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Using the combined abilities of our company to achieve a symbiosis with our customers.
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Snow Brand Seed Co., Ltd. was established in 1950 when the Seed
Division of Snow Brand Milk Products Co., Ltd. was spun off as an
independent company. In the years since then we have contributed
to the development of agriculture in Japan with “Healthy Land for
a Healthy People”—an idea originally expressed by Torizo
Kurosawa, Snow Brand’s founder—as our corporate philosophy.
During that time we have amassed a wide-ranging store of
knowledge, expertise and technology related to ecology through our
business activities which involve a close relationship with Japan’s
agriculture. Today the nation’s agriculture industry faces many
challenges, including environmental issues and the liberalization of
agricultural imports, and is striving to come up with new paradigms
to meet them. Against this background, we aim to achie

symbiosis with our customers;by: always)putting their: interestsHfirst
and providing comprehensive support through' ours accrmulated|

expertise combined with advanced R&I) works

As a company involved in assuring the safety andiwholesomenessiofi
Japan’s food supply, we are working, to achieye sustained growththy =
means of thorough and strict inspections of all business oper_a 1L,
establishment of a strong governance system, and scrupulous
adherence to the highest standards of corporate ethics.
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Healthy Land for a Healthy People
“Healthy land yields healthy foodstuffs, and healthy foodstuffs bring up a healthy people.”
Therefore...“A healthy land is home to a healthy people.”

Torizo Kurosawa
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President,Representative Director

Hiroyuki Kakemura

EXREZ AXTFA7 X
SR [EQIS Ty AR |

LHOREE REEBSY
BAEERE I DBAIL,
P ER-ARE S
BIC—FEARY G T—~Ilh-oT
WBDTIREWTLEID,

Corporate
Philosophy
Healthy Land for a
Healthy People

Today, half a century after Snow
Brand’s founder Torizo Kurosawa first
proclaimed the idea of “Healthy Land
for a Healthy People,” the importance
of this theme for society is more

apparent than ever before.
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Compliance
A Particularly
Thoroughgoing Approach

The Snow Brand Group takes a thorough-
going approach to ensuring compliance
with all relevant regulations, laws
and standards.
Snow Brand Seed
undertakes to ful-
fill its corporate
responsibilities
to the full, based
on our Corporate
Charter.
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Food Safety
A Firm Grounding in
Science

As a company that supplies feed
additives, seeds for crops, and addi-
tives enriched with microorganisms,
we are deeply involved in efforts to
ensure food safety. This work to
assure safety is based on a firm

grounding in science.
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Management
Policy

Putting the Customer
First

We propose solutions to our cus-
tomers to help them solve specific
problems, and our efforts to expand
our business activities are based on
an understanding of our customers’

strengths.
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Research and
Development
Integration with the
Business Divisions

Our R&D work is the source of
tremendous competitive advantage for
us. In the years ahead we hope to
further strengthen our work in fields
with a close relationship to our

business activities.
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Group Management
A Clear Role for Each
Company

The Snow Brand Group aims to increase
corporate value by establishing a clearly
defined role for each company while
managing the whole
as a consolidated
unit. At Snow Brand
Seed, we are work-
ing to strengthen
our cooperation with
Snow Brand Group.
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Comprehensive Business Development with the Environment as a Key Theme
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A New Paradigm for Agriculture
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After the Second World War the main emphasis in Japanese agriculture was on
productivity, supported by national policies designed to increase output of foodstuffs.
In recent years, however, demand has grown for new farming methods capable of
producing safe and high-quality food without having an adverse impact on the

environment.
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Supporting Conservation-Oriented Agriculture
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We provide support for conservation-oriented agriculture that reduces the burden on
the soil through the use of minimal additives and sustainable farming techniques. In

. this way we hope to reduce the environmental impact of agriculture while assuring
the safety of the food supply. Snow Brand Seed is a leader in this field with a large
number of impressive accomplishments we take great pride in.

At Snow Brand Seed our aim is to contribute to the development and
advancement of agriculture in Japan. As such, we see finding ways to
deal with the issues now facing the Japanese farm industry as an
important theme for our business activities. During the latter half of
the 20th century consciousness of issues such as environmental
preservation and food safety increased substantially, and the interest
of society in such issues is expected to continue to grow in the years
ahead. In response, agriculture must change and adapt to meet the
new reality. With “Healthy Land for a Healthy People” as our
corporate philosophy, we will continue to make use of the knowledge
of ecology we have amassed over the years to offer farmers ways to
pursue conservation-oriented agriculture. Our mission as a company
is exemplified by our business activities related to environmental
themes, such as revitalizing the nurturing richness of the soil,
effective utilization of resources through reuse and recycling, and
ensuring the safety of the food supply. We are confident that the

work we do is urgently needed in our new and changing times.
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kl/t. 3$%4‘ ﬁ‘%ﬂ A System of Three Business Divisions Focused on Providing Customer Satisfaction
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In order to provide enhanced customer satisfaction as we pursue business
development with the environment as the key theme, we have organized our
operations into three divisions catering to specific groups of clients. The Dairy and
Stockbreeding Division specializes in products for dairy and beef cattle farmers; the
Upland Farming and Horticulture Division serves farmers producing food crops; and
the Environmental Enhancement and Landscaping Division provides services such
as landscape gardening and restoration of nature. Each of the divisions offers
comprehensive support to customers in its area of specialization and engages in

close collaboration with the environment as the guiding theme.
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Comprehensive Business Development in a Wide Range of Fields
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Environmental Enhancement
and Landscaping Business
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TMR System—reuse of food production processing leftovers
Supplement—Snow X (reduce smell of excrement,
control methane gas emission from stomachs of cattle)
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Greenery Contributes

Compost Fermentation System “Yokuya”

Snow X's Combined Application
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Advanced R&D Attuned to the Needs of the Times
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One aspect that sets Snow Brand Seed apart is our industry-leading
research and development capabilities. As we continue to expand
our business operations with the environment as a unifying theme,
we are engaging in basic research in a variety of fields and working
to construct a system of expertise that closely matches the
requirements of our customers. This extensive R&D work supports
our overall ability to advance the industry in an environmentally
responsible manner. In the years ahead we will continue to pursue
our R&D work as we endeavor to strengthen collaboration with our
three business divisions in response to changes in the business
climate. In this way we are working to build an R&D system that is
closely attuned to the needs of the times.

jﬁ&ﬁﬂ:%ﬁﬁ%ﬁ\ﬁ Main R&D Fields >

LHOMREFFEEIIFEABODE, BIAVEEHED/N—LTW
7, FMATEDRR - BRICDOVWTE, BHOFESATHIME - AR
TR TR £ LT, Bk, TE7F. R, 25 - R
LEDRREEEDTHY, EIS TEFF R F CIRIERIBEPHEER
fii ERFDNAFFATOEMELTCVWE T, AR HRBDFEREICE W
TR ESHEMREORREICMATRERMIBIENEFALLY
Ty bARPP TMREH DRFEZEDHTVET,

o, BHOMERRRBEFPESHAMGEDH RO
TR EL ThSEEDTHAM (V) DRFE - ERICHEANT
B, BPESFEMEWICHR-INIEEERFEIATCVET, BE
BEST TR WELEORBRM . L —IBEDERRFRAR
FAfT. KEDRRAEE IR, £/ FIRNIE B EFRAT e EE AT
LREZBERREMEGRUCHY RN EERIBEELTVE T, 1
FEZ= 2 TIE. BIFRLIRIBATE 22 D<WELABRRIBEEMD
% - FIARMNY. RRERSEREORRET RN ET, RERFE
(LB TS BFEXMIIEFOBIBERMEN—REL-BRBETH
fii. HAEEPELICHTPERRBEAMULRIERMOR
REELEDTVEY, T EFIBENEERALRG. FRHD
RFEICHEANTSY), FRFHEMIZT TR IRIEN D RE
B HAL—2) 1EzBT 2L BRBORRE . RRBXDHEMEE
PUIREME N EMORREEDTVET,

The R&D work of Snow Brand Seed covers a broad range of fields, under the direction of the
three business divisions. In the area of development and cultivation of new crop varieties,
technology deriving from our long experience in pasturage and feed production is employed.
Development work related to vegetables, flowers, green manure crops, turf and ornamental
crops is presently underway. We make use of advanced biotechnology in our work with flowers,
including technology related to plant tissue cultures and anther cultures. In the feed products
area, development work covers not only on compound feed but wet feed products incorporating

byproducts from food processing and TMR feed as well.

The scope of our R&D work is not limited to production and product development for seed and
compound feed varieties. We also emphasize the development and popularization of techniques
for making the most of these products. This enables us to expand our business activities to
include comprehensive support for our customers. In the dairy and livestock field we are
developing cultivation technology for pasturage, etc.; coarse feed preparation technology such
as silage; cattle management technology; and manure treatment and composting technology.
These enable us to provide wide-ranging support for dairy and beef cattle farmers. In the crop
farming and horticulture field, we offer support for conservation-oriented agriculture with green
manure development and utilization technology consistent with the emphasis on maintaining
“healthy land” that has been an abiding theme since our establishment. In the environmental
landscaping field we are developing nature restoration techniques based on seed propagation
technology for wild grasses and native plants as well as landscaping and forestation technology
for creating urban spaces and rooftop gardens in harmony with the natural environment. In
addition, in recent years we have been focusing increasingly on the development of products
and technology incorporating microorganisms. Examples include not only feed products but also
the development of lactobacillus-based additives for promoting silage fermentation of
byproducts from food processing and the development of plant growth stimulants employing

naturally derived ingredients.
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Development and Breeding of New Crop Varieties
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Roughage Preparation Technology
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Development and Utilization Technology for Green Manure Crops

Development of Feed Products
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Cattle Management Technology
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Seed Propagation Technology for Wild Plants and Native Plants

Self-Sufficient Feed Cultivation Technology
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Manure Treatment and Composting Technology
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Nature Restoration Technology
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. . Hokkaido, Chiba, and Miyazaki. In addition, cattle farming complemented by crop cultivation-
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the practical application of a cyclic model of agriculture-is undertaken at the Hokkaido
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joint research with industry, government, and educational institutions. Through such
collaborative efforts we are working to further extend our R&D network.
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Eﬁ%% EE%% @ Ltk D EHFEFE ~ Our Core Business Segment
Dairy and Stockbreeding Business
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Using Our Combined Expertise to Offer Optimal Solutions to our Customers

The dairy and stockbreeding business segment can be considered the starting
point of Snow Brand Seed. It is a field we have been involved with since the
company’s inception. We endeavor to provide comprehensive support to
dairy and beef cattle farmers through work that includes the development of
seed varieties for pasturage and fodder; the supply of compound feed

products, cattle management technology, and additives enriched with

microorganisms; and manure treatment and composting systems reflecting
our emphasis on conservation-oriented agriculture. Today, Japan’s dairy
industry is undergoing significant changes in management structure, and the
requirements of individual dairy farmers are varied. We have been working
to provide solutions tailored to the needs of each farmer in combination with

positive engagement with contractors and other key players.

& FH¥/>W ~ Business Fields
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Pasture and Forage Crop Seeds
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Since the company had founded, we have been
actively involved in the development of improved
pasture seed varieties. Among the many excellent seed
products we offer are timothy, an important crop that is
well suited to cold climates, and Italian ryegrass, which
is ideal for warmer regions. We have an impressive
record of achievement in the commercial sector,
including being the first private company in Japan to
develop and market F1 hybrid corn for forage. In fact,
Snow Brand Seed boasts the top market share for this
product category in Japan. We are also aggressively
pursuing efforts to promote our most outstanding
varieties into overseas markets.

Compound Cattle Feed
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We supply compound feed for dairy and beef cattle
to customers throughout Japan. Specially formulated
to match conditions in the regions where they will be
used, our compound feed products come from
dedicated production lines at plants owned by Snow
Brand Seed and at jointly managed plants. We also
produce feed on a contract basis for other
manufacturers of compound feed products, putting
to use the expertise we have accumulated over the
years as a specialist in the field. We develop and
market a wide variety of products designed to meet
the specific requirements of dairy and beef cattle
farmers in all parts of Japan.

Hay, Mixed Feed, etc.
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As part of the comprehensive support we provide for
dairy farmers, we handle a wide range of feed and fodder
products. These include compound feed products, grass
and forage crop seeds, and items such as hay for use as
coarse feed. In addition, we have developed TMR (Total
Mixed Rations) feed products designed to improve
production efficiency and reduce labor requirements. At
present we both produce and market TMR feed products.
We also help ensure the health of livestock by
developing and marketing feed additives enriched with
microorganisms, and lactobacillus-based additives for
promoting silage fermentation and assuring optimum
feed storage conditions.
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Establishing a Sales System Offering Comprehensive Solutions
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Sales System Offering Comprehensive Solutions RARELSTWET, Hitid, COLILIRAT. MERE. SEifE
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Today Japan’s dairy and livestock industry is undergoing changes such as
—— BEHENE Against this background, the only way we can expect to achieve growth in
Business Ps'omoﬂon ; S ! i ) . . )
it Proven Farmer our core field of dairy and livestock related products is to offer our
/ I N\ customers comprehensive support based on our broad store of superior
External Partner | External Partner expertise. To achieve this we have put in place a sales system designed to

REASHIE BREREEEER provide comprehensive solutions backed by integrated R&D and business
Providing Technology for Raising Livestock and Cultivating Forage Crops N pro motion functions.

the trend toward larger farms and the expanded role of contractors.
Nevertheless, the industry’s overall scale has remained relatively constant.

@ W7EP%E & 24 ~ R&D and Performance

1. WE-FHIEWEF Pasture and Forage Crop Seeds o ¥

LABELENEAWTRIFTENSZSVFEI —. We cultivate and market a wide range of best selling pasture and
BEMTRLVEEL(ZUT (TS5 %ILH. TEL forage crop varieties developed to provide improved pasturage. These
KBEDRRICEHA . ZLDNXINT—EFBEBR - include timothy, which is suited to cold climates such as Hokkaido, and
LB, v R
E3BBIL. BANDEY AL —I L TIRALTRETHIA high-yield corn that boosts rzilk prodzct?on, sorghL?m for greer; chop or
SNBYIVHL, 2O FMBC SR TR BT ensilage usage, as well as forage oats, forage barley and warm
DUWTIERBIICHT RIEDREREET - (HBIE T, season grass.

A2V T T4 FX Itarian Ryegrass

2. 4 il 5% Compound Cattle Feed

WE - FAREMOFIERACHEELE. BRERORE We supply an extensive line of compound feed products for dairy cattle. Developed in
BRIBOEBWVMNIERTIEALZ—XIIEZ. BEHEHIC collaboration with our customers, they are designed to meet the diverse requirements
LA HRAARE S EEICIYRATVET, of dairy farmers in a variety of management environments, both in terms of the
$ BENBLEORREONELRASERERLE cultivation of pasturage and feed crops and in terms of facilities. We also develop and
[ AN —Z | ERUHELT. A RS RO - B market compound feed products for vbeef cattle, mcludmg. the Meijin Ser|e§ of

. compound feed products formulated to improve the meat quality and carcass weight
KHEALCVET, aBIc, IV —TDRFEET 1t of cattle breeds such as Black Wagyu. Royal Farm, a meat production subsidiary of
RAVILT7—LTE, R&  RD - BB LIS L RE the Snow Brand Group, works to establish and refine feedlot management technology
EERMOELEERL. BERICKRE L TVET, in terms of safety, reliability and quality, and they have achieved impressive results.

3. TMRZE% TMR Products

EAETRH»S|TE—Fa] [Ledmial tED In Japan, most food byproducts such as the residue after making tofu,
BREIEMD S EEREMELTER TR TVET, beer, or soy sauce, are discarded as industrial waste. Snow Brand
Wit ZhoDEFBEERMEE (NI4T R)% Seed develops and supplies patented TMR (Total Mixed Rations) feed
WEBE AR A DY TIHBREE (F1L— ML) S¥7 products that combine such unused organic resources (biomass) with

- rass or hay, which are then ensiled to produce homolactic
BEFEANTHITMRERERMRL. HEL TV ET, ?ermentation. ):Ensilage is preferable to drying inpterms of both energy
IXNX—IRXPEPREDHRENSG, LIRNIE costs and suitability for domesticated livestock. Our technology in this
S BREBNENIMENRTEY . B0 EE area has generated a great deal of attention within the industry.
ShTWET,

TMRE# TMR Feed

4. JLEEERHA  Lactobacillus-Based Additives

WE - ARMEMC B REIENETL—Ed5728 “Snow Lact L” is a lactobacillus-based additive for promoting silage of
DIBEHEI [ X/—FT7h—L]. S5ICIE MM D2 grass and forage crops as well as food byproducts, and “Snow Lact L
BEFEF A D E CIBRB EED RS [ /— Acremo” is a similar product that combines fiber breakdown by
Soh—L POLE|EBERUTEEL:, SEE. SEMIC enzymes and promotes homolactic fermentation. In recent years

N N e . N efforts have been made nationwide, aimed at increasing domestic
£ - REGEERANOERER L/ EREShT . . °

) . » B PR production of safe and reliable course feed. In response, we came up
WET, Lt TREHEAROEEICEEL. FFA with the idea of producing animal feed from paddy rice. Our “Chikuso-
ICEL A BRENA [E515] 2 AR 17, lactobacillus-based additive for paddy rice silage was developed in
HKIRICH Co collaboration with publicly funded research institutes.
HETRRELELL laboration with publicly funded h insti

FE15 Chikuso-1
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Delivering Products with Added Value by Focusing on Fields with Special

Characteristics

The upland farming and horticulture segment is broad in scope, including
products ranging from seeds and seedlings for vegetables, flowers and green
manure crops to powdered and concentrated plant growth stimulants. The
business environment and our company’s position in the industry differs

among the various product categories, but in every case we are working to

strengthen our development infrastructure and expand our sales activities.
In addition, as this business segment works to put into place an internal
system it is also striving to increase its overall market presence through

collaboration with external partners.

& F3¥/> ~ Business Fields

@ U1 @ Vegetable Seeds

£EMNTVITTHB, ALEDERD, £V A BINATLI. VAITA, Z(—PI-2HENDTE
FERRLTVET SRICOFILTRB LV B ERED TSN, BHRRSEEEAS,
BEUERRAHIEREABLEHIC, AL DEHEED 2 AU TDRRARILER DTV EET,

Snow Brand Seed is Japan’s No. 1 supplier of green soybean seeds, and we handle seeds for many
other types of vegetables as well, including Japanese radish, cabbage, spinach, bush beans, and sweet
corn. At present we are focusing on in-house development of new seed varieties in anticipation of intense
market competition in the years ahead. In addition to putting into place a specialized development
system, we are working with other companies to ensure a strong and comprehensive product lineup.

@ A T- € Green Manure Seeds

REBFENKUTLEORRERRT24E. £EBRERBUEENEHS
TREEEZEDB R, SENHBEDROREMANDERDNE TV EEE
2T AEFEHACKDIREEMOBRBGIEALTOEY, it - BED
ZDORBEDyTA—=H—ELTORMAEERD TWET, SHEIE. SHICATNERE
NOELEFTTOTVEET,

Nowadays producers want to maintain productivity while preserving the natural ecosystem
through farming techniques that reduce environmental impact and restore the vitality of the
soil. At the same time, consumers are becoming more concerned about the safety of the
food they buy. These trends have led to expanded demand for green manure crops as an
alternative to chemical fertilizers. Snow Brand Seed is a leader in this market in terms of
both quality and quantity. In the years ahead we hope to strengthen still further our

development capabilities and our ability to offer innovative solutions to our customers.

@ {711 € Flower Seedlings

TEABHATFICHVTR, Rubh—3—a  aTMICEEEERLCEELL,
S Robh—2—2a> #BUHVIIALBE ERT—HEAL TR YIS
Edhl NMMAFEMHED-FEREBOBEER >TOEET,

Our involvement in the flower seedling business developed around pot carnations as
the key product category. With sights on the future we are presently concentrating
on potted plant varieties, such as cyclamen in addition to pot carnations. We are
also working to strengthen our development infrastructure, including biotechnology
capabilities.

@ 2¥EHEM €@ Agricultural Chemicals

B G EENENETDDICE. ZOENEEDOF DRNERAIRICRESE
BIENPETTN, ERICRIFMIIR 2 TRIBRICEBLTVET, 22T, ZDED
ERET CORENE+HREL. IRRICET §2IEEYR— 572010, HEEMR
ERAEMENEMOMRBRET S CVET, EUTHEMEER - RRAFMEDS
SEEREENE LM TR HHOBEAFLLRREARELIVET,

Achieving an ideal harvest requires maximizing the capabilities of the specific crops involved.
In practice, however, crops are subject to a variety of adverse environmental influences. We
do R&D work on agricultural chemicals such as functional fertilizers and plant growth
stimulants to enable us to provide support for farmers who wish to maximize the potential of
their crops and ensure steady growth in spite of adverse environmental conditions. A focus
of particular emphasis at Snow Brand Seed is development work related to the extraction of

bioactive substances from liquid microorganism cultures and natural raw materials.
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Building an Integrated System Encompassing Development, Production, and Sales
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= efining Our Varieties and Improving Development
%g Foundation through External Partnerships REMREE KEYR—MTWET, ZLT. ZOEELESBICEWTE. B
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2 Development for Environmental Safety and Food Safety miE R il
o Reltabitlty BIEET Breeding Technology . i i d horiiculure. the target et for this busi
Tt E LB ROl N\ Green Manure Seeds « rowers engaged in crop farming and horticulture, the ar.ge marked 9r IS. u§|ness
Improving Productivity and Creativity as a Top Maker segment, currently face an array of challenges. These include the liberalization of

TEIR A 7R agriculture regulations, concerns about food safety and reliability, and calls for a reduction
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TEMOIEREER &Y R Research Utilization Technology i i i d
Supporting the Steady Growth and Development of Plants e my for Crops - in environmental impact. In response we are working to make full use of the advanced
Agricultural Chemicals R&D expertise we have accumulated over the years and specializing in fields where our

rd . . N
g . advantage is strongest. In this way we hope to provide support to growers throughout
| EEEREHLOERORE 98 15 siiongesi. T {1 Wiy we ope 1o provice Support 10 9 ¢
% E Providing New Flowers for a Happy Life EAiEs Japan engaged in crop farming and horticulture. In the specialized fields where we focus
) i} . . .
::&1. IR SRR R B DML AN R our attention we have put in place an integrated system that encompasses all aspects of
g e Poundton ofevelopment Whih the business, from development and production to marketing and sales.

Includes Biotechnology i p pi ] 3

& W& & 9288 ~ R&D and Performance

1. ¥KFEF Vegetable Seeds

CRBWEELEEZEPLIDIROICSHENLERE  We develop and sell vegetable seed of many varieties. They are
MER TEDLD. THRMEDFEXIBIE XN XM, enhanced by properties such as disease resistance, environmental
SSICELEMNAE L EL+BEIC, REHELEFER stress tolerance, and improved ease of handling in order to allow
L BRSLTWET, £/, Him N B AR B, growers to grow and harvest higher quality produce with greater

SR S AR EN T D LR A &35 1 A E efficiency. In a bit to expand consumption, we are developing new

- N - high-added-value varieties that are healthful, safe, and provide
AR A EDRFICORBATLET, improved nutritional content.

2. ##B-E4EF Green Manure and Cover Crop Seeds

RIBGREREEOHHEICH . AP AFLRE To help promote conservation-oriented agriculture, we collaborate with
EEHELT, 23KV AEFREIH. LIEREIEI. publicly funded research institutes and universities to develop green
AN E BRI LB MRS R4 B B A 5 manure and cover crops suitable for preservation of agricultural land—
B E IR T ORISR T > T W E T, BIRERD through soil enhancement, nematode suppression, prevention of soil-
(A d— | (X252 7| R Ei. 18 e LT based disease, and llaborsavmg management of fallow f|e!ds—and for

K . i use as groundcover in orchards. Our Hay-Oats and Nemaking products
FTCIRBLERLTEY, e [FXF AV 5ED are widely planted to control nematode. Varieties such as Naginatagaya
WEEYIL, HEEFEX LT WP EHICTAZED are popular as groundcover in orchards, where they suppress weed

R EMTIHFTT, growth and reduce the labor required for soil management.

FXFEHY

3. {E# &M Flower Seedlings

TEFAFDBHTIE BREERMEERLE. T4 In the field of flower seed and seedlings, we are presently focusing on
DB RBEREICHEIVTVET, HEERMTTD the development of new cyclamen varieties through the use of tissue
FIBICENENF1 IZOT5AL ‘ST U—Z7 13, culture technology. Our “Rafin” Series F1 mini-cyclamen, developed
BERITRWTES - ER S P T & a5 D RAE LT, using anther culture technology, is popular both in Japan and overseas
ERACEFIRINTOET, /. S04 Ol thahks. to its novel color and flom{er shape ?s well as its ea'se of

. . cultivation. In the area of cyclamen tissue culturing, we were the first to
BECHIAIOF2-—N—ICLBHDEELHRT develop a practical method of producing seedlings from microtubers. It
MOTRAEL. H—HOTVRERSHDEELT enables us to supply highly uniform cloned seedlings of high-end
IR BEDEERIELTVET, varieties such as “Vesta’.

4. WEWM;ENEH Plant Growth Stimulants

FORMEMDORIZICE VT INFERNICEZLDFEFASD  When raising beans, the premature shedding of pods before the
EHTLEIRRAKREAMBEL>TVET, HH Tl harvest can be a big problem. We examined the mechanism behind
TOREAHZALEERL EEE T2 ED this phenomenon and used our amassed knowledge of crop cultivation
B RAN—RIC. COREERERTI—FEBELT to come up with a solution. Developed and sold by Snow Brand Seed,

=] I\ AL < 7

. . . N Jack’s Power is a plant growth stimulant applied as a foliar spray. Its

E7 | - R

?E"“%;H i f#&ji;it{ tﬂj;:; ffﬁijm &AM main ingredient is extracted from natural raw materials.
Dy P RINT—|ERZEL BRFELTVET,

Ty JRINT— Jack's Power
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fﬁf}%ﬁl k%% @ KELWEEMEZ KO3 ~ A Business Segment with Enormous Potential

Environmental Enhancementandelandscaping Business
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Bringing Together a Wide Variety of Knowledge About Ecology

As attention increasingly focuses on issues such as environmental preservation and

decorative sense. Rather, we aim to maintain and improve the natural ecosystem
global warming, the Japanese government is enacting support policies such as the through our work in the environmental landscaping field, building on our wide-ranging
Global Warming Prevention Law and the Three Laws on Scenery and Greenery, which knowledge of ecology and our ongoing R&D work. In the years ahead we will continue
includes the revised Law for the Preservation of Urban Greenery. This trend creates to propose innovative solutions to our customers and endeavor to expand our business
tremendous possibilities for our environmental landscaping business segment. This is activities by emphasizing our own distinctive environmental landscaping technology

particularly true because our activities in this area are not limited to landscaping in the and turf and playing field technology, in addition to traditional landscaping services.

@ F3EH ~ Business Fields

@ LG R 1.9 @ Landscaping @ FLHET LB H @ Seeds and Chemicals for Landscaping

kb, B LRE. 2—7B&E, KIREER. BRETLERERE® BRET. REERLEICE, FEET. BLEmrpREaVE Y, BT,
WEREEXRELTO DT, ARV 2—TI N—7TNTH HFER—L, DL EHEDEREHREMEHEIIRFHLUCEDHRETOCVET, 20 ZD

E=EECEREER - SRLESADOXMIC A FaERIAVEE TRILER
HEEEMALCVET, BHORERE [BREFAMLREL R D<M ] %
AL ETMILTEY, ALEBRANDHFEICEDIBDTY,

This field encompasses urban landscaping, rooftop gardens, turf-related services,
environmental landscaping of waterside areas, and nature restoration for the
purpose of environmental preservation and abatement of global warming. Our
landscaping services cover a broad scope and include specialties developed in
response to today’s emphasis on health and the aging of Japan’s population. They
include the redesigning of public parks, the building of parklike golf courses, and
services for special nursing homes for the aged such as horticulture therapy. We
approach the landscaping business guided by the concept of “creating pleasant
spaces in harmony with nature,” and our work in this field is based on a solid
foundation of ecological knowledge.

DFFILBEMICOEELTHHE - AERRICMEA. BRICITHHTHE
LTWET, RECOAHF TR, BROBMEBAT, A—X>7F AT EDRSE
ICHEVHBATHY), S IMEEE S X ANDBTEED TVET,

Tasks such as nature restoration and environmental landscaping require seeds and
seedlings of wild grasses and indigenous plant varieties. We employ advanced plant
propagation technology to supply seeds and seedlings for such projects. In addition,
we are hard at work developing new chemical and additive products and
applications for the landscaping field. At present we are moving beyond single
products to the development of low-maintenance landscaping techniques in hopes of
achieving higher added value in this business segment.
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Putting Our Strengths in the Forefront

LHORBERIEEEL BHPFTETICERLTEELL
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b’ ERROBABAFIBIBMENENSNTVET, IHLk
B2 &l RTHEE S, B OO DRAERIEICIU (- REEXEDHEIL
Cutoper RICEELH Em— B AR, ARTEEERASBEL. RETEADS INEED
mironmental Landscaping Work RIBRCERE N\ Mature Restoration = TWEFT, F72, —BREMIKEDHRRFRBOF T, L3R
3 AR - AHI D<) BBEIBLTVEE T
BART T E4oT RIBER ¢ 4 = °
Government Innovative Solutions Nl = . . o )
WEE [EsRe EEZESD] g Our work in the environmental landscaping field brings together an
220 H
s e \5‘ s BEEF E array of ecological knowledge that has been amassed by Snow
Txav e EéE'Z:';;y Seds and Seedlings of Wid Grass 2 Brand Seed over the years. With this in mind, we are endeavoring
General =/ z .
Contractors ST - BiLEM Tort and Playing wiEY § to put our strengths as a company in the forefront and to propose
g MRty o 5 innovative solutions to customers. In the process we are shifting
: Seeds and Chemicals for Landscaping N 8 s o _ . )
etc = the focus of our activities away from publicly funded projects in
g favor of projects funded by the private sector. In addition, we are
E working to make our organization more efficient to ensure success

in today’s increasingly competitive environment.

‘ WME7EBE3E & 9248 ~ R&D and Performance

1. EIL;BAE (EILIU) Moerenuma Park (Mt. Moere)

IR RRXICAIE §3EILBARIG. R
RAYL- /T FRDHFHIL1988ENSER TEH
RiAsh, Y HBLDBIET>TENIELE, 2D
TEDREZM-DIE. RBDARELEMMTHS
Z550mD [EILL] T, Hitdz0OREAEE LG
ELTHIBAMDZ L TEbBIUEL,

2. K9A4 7L Oita Stadium

20024 FIFAT7—ILRAyTRIMEDRIF L) ZEBE
EBEFHII. ZOERBIV—T KB Z—2DK—L
TIUREB S RRAT TLDEEERICEADYETT
WEY, ENEEERRZ TS TLBEOFHAHIREL
WOBEBEARMEDDE. BTRELRMERIB L2710
LBANBHERICLY) ZEDBEEMEHCEHTVET,

Work on Moerenuma Park, designed by the world-famous sculptor
Isamu Noguchi, began in 1988 in Sapporo’s Higashi Ward. Snow
Brand Seed was one of several contractors participating in the project.
The final stage in the work on the park was Mt. Moere, a large-scale
monument measuring 50 meters in height. We were responsible for
laying the approximately 130,000 square meters of sod covering its
surface.

We began turf restoration work at Oita Stadium one year before it was
used as a venue for the 2002 FIFA World Cup. Since that time the
stadium has become the home of the J-League team Oita Trinita, and
we have continued to manage the grass on the pitch. We work hard to
keep the grass healthy in spite of the demanding conditions, such as
the stadium’s unusual partially enclosed environment during the
summer months, using our technical expertise and careful
management by the local staff.

3. JIREREABETEE Nature Restoration Project in Kushiro Shitsugen Wetland

2003 F LN EHRBEARETEERBENIHIL
TA T EBEZIEL. SRR MIEFE DRER MDD E
TEERBZAVEBRBEDFEERFLTEVE
UZeo ITEDEHIC L HIBDBEREED B HEE
SRTLEFEILL., £, REICSNEOREHRE ®
BRBEDEREEB DT OCVET,

In 2003 we accepted a consulting contract for a nature restoration
project centered around Lake Takkobu and began studies of methods
for recreating the original natural biosystem of the location using native
plant varieties, based on the distinctive environmental characteristics
of the Kushiro district. A system for cultivating seedlings of native
plants has been established in cooperation with local residents, and we
are also carrying out a hands-on environmental education program and
other activities intended to popularize the nature restoration activities.

4. BIRAM12E LML Makuhari Baytown Rooftop Garden

BIRNMLY D3 ST RIS, 20045
(CUH LB EEEIS @R D EIRIBD L LR LEEL
LELT, XXX R JHEEELDRIEETL S
L. ERAEZELTELVWEERETRLTWET, E4LD
MHRRIEDVETAL TF AN IFEAEDED L VEY
T EBEORELEIDE LEEHICZSHROBIERE
EERTHIET,

In 2004 a new high-rise condominium complex called Makuhari
Baytown was constructed, and we undertook the task of covering the
roof of the walkways in the outdoor parking facility with vegetation such
as sedum. The resulting rooftop garden consists of a mixture of
Mexican sedum and other sedum varieties, and it presents an
attractive spectacle throughout the year. Sedum plants are small and
require almost no maintenance. As it is suitable for locations where
care and maintenance are difficult, we have planted sedum on the
rooftops of many buildings.

EILARAR

FIRNAEY>

Moerenuma Park

Makuhari Baytown
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system composed of separate business divisions for different groups
of customers. This arrangement allows us to respond rapidly and
appropriately to the needs of our clients. It enables us to pursue a
unified strategy and reach decisions quickly, while promoting
concentration and systemization of technology and expertise. In
addition, we are endeavoring to create an open corporate climate
where the free exchange of opinions is encouraged. In this way we
hope to strengthen our sales support system and invigorate our
personnel and organization. Finally, the foundation of our
customer-centered business system is close cooperation between the
three business divisions, leading to the development and

implementation of new technologies and new business models.

At Snow Brand Seed our goal is to achieve further advancement
amid the ever more demanding business climate anticipated in the
years ahead. We are reexamining our origins and endeavoring to
reform our corporate constitution in order to construct a
management foundation that will be ready for the challenges we will

face a decade hence.

BEXTEEOMEERR
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Resolving the Customer's Unique Problems

“Customers First”
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R&D Tied to the Scene
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Unified Strategy
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Envirommuenial Enlancensent
and Landscaping Business
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@ FiZEARH]  Business System
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@ W72B% Research and Development
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® 7V—7% Group Management
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Nasu TMR Co., Ltd. Amino Up Chemical Co., L1

SEEEETAVA (9) :Ilsiﬁﬁﬁﬁlﬁ(ﬁz
Snow Brand Seed USA, Ing Hokkaido Nozai Kogyo Co., .
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Doto Shiryo Co., Ltd. Royal Farm Co., Ltd.

Snow/Brand Seed Co¥ I“td?
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Ishinomaki Shiryo Co., Ltd: gp550) & BJ#} (#K)  Green Planner Co., Lta.
Michinoku Shiryo Co., L#

Adopting the Environment, a Crucial Issue for All Humankind, as Our Business Theme for the Future
Environmental issues became the focus of widespread attention in the latter half of the 20th century, and
they are now critically important for all Earth’s inhabitants. Business with the environment as its theme,
therefore, has tremendous potential. We possess a proven track record and abundant expertise and
technology in areas such as conservation-oriented agriculture and environmental landscaping, which makes
us a corporate leader in the environmental field in Japan. In the years ahead we will continue to develop our
business operations related to the environment by making the most of our inherent advantages.

Achieving Better Responsiveness to Customer Requirements and Building an Efficient Operations System
In our main business field of agriculture, the expectations of customers differ substantially due
to differences in scale among farms as well as diverse management structures. In response to
this particular state of affairs, we have endeavored to build a system that allows us to provide
each of our customers with support that is appropriate, rapid, and comprehensive. In addition,
we are working to make our operating structure more efficient in order to deal with increasingly
stiff competition from other companies in the industry.

Complementing Basic Research with Stronger R&D Driven by Marketing

The research and development operations of the company constitute an extremely important function that supports all of our
business activities. In particular, R&D work on ecology requires considerable time and is affected by changes in the weather
and climate. We have been engaged in it for half a century, and the data we have collected for each of Japan’s climactic regions
constitutes one of the major strengths of Snow Brand Seed. We plan to further strengthen our R&D system in the years ahead.
In addition, we will be putting additional emphasis on our marketing-based R&D work in order to further improve our ability to
propose innovative solutions to our customers, which we consider to be one of the distinguished aspects of our company.

Group Management Based on Clearly Defined Roles

The Snow Brand Group consists of ten companies, including Snow Brand Seed. Each pursues its operations with the
environment as the theme and has its own particular role and functions, depending on the fields of business in which
it is active. In the future we will continue to carefully gauge the business climate in a variety of fields and consider the
possibility of setting up new subsidiaries, including joint ventures among group companies, in cases where
expansion of the scope of our business activities is deemed appropriate. At the same time, as a member of the Snow
Brand Group we at Snow Brand Seed will further deepen our collaboration with Snow Brand Milk Products Co., Ltd..
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SNOW BRAND SEED
Snow Brand Seed Co., Ltd.
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