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FHA, BTEAY/N—DRICICTHR> T, BALHDEE

EHRIFLTWBOHFTRTT, bHAAZORISY aY
KHALBOLYREHESY £€A, ThHDLELE BODIEKE
EREESITOELT, LOE>TFrLrTr—t BlIhVLWolid - ¢ kK=

WHIMIHEESENTIRAEY FEA,
NS EEBEITS I LIFKE,
LALEE LTKRWEZHkEED HE,
ZDRERAEITELTH,
EFVWEIFALFTENIL,
ZLTEBLRLIZBWT
bbb T4 EATHNIL,
NS LY KELMEICES,

BELBBAL®EL,
TEHLZTHLB AT

TER=T =l VLo TARBE LTELE
2hiITIEAEVL, B2U0EY TREETIHESELS.
F—LTORRERDONBEEA, TBOEEIE
HhB3DTHD, HEEDDPSWVEITTIZERALERL,
F— LIBEHCHEBRBORANLBERL, A vnN—
7— DHEHGEIE VL, 2. ZOELIEIHTZ
DFXEDFX ¥ Y TIIOED S,
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6. mn¥v—-mAt Specialist Style (—#Bk#:)

BHLCEVY-Fr—PIVIZTRE, [FFB] EEONIBEDO PRI EZ <L
F9, Yt LTE-TELVWEMBOHYFPEZF LG EE Specialist Style &L

TEEHTVET,

#001 #011 #007
HMoTWBEITTIEZOU»EL, HAYOBRLSBHES fFOLHOBME,rBFMAE LS,
MEBEZMEICEASNBZON CMGTIZIRUVEBO[ A5 113 FIEEFTHARS LT 11d
En7/O SPAREEEIEL DL
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7. Appendix T IN—T DEEEKRMER

(BAL: BAM)
N 2 R EA
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—_ Kadencett® TiHEE
= =] N
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7. Appendix :@. ?'ﬁﬁ % fﬁﬁ ?ﬁ $§

5EE @sm 17,492 18,580 15,985 10,758
TR =TT 4 v TERE %2 3,198 4,026 4,801 4,353
gl IR 52 7,396 7,583 5,570 3,704
Ao b 52 6,898 6,971 5,614 2,701

BENS @50 955 1,267 986 1,007

RENE @5m) 840 1,150 1,078 1,048

LML @50 507 ANATT 467 540
WEE (@FMm) 3,900 3,420 3,594 4,339
WEE (BFH) 10,429 9,927 11,416 11,775

1% Y7 OREE @) 5.5 6.0 6.2 *3 4.0
EPS (m) 25.92 A24.12 23.67 27.50
BPS (m) 193.79 166.19 179.58 204.27
ROE (%) 14.0 - 13.6 14.3
ROA (%) 8.4 11.3 10.1 9.0

X1 20216 AHAIFABHAZREICL Y6 AMDERIRABE > THBY £9,
X2 2018%F, 2019FDFEXEL I/ AV PR ESIIFEI XV MIELEHMAICEH L-SEEZZHL THY £,
X3 20216 AHDECHSRIFEAREICL VL AR DEFE R L72HDICHY £9,
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AERICEHT 3 TER

FERIT, FEICHTIRHROEEZENEL LELDTHY, SHHPRITTSE
MEEFDIREZEFETS5HDTRHY FHA.
FERICHBHSNERPCFAFREMERF OIS OXIFTH Y., Z DIER
DIEFENE, EEEZREL. XLBHRTSHLDTIELL, £L5E, EESH
2L HBIEEITETIL,

FERICET 2 BRHEE%E

Bt 78R - 2—F T4 T IN—T TN—TEEERE |
Mail : ir-cm@cross-m.co.jp

Cross Marketing Group Inc.
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