratio
to the VECTOR Group fell to 1.5%.

168,400 (1.3%) stock options unexercised.
Granted 12,211 shares as restricted share-
based remuneration over the last four fiscal
years.




Corporate Information | Reorganization and Personnel Changes

With the appointment of a female executive officer, the Company’s executive team now has five members for the first
time.

For the time being, we continue to restructure our organization while aligning and consolidating departments, and
selecting the right leaders for the right positions.

We work to reorganize Jooto and Tayori’'s sales structures to encourage the advancement of future leaders.

PR partner services are now organized in a four-team system under the direct control of the PR TIMES business unit,
with the aim of rebuilding the services.

- With Momoko Kogure joining, the executive team now - We aim for an organizational change that provides
consists of five members. The next step is to establish a growth opportunities not only for employees assuming
structure with six executive officers and to facilitate the new roles but for all employees.
replacement of a full-time director. - We will accelerate talent and capability development,

focusing particularly on positions currently lacking
qualified candidates.

Press releases: https://prtimes.jp/main/html/rd/p/000001522.000000112.html (in Japanese)
https://prtimes.jp/main/html/rd/p/000001504.000000112.html (in Japanese)



https://prtimes.jp/main/html/rd/p/000001522.000000112.html
https://prtimes.jp/main/html/rd/p/000001504.000000112.html

Corporate | Outside Directors and Outside Audit & Supervisory Board Members

» Tetsuya Sugimoto, Founder of Macromill, Inc. and Naohisa Fukutani, Senior Advisor at PwC Advisory LLC were

informally appointed as Outside Directors. Chika Minami, Attorney-at-Law, was informally appointed as an Outside
Audit & Supervisory Board Member.

* Following the 20th Ordinary General Meeting of Shareholders in May 2025, we expect the proportion of Independent

Outside Directors to be 66.7% (4 out of 6 members), and the proportion of female Directors and Audit & Supervisory
Board Members to be 22.2% (2 out of 9 members).

Tetsuya Suglmoto

Naohisa Fukutani

Reasons for
informal
appointment

Press release:

Mr. Sugimoto’s proven management skills,
demonstrated by taking Macromill, Inc. the
largest online research company, public only four
years after its founding and driving its
globalization and business integration with
competitors, as well as his keen sense and
insight into social issues and sound judgment
rooted in extensive business experience, are
expected to invigorate the Board's discussions
and bring greater value to the Company in the
medium to long term.

Drawing on over 30 years in financial advisory
services across banks, securities firms, and
investment banks where he successfully closed a
wide array of M&A deals, from large international
projects to domestic mid- and small-sized
companies, and his 15 years serving as an
outside director for listed companies like the
Avant Group, Mr. Fukutani is expected to make
significant contributions to formulating the
Company’s management strategy and
strengthening its governance.

https://prtimes.jp/main/html/rd/p/000001501.000000112.html (in Japanese)

Chika Minami

Drawing on her background at major law firms
and startups, followed by her experience
overseeing startup policy at the Ministry of
Economy, Trade and Industry, as well as her
legal experience and expertise, Ms. Minami is
expected to perform her audit duties with
objectivity, while effectively navigating between
executive and supervisory viewpoints with an
understanding of the differing perspectives of
business operators, government, and other
entities.



https://prtimes.jp/main/html/rd/p/000001501.000000112.html

Corporate Information | Program to Connect Customers and Shareholders through the Shareholder Benefit Program

+ With 84 PR TIMES customers joining, the program offered a total of 88 types of benefit gifts to shareholders, mainly
physical products such as food, beverages and daily necessities, as well as vouchers for meals and coupons for
shopping on e-commerce websites.

Five companies take part in offering hands-on and support-oriented types of benefit gifts exclusively for shareholders,
which are not normally sold, and 24 customer companies offer benefit gifts of less than ¥10,000 for long-term
shareholders holding shares for more than three years.

Information will be provided in the “Shareholder Benefits Notice” sent out in early May 2025 to those who were
shareholders as of both August 31, 2024, and February 28, 2025.

Examples of hands-on and support-oriented types of benefit gifts
exclusive to PR TIMES shareholders Share-

AFURI Inc. Ramen-making experience & meal plan for r'ﬁ holders
parents and children to join together at : i N
AFURI’'s main store, “ZUND-BAR”!

A special hands-on experience limited to PR TIMES shareholders, perfect
for parents and children. Participants will make ramen noodles at AFURI’s
main store, “ZUND-BAR,” and then enjoy the ramen they’ve made right on
the spot.

Morioka Park Heartwarming & powerful short videos of
Management Co., your chosen animal, filmed up close by
Ltd. zookeepers

Morioka City Zoological Park ZOOMO is a “satoyama” (village-mountain)
zoo located in the hills near the city center. Choose your favorite animal
from African elephants and pumas to Japanese golden eagles and receive
a compelling short video filmed from an incredibly close distance only
possible by the zookeepers themselves.

Press release: https://prtimes.jp/main/html/rd/p/000001520.000000112.html (in Japanese)



https://prtimes.jp/main/html/rd/p/000001520.000000112.html

PR TIMES | April Dream: Making April 1 a Day to Deliver Dreams

« 5,274 dreams were collected from individuals, companies, organizations, and local governments throughout
Japan and displayed on an entire 11-car train on the Yamanote Line from April 1 to 15.

» 223 partners who supported April Dream participated in the project and provided support for the sharing of
dreams through their own initiatives. 262 Dream Spots were set up throughout Japan.

« 50,000 free Dream Postcard Kits were distributed at 481 post offices nationwide, allowing people from all
regions to share their dreams by mailing them in. The dreams written on these postcards were then featured at
local Dream Spots and on the official April Dream website.

v
4B1HIE
g April Dream

Press releases: https://prtimes.jp/main/html/rd/p/000001510.000000112.html (in Japanese)
https://prtimes.jp/main/html/rd/p/000001507.000000112.html (in Japanese)
https://prtimes.jp/main/html/rd/p/000001500.000000112.html (in Japanese)



https://prtimes.jp/main/html/rd/p/000001510.000000112.html
https://prtimes.jp/main/html/rd/p/000001507.000000112.html
https://prtimes.jp/main/html/rd/p/000001507.000000112.html
https://prtimes.jp/main/html/rd/p/000001500.000000112.html

PR TIMES | Exploring “PR” with the BRUTUS Editorial Team

» Co-edited with MAGAZINE HOUSE CO., LTD., we produced a special book “PR that Moves Hearts. powered by
PR TIMES MAGAZINE” as a supplementary booklet to the February 3, 2025 issue of BRUTUS cultural
magazine on “The Power of Communication.”

» Edited by BRUTUS, the booklet presents the voices of representatives from 19 companies, local governments,
and public agencies that continue to drive new initiatives.

« Content from “PR that Moves Hearts.” is made available on a special site launched on BRUTUS.|p, the official
BRUTUS website.
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Special site: https://brutus.jp/prtimes_casestudy/ (in Japanese)
Press release: _https://prtimes.jp/main/html/rd/p/000001499.000000112.html (in Japanese)



https://brutus.jp/prtimes_casestudy/
https://prtimes.jp/main/html/rd/p/000001499.000000112.html

PR TIMES | Airing of TV Commercial Tied to NTV’s Drama Series

« ATV commercial tied to Nippon Television’s Sunday drama “Hot Spot” was aired from January 12 to March 16.

» The collaborative commercial is set behind the scenes during the production of the drama “Hot Spot.” The advertising staff
suggests using the press release distribution service “PR TIMES” to promote the drama. Thanks to this, the drama’s
tagline, “Local Alien Human Comedy,” spread widely and became a hot topic. However, the storyline goes that this
unintentionally raised expectations too high, leading people to wonder, “Is it some grand sci-fi epic?”

.lTl.lL
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Press release: https://prtimes.jp/main/html/rd/p/000001494.000000112.html (in Japanese)



https://prtimes.jp/main/html/rd/p/000001494.000000112.html

PR TIMES | Commercial on the Popular Pro Baseball Program “Sun TV Box Seat”

» Starting April 10, a collaborative commercial featuring Sun TV’s popular mascot “Oh! Sun (Ossan or middle-aged man)”

began airing on “Sun TV Box Seat,” the network's professional baseball program known for broadcasting games in their
entirety until the final out.

* |In addition to the “Can’t Take Your Eyes Off It” version, which airs exclusively during pitching changes within the live game
broadcast, a second version is also planned.

BAaAMELZVBREERBUDS

PRTIMES
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Press release: https://prtimes.jp/main/html/rd/p/000001521.000000112.html (in Japanese)



https://prtimes.jp/main/html/rd/p/000001521.000000112.html
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Financial Results Forecasts and Business Policy for FY2025

The operating profit forecast for FY2025 has been revised upward to ¥3,149 million (up 67.7% year on year).
We are projected to surpass the “Operating profit of ¥3.0 billion or more” announced in the financial results for
the third quarter of FY2024.

Our policy is to maintain growth of over 10% in the number of PR TIMES press releases, re-launch PR partner
services and web clipping in peripheral areas, and achieve growth in net sales per large company customer.
Both Jooto and Tayori are set to achieve 1.6x growth in net sales and return to profitability in operating profit.

While glucose aims to increase sales to outside the Group, NAVICUS is poised to firmly achieve a return to
profitability for the first time in five fiscal years.

Compared with
results of the
FY2024 FY2025 previous fiscal year

full-year full-year Range of
(Millions of yen) results forecasts Amount  Percentage forecasts

Net sales 8,003 9,205 1,201 115.0% +5.0%
Operating profit 1,877 3,149 1,271 167.7% +15.0%

[Operating profit ratio] [23.5%] [34.2%] - [10.7%] —
EBITDA 2,174 3,442 1,268 158.3% £15.0%
Profit 1,118 2,122 1,003 189.7% £15.0%
Annual dividend ¥10.30 ¥13.20 ¥2.90 128.2%

Note: EBITDA = Operating profit + Depreciation + Amortization of goodwill + Share-based payment expenses




FY2025 Operating Profit and Share-based Payment Expenses

« Share-based payment expenses for share acquisition rights will fluctuate depending on operating profit for

FY2025.

» Based on our operating profit forecast of ¥3,149 million, we recorded ¥44,466 thousand in share-based

payment expenses.

» Achieving an operating profit of ¥3.5 billion or more would require absorbing an additional ¥25,505 thousand in
share-based payment expenses. Currently, however, an operating profit forecast of ¥3,149 million was
determined after a careful assessment of the balance between investment and profit.

(Thousands of yen)
Fiscal Year

FY2025 operating profit
exceeding ¥2.8 billion

FY2025 operating profit
exceeding ¥3.15 billion

FY2025 operating profit
exceeding ¥3.5 billion

FY2024

FY2025

FY2026

FY2027

FY2028

72,300
44,466
22,131

5,583

40




Changes in Full-Year Financial Results and Our Position in the Current Fiscal Year

We aim to achieve 19 consecutive years of net sales growth and a second consecutive year of record-high
operating profit for FY2025, a pivotal year we have positioned to drive our earning power to a higher level.

To date, we have leveraged our earning power as a strategic asset to establish a cycle in which we build
medium- to long-term competitive advantage, even by making investments that may not be profitable on a
single fiscal year basis, and to improve profitability and then channel those profits back into reinvestment.
We view FY2025 as a prime opportunity to further accelerate such an investment cycle, enhance its quality,
and strengthen our overall management capabilities.
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Business Plan for Jooto

* Net sales in FY2024 were ¥249 million (1.8x that for the previous fiscal year; 110.9% of target).
« We target net sales of ¥400 million (1.6x that for the previous fiscal year) and an operating profit of ¥31 million
(first profitability) for FY2025.

+ We will drive the adoption of Jooto, primarily among large companies, through generative Al-powered feature
enhancements and the addition of specialized service lines tailored to specific use cases.

400
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Business Plan for Tayori

* Net sales for FY2024 were ¥110 million (1.5x that for the previous fiscal year; 84.4% of target).
+ We are targeting net sales of ¥182 million (1.6x that for the previous fiscal year) and a operating profit of

¥10 million (first profitability) for FY2025.
* We plan to enhance our products with features such as generative Al integration and permission
management, and will expand our support services to accompany customers’ business operations.
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Final Year of Milestone 2025 and Lead-up Period for Milestone 2030

» The entire Group will remain resolutely committed to achieving the operating profit goal of ¥3.5 billion set in Milestone
2025. FY2025, however, is a transition period, and not our ultimate goal.

Changes in operating profit (Millions of yen)
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Towards an Age Where Information Inspires Hearts and Minds

It has been a quarter of a century since the Internet first became a part of people’s lives.
Each and every one of us can now edit and disseminate information.
However, the amount of information that is gathered with technology and casually disseminated continues to grow.

Unfortunately, the probability of encountering the information that we really need and the feelings and thoughts that we really wish
to experience has decreased in general.

The unshakable truth is not what has been said but what has been done.
Actions do not lie.

Hence, it is imperative to leverage the power of the Internet and technology to amplify the value of information about people who
carry out actions.

Information directly related to hard work will spark the most robust and inspiring movements.
This is true in sports, in the arts, in politics, in economics, and at work and at home.
It is also true for all things big and small.

As the quality and speed of dissemination of information from people who carry out actions increases, it can become a
mainstream source of information in the world.

The stories and thoughts that emerge from this will move the hearts and minds of each and every individual around the world.
This will create a virtuous cycle of positive energy.
Our mission is to become such a platform.



A briefing session is held in addition to the release of this document. We also meet
separately with analysts and institutional investors as necessary. We refrain from
communicating important information that has not been publicly disclosed during the Q&A
segments of the briefing session and individual meetings. In general, new important
information will first be announced on PR TIMES.

With regard to the rounding of numbers in this document, figures below the unit of millions
of yen are rounded down (but rounded off to the first decimal place in cases where
decimals are shown), while percentages (%) are rounded off to the first decimal place in
general.

All opinions and forecasts contained in this document are the views of the Company as of
the date on which the document was prepared, and the Company does not guarantee the
accuracy of such information.

Please note that actual results, etc., may differ due to various factors.
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