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Financial Highlights

FY 2026.3
Q2

Results

FY 2026.3
Forecast

Reflecting stronger-than-expected H1 results, we raised our full-year forecast to reflect sustained momentum.

• Revenue Forecast: JPY 30.00 billion (vs. prior JPY 28.00 billion / YoY +15.9%)

• Operating Profit Forecast: JPY 5.20 billion (vs. prior JPY 4.80 billion / Operating Margin: 17.3%)

• Key Assumptions:

Fan club memberships are set to grow steadily, driven by major artists and deeper fan engagement.

→ Following a stronger-than-expected H1, full-year growth is now projected to exceed initial assumptions.

The live entertainment market remains highly active, driving sustained growth in ticket issuance and secondary trading volumes.

→ Momentum from concerts and sports events continues to support our e-ticketing business.

➤ Overseas expansion efforts, particularly through the fan club business, will continue as we enhance our global content strategy.

• Sales:                        JPY  15.10 billion   (YoY: +23.2% ) 

• Operating profit:    JPY    2.70 billion   (YoY: +38.0%)

• Key Drivers:
Fan club memberships continued to grow strongly, supported by sustained contributions from major existing artists and steady acquisition of new 

members.

→ Ongoing engagement efforts and enhanced user experience contributed to the expansion of the fan base.

The vibrant music concert scene drove a notable year-over-year increase in primary ticket issuance.

→ In secondary distribution, continued expansion into non-music domains such as sports and events contributed to record-high ticket trade volume.

➤ Operating profit rose 38.0% year-over-year, reflecting strong topline performance across core businesses.
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KPI Summary

Fan club/ Fan site E-commerce E-ticket

Number of members

Operating Margin

GMV
Number of e-tickets 

handled

Number of e-tickets 
traded

4,416,124

YoY  +28.6%

12.6% (YoY +1.5)

11,301 million JPY

YoY  +24.8%

3,087,167

YoY  +30.9%

247,566

YoY  +70.7%

Consolidated

Net Sales Operating Profit

15,107 million JPY

YoY  +23.2%

2,701 million JPY

YoY  +38.0%

*Cumulative results

*Cumulative results

*Cumulative results
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Summary of Consolidated FY2026.03 Q2 Financial Results

*Cumulative results
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Content

E-commerce

Electronic Ticketing

Other Businesses

3,861 3,903
4,096

4,394
4,472

5,837

6,724

5,047

6,791

7,413

Quarterly Trend of Net Sales

(unit : Million JPY)

In Q3 FY2024.03 companywide sales increased 13.8% YoY.

2,938 2,965

3,283 3,140
3,077

3,237

3,704 3,555

4,075

7,694

+19.7%

YoY

FY2021.03 FY2023.03 FY2025.03

4,662

FY2026.03

6,429

FY2022.03 FY2024.03
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4,830 

6,048 

576 

606 

1,040 

1,048 

Q 1 Q 2 Q 3 Q 4 Q 1 Q 2 Q 3 Q 4 Q 1 Q 2 Q 3 Q 4 Q 1 Q 2 Q 3 Q 4 Q 1 Q 2 Q 3 Q 4 Q 1 Q 2

Content

E-commerce

Electronic Ticketing

Other Businesses

9,125 

11,724 

1,184 

1,257 

2,000 

2,140 

FY2025.03 FY2026.03

Net Sales - YoY comparison

In Q3 FY2024.03 companywide sales increased 13.8% YoY.

FY2022.03FY2021.03 FY2023.03 FY2025.03

12,266

15,107

Total

YoY +23.2%

Electronic Ticketing

YoY +7.0%

E-Commerce

YoY +6.2%

Content

YoY +28.5%

Q2 Q2
FY2026.03

*Cumulative results

FY2024.03
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FY2025.03FY2023.03
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Operating Profit Margin

Quarterly Trend of Operating Profit

(unit : Million JPY)

In Q3 FY2024.03 companywide sales increased 13.8% YoY.

FY2021.03 FY2022.03 FY2024.03 FY2026.03

9.8%

9.0%

10.9%

6.0%

11.8%

12.7%

16.3%

8.4%

15.7%
14.9%

12.8%

8.9%

17.8%

15.1%
15.4% 12.9%

14.9%

16.9%

19.3%

11.9…

18.7%

17.1%
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FY2025.03

1,087 

1,314 

Q 1 Q 2 Q 3 Q 4 Q 1 Q 2 Q 3 Q 4 Q 1 Q 2 Q 3 Q 4 Q 1 Q 2 Q 3 Q 4 Q 1 Q 2 Q 3 Q 4 Q 1 Q 2

Operating Profit

Margin

Operating Profit - YoY comparison

(unit : Million JPY)

FY2022.03FY2021.03 FY2023.03

1,957 

2,701 

FY 2 0 25 . 0 3 FY 2 0 26 . 0 3

16.0%

17.9%

Total

YoY +38.0%

Operating Profit

Margin

YoY +1.9pt

FY2026.03FY2024.03

16.9%

17.1%

Q2 Q2

*Cumulative results
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Structure of Operating Expenses (YoY comparison)
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1,866 

1,866 
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(YoY)

12.4%

(-2.8pt)

69.8%

(-1.0pt)

Personnel expenses

Advertising expenses

Commerce commissions

(Fees for collection of 

Subscription membership fee)

Depreciation and Amortization

Other SG&A

3.6%  (+0.1pt)

4.6%  (-0.2pt)

0.8%  (-1.7pt)

0.4%  (-1.0pt)

3.0%  (-0.1pt)

SG&A to Sales ratio

(YoY)

(unit : Million JPY)

(YoY comparison of  FY2025.03 Q2 & FY2026.03 Q2)
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Consolidated Profit and Loss Sheet(Quarterly Figures)
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Profit and Loss Sheet by Segment (Quarterly Figures / Conventional segmentation, Including Raffles)
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Breakdown of Profit and Loss (Quarterly Figures / E-commerce & E-Ticketing)
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Profit and Loss Sheet by Segment (Quarterly Figures / New segmentation, Separating Raffles)
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Condensed Balance Sheet

⚫ Interest-bearing debt has been zero since establishment
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Breakdown of Employees by Function

41.1%

11.7%

24.9%

6.1%

6.4%

9.8%

Fan Club & EC Operation

Fan Club & EC Engineer

E-ticketing Operation

E-ticketing Engineer

Corporate Administration

Others

89

147

42

22

23

35

358
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Number of Employees

(unit: employee, Excluding part-time employees)

In Q3 FY2024.03 companywide sales increased 13.8% YoY.
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Q2 Highlights by Segment / FY2026.03 Q2

➤ Fan Club / Content Business

➢ Key Achievements:

Fan club memberships increased by 980,922, a 28.6% year-over-year growth, primarily driven by the continued success of major existing artists and robust fan 

engagement.

→ New memberships also showed solid growth, with the number of newly launched fan sites increasing 24% year-over-year.

→ New initiatives such as FANPLANET, a Web3.0/metaverse-based fan experience platform, were launched to expand future user touchpoints.

→ Additionally, we advanced preparations for a crypto-enabled fan ecosystem, including the issuance of Fanpla Token (FPL) through IEO and the development of 

Fanpla Market, a Web3 entertainment marketplace.

➤ E-Commerce Business

Merchandise sales remained solid, backed by sustained demand from core artist fanbases and continued improvements in purchase experiences across live 

events.

→ While overall merchandise volume remained stable, engagement was bolstered by initiatives such as fan-exclusive campaigns and diversified sales channels 

including artist apps and YouTube-linked stores.

→ Fanpla Chance, the online lottery service, continued to provide added value to fans.

→ In parallel, we expanded MD (merchandising) initiatives, including new partnerships with Korean artists and Japan-exclusive product offerings.

➤ E-Ticket Business

Primary ticket issuance increased, led by strong demand for music concerts as the live entertainment market remained active.

→ Ticket trade volume also increased significantly, driven by broader adoption beyond music—spanning sports, theater, and large-scale events.

→ Platform enhancements such as My Number-based public ID authentication and biometric verification further strengthened anti-scalping capabilities.
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FY2026.03
Full-year Forecasts
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Overview of FY2026.03 Forecasts
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Projection of future group growth

・ ・ ・

⚫Existing businesses are expected to grow steadily and continuously by expanding the membership base.

⚫ Aim to maintain 20% annual growth in terms of operating margin through growth of electronic ticketing and 

  associated profitability, and development of new businesses through overseas expansion, M&A and other investments

Focus on existing businesses
Fan Club Site Business,

Content Business

Electronic Ticketing Business

Subsidiary Growth
App Business, 

Overseas business and M&A  

Metaverse business
live VR streaming and Web3.0

FY2020.03 FY2021.03 FY2022.03 FY2023.03 FY2024.03 FY2025.03 mid-to-long

term
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