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Frequently Asked Questions and Answers (April 2025) 

 

 

Thank you for your continued interest in our company. We would like to disclose the main 

questions we received from investors recently and the answers to them as follows. 

This disclosure is made for the purpose of enhancing information dissemination to investors 

and for fair disclosure. Although there may be some discrepancies in the content of responses 

due to time differences, the most recent responses are presented as Timee's most current policy. 

 
  



  

Q1. How are the three main industries doing in FY25/10 1Q? 

 

Overall, the industry utilizing “dispatch” (i.e., logistics and part of retail), which can more easily compare 

costs with Timee, has grown rapidly due to increasing cost pressures. 

The food industry has continued to grow at a small rate, as it did last year, and no significant changes have 

occurred. The logistics and retail industries have continued to see steady growth in usage due to the busy 

seasons at the end and beginning of the year, and as a whole, they have maintained high growth. In the 

logistics industry, volume discounts have also been a factor, and the total transaction volume/net sales have 

exceeded expectations. 
  

Presentation for FY2025.10 1Q Financial Results P10 

 

 

 

Q2. What is the reason for the fall in the take rate in FY25/10 1Q? What are your expectations for the 

future? 

 

The main reason is the decline in the take rate in the logistics industry (the take rate in the food and retail 

industries has remained stable at around 30%).  We offered volume discounts to some major clients in the 

logistics industry for a limited time, and the total transaction volume from these clients exceeded our 

expectations, so the discount also exceeded our expectations in line with this. 

Although we expect the take rate to decline gradually YoY, we expect it to recover from 1Q to 2Q in 

FY25/10. 
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Q3. According to the presentation materials, client marketing in FY25/10 1Q decreased compared to the 

plan due to measures against unauthorized use, but what exactly does that mean? 

 

As part of measures to prevent unauthorized use, new businesses must submit official documents when 

opening a Timee account. The conversion rate deteriorated due to this additional step, so client marketing 

in FY25/10 1Q was limited to disciplined investment only. 
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Q4. According to the presentation materials, HR costs in FY25/10 1Q were lower than planned due to 

improvements in productivity, but what exactly does that mean? 

 

We reallocated customer success (= sales staff) from the food industry, where growth is slowing, to the 

logistics and retail industries, where growth continues to be strong. At the same time, we have no plans to 

curtail recruitment in the future and will continue to recruit aggressively. 
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Q5. Will the excess operating profit in FY25/10 1Q compared to the plan be carried over to the whole year? 

 

We do not expect the operating profit for the year to exceed the plan, as we plan to use the budget from 2Q 

onwards. The increased operating profit in FY25/10 1Q was mainly due to decreased client marketing costs 

due to measures to prevent unauthorized use and decreased HR costs due to improved productivity. From 

2Q onwards, we will invest in various measures, such as client marketing within the budget for the whole 

year while keeping a close eye on the return on investment, and we will also continue to recruit aggressively, 

focusing on sales and engineers. On the other hand, as we do not plan to continue investing in unprofitable 

projects, operating profit might increase due to not spending the budget due to a review of investments, 

etc. 

 

 

Q6. Is there any change in the competitive environment? How has the introduction of a fee for a 

competitor's service (Mercari's "Mercari Hallo") affected you? 

 

As an update from FY24/10 4Q, we understand that Recruit announced discontinuing the development of 

“Town Work Sukima (tentative name)” in March 2025. 

About the decision to charge for the service, we recognize that we have not lost significant client/market 

share due to our competitive advantages, which include (1) high fill rate, (2) workers who work well, and 

(3) support from sales representatives. Therefore, while the impact of this matter on Timee is positive, we 

do not believe this will significantly increase our net sales. 
 

 

【Frequently Asked Questions and Answers (Past FAQs)】 

Please refer to the following website. 

 https://timee.notion.site/ir-faq-en 
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